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THE: CORALINE EXPERIENCE

Basic Narrative | Why & How? e Wednesday, May 1st

The following statement is a narrative for the design team for inspirational and referential material for The
Coraline Experience (working title). Some areas are more flowery in descriptions for context. This story, will
not be shared as written below with audience members. If supplementary tools are needed, theyarenoted
and available on Slack.

NONESSENTIAL BACKSTORY
See Character Crib Sheets. More may be expanded upon after the designers have created worlds. Will be

utilized as tool for employees who interact with guests.

JUSTIFICATION STORY

We will entice the audience with our story hook: where are the Joneses? They will create their own stories as
they follow their own unique journey throughout the space. Knawing athéer previous Gaiman and Coraline
works will enhance and fuel many of the guests experiences, but willfiot be necessary for those who wish to
come with no prior exposure to the tale. If someone is unfamiliar with Neil Gaiman’s work and wish to know
more, a diary in Coraline’s old bedroom will contain heayy exposition retelling Coraline the novel.

DESIGN TOOL BACKSTORY

Time has gone by and our trusty exploreg (Coraline) has ventured passed the bounds of the house to
discover the wonder of a 9-5 job, college debt, ska punk rock and worse things than Dad’s cooking. Of course,
there have been joys as well, with twe,inyafticular: BC (7 years) and Thorn Jones (4 years), her two adopted
children.

Her aging parents and@ new job has led Coraline and her little family back to a familiar house, the
house. It's almost as if she fhever left, except so much has changed. Rather than move in with her parents--
she doesn’t miss them ¢hat mMlch-- she’s planning to renovate the other flat-- while they’re away on vacation.
They hate changejShemnever did understand why the flat never rented, but with her architectural skills she’s
going to spruce ftup ahd‘make it her dream home. She can’t exactly remember why she always had a weird
feeling about thiegplace growing up... You forget things as you age. She certainly remembered Miss Spink and
Miss Forgiblejas the oldest old ladies growing up, but they are still brewing as much tea as their arthritis will
allowt Although Miss Forcible doesn’t go on as many walks as Coraline remembers. It’s a sign when their
tetriersthave more spunk than them, but still not as much bite.

With the kids helping to “unpack” some boxes, Coraline begins the great renovation (Miss Spink and
Forcible have been spirited away by her niece for a Palm Springs vacation. Better that no one is around for
her illegal construction).

Step 1: tear down that unsightly brick wall behind that silly door to nowhere. Her parents side lost
the key a long time ago, but Coraline definitely wants to seal the wall up properly and she’s going to user her
key for the other door. Who knew the empty flat had its own key? However, before she can get to ...
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Step 2: seal wall up again, something happens. Thorn, his crayons and the new key disappear.
Where? The in-process demolition left a 4 year-old sized hole and there had been an odd clicking since they
moved in.... How deep was that well?

BC, eager to help, remembers something she’d found during the first few days of exploration:
Coraline’s old diary where BC discovered Other Mother and tales of the Other World. BC thinks they can help
find little Thorn, so ventures into the dark hallway too. With the afternoon light fading, Coraline begins to
remember. And just in time, as an invitation and a familiar friend appear. The cat (on life 5 of 9 it appears);
holding a rat, wrapped in a note from Other Mother. (see client invitation).

Knowing her children are being held as bait, Coraline must venture into the unknown to sayesthem,
but must be clever about it to ensure her children’s safety. She and the cat venture into the Spage Between
to guard over and attempt to find the key to save them!

The house deserted, we now have an empty house and a mysterious string of events for our
audience, passerby, neighbors, and tourists interested in uncovering what has happened to'Coraline, but
more importantly, who is this Other Mother? We invite our audience to explore, get lost; shriek, laugh, and
be brave in The Coraline Experience. One may run into Coraline, BC,Thorn, or pmanyfamiliar and potentially
disturbing faces as they explore this not-so-different, but more than a littlesedd,space.

Of course Mr. Bobo might still be upstairs--we think--, but he’s 6ff in_his own little world and likes it

that way.

GOALS FOR THE PARK
An Active Plot (audience feels part of the process): Explore,Sémething!

Subplot: Find the key and save the Jones’!
This may not be an achievable plot, but another heok'to get the audience to seek adventure.
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2ND STORY STUDIOS

THE. CORALINE EXPERIENCE,

The Joneses: New Characters  Saturday, May 11th

o]
* <
The following is specific information for our New characters BC and Thorn as well a&\&w
information on Coraline necessary to fill out the missing years.

A
CHARACTER: CORALINE JONES \Q
Age: 31 V
Occupation:

Architect, formerly with Architects Without Frontiers (her p&% the Earh, she

builds stuff on top of it)
Life History: &
SoCal born and raised, but moved to Seattle for arn( ral school.
Physical Characteristics:
Blue Hair
Interests/Hobbies:
Used to listen to Ska/Punk, reading a bo Il great, or a family hike outdoors.
Attitude/Motto: .

Family first A\
Favorite Color: \
Chartreuse \
Favorite Food:

Roast Chicken and ma @atoes. Food cannot touch on the plate.
Losing her childrT{ she loves

Q\

Fear:




CHARACTER: BC JONES
Age: 7
Occupation:
Outdoor Explorer, General tinkerer
Literary Archetype:
Scout Finch
Cultural Background:

Adopted, local family, African American
Physical Characteristics: Q
L 2

A little lanky for age, very attached to backwards baseball cap

Spirit Animal: x\
Owl or a hippo. Hard to say-- sometimes quiet and shy, but can be loud an@s

Interests/Hobbies:
An odd obsession with the local mechanic. Specifically that he can we
clothes while fixing cars and no one yells at him to take a bath. “E
usually involve the neighbors dogs’ response to loud noises and eatsf'Once tried to
dig a hole to Egypt. Wants to see the great pyramids. Helped pa/Grandma with

the garden last year. Green thumb.
Attitude/Motto:
| can fix that! (often when trying to help clear the dISh mething). Likes to be

helpful.
Phrase most often yelled at them:
Bath time now.

Favorite Game:
Hide and seek, although wishes Th@hs better at it. Plays with kids at school.

Favorite color: &
Is dirt a color? Just kidding- TUAQ e

Favorite Food:

Peepaws- anything Gr (@oks.
Fear: 0
The dark s\

Mannerisms: Q
Shoes are optional, a little clumsy, flerceb ctive of Thorn, but is still just a kid.
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CHARACTER: THORN JONES
Age: 3
Occupation:
Mischief Maker
Cultural Background:
Adopted, local family, Mixed heritage, some Native American

Physical Characteristics:
Round, chubby, dimples. Shorter than most his age. Cafe au lait to cinnamon Q

complexion, green eyes, dark dark brown hair. ¢
Spirit Animal: \\

Lucas the Spider, Hedgehog Q
Interests/Hobbies: .

Eating crayons, sometimes drawing with them. Big fan of street art. If t the

living room as a street. Enjoys nature if it’s a squishy slug. Has tak
bug portraits for Coraline. Prefers to use non-toys as toys. Has ?‘eat delights such

as “Book bats”, “paperclip gnomes”, “garden hose elephant” a “kitchen chair

Mannerisms:
Puppy dog eye game is strong. Often not blaméd
Favorite Game:
Lion’s Den (Coraline’s favorite too): It |nvoIv ing still so the lion’s don’t eat you.

Favorite color:
pink Q

Favorite Food: *
Beets. Did we mention they Io nd pudding and noodles of course.
Fear:

Large dogs that bark. Ter@re suspicious.

CEQ?”. Outside-the-box kid.
Attitude/Motto:
Any wall is my canvas and every counter, shelf or mogé e a jungle gym!
ngs
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2ND STORY STUDIOS

THE. CORALINE EXPERIENCE,

FOOD STALLS INFORMATION ¢ Wednesday, May 15th

ALL YOU’VE EVER WANTED CAFE MENU ’&Q\tb
be

The following is a menu sample for our picnic-themed eatery. We’re looking at food t
less messy and mostly handheld for easier clean-up and less mess. Food will not ed in

the houses. Q
ALL YOU’VE EVER WANTED CAFE \
Food Stall examples, each with “Button-bursting flavor!”

1. Food for the Adventurous Eater %

Title: A RECIPE AGAIN
+ Gruyere summer salad: Roasted beets, walnuts, chee ens, dressing
+ Chicken Cornish pasty with tarragon garnish

+ open to possibility of exploring a partnership/s Ship with OC local “Batch Soda”
2. Food for the Picky Eater

Title: CORALINE’S OTHER OPTIONS

e Grilled Mac and Cheese Q
e Lime Slushie \
= Apples

3. Ice Cream \K

Title: Just Desserts < ’
e Cute as a Chocol ton Sandwhich

Comes in,Chocolate vanilla or strawberry ice cream in 2 chocolate
coon% Served with optional “beetle coating” (Oreo c/cookie crumbs)

All items will be @Q paper or served in compostable boat to help the grounds stay

clean. \'
o

&S
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THE. CORALINE! EXPERIENCE!

Wasp Maze Narrative * Saturday, May 25th

SPECIFIC NOTES

The following is the narrative and physical treatment of a child-friendly key event locate@imthe
Other Garden on the first floor. In the future, we have hopes to expand the maze ie\integrate
more physical activities for children within the space. This also houses the Meet and\Greet with
Other Grandpa.

WASP MAZE: The Great Key Hunt!

Let’s Help Coraline find what she’s lost

From the outside, the maze looks like a wasp nest. A sign near the main.€ntrance (there are
3, but only one will have a sign) has a sign written by BC “We’re fielping mom find what she
lost! Be brave and help us find the key!” Another sign reads “DONOT ENTER by order of
Other Mother”. You can hear her voice right by the doorwayf{“Don’t go in there, it’s
dangerous. Stay out here with me! Be a good child and'listento your mother!”

Of course, that’s Other Mother trying to lure you away, from helping Coraline! She doesn’t
want you to go home! If brave enough, once they, pdss through Other Mother’s diversion,
guests will discover the walls have different textures and colors than the wasp nest facade.
Some walls will have rougher (but safe for childgen) feel and look like rocks, just like from
Coraline’s memory of her dad. Other’s will [6ek fluffy and have a foamy smushy quality, just
like the areas where Other Mother stopped,creating her Other World. This maze is really a
nest for The Jonses’ memories, p6t'Other Mother’s creations. There are even some crayon
scrawlings. That means Thornymust be near. And sure enough, as you wander you can see
BC and Thorn popping up at differeft heights of the maze. They are clearly looking for that
key and will call out encouraging/things like “Have you found it?” “| think | see it” “Coraline will
be so proud.” Another helger is in the maze— Other Grandpa! He’s snuck away from Other
Mother and wants to gb hunting for the key with you too! Usually you need to help him find
his glasses first. They’resalways going missing those pesky things.There’s a small area where
pictures can be taken with adventuring Other Grandpa as children explore the maze.

Finally, at theyVery back corner, after hard searching and much hopscotching, a door can be
seen. Op.it\is a giant key!! You’ve found it! That door takes you to the same Meet and Greet
as the Becaying World. Guests can take turns taking more pictures, this time with Thorn, BC,
and(Coralige in their flat. They can take turns locking the magic door to the flat. Good job,
you’versaved the day!

Physical Interactive Details

Of course, our wee guests are not just walking through the maze, they can hopscotch on a
BC-drawn board down one hallway or play “hot lava monster” down another. A third space will
be themed like a treasure map in a desert. Will we spot some kangaroo rats as we follow the

13




dashed lines? Is there buried treasure? Not only will the walls change, but so will the
carpeting.

Future Expansion

= Net climbing walls and tunnels.
* Low Rock Wall

* Wasp play structure

» Mist Themed Slide g
= Children will need to find Grandpa’s glasses in order to gain access to the key door@

5

Property of UCI
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2ND STORY STUDIOS

THE. CORALINE.: EXPERIENCE!

Narrative: Theatrical Venue * Monday, May 13th

SPECIFIC NOTES

THE FOLLOWING IS A NARRATIVE COMPILED WITH VISUAL SPECIFICS FROM,SEENIC.
THIS IS A PLOT OF THE PERFORMANCE GUESTS WILL SEE UPON ENTERING,*“THE
FORCIBLE AND SPINK THEATRICAL VENUE EVENT

“WITH SPECIAL GUEST MR. BOBINSKY’S RAT PACK BAND”

Plot

Forcible and Spink are putting on a fantastic night of art, music, and adventure! Their
signature act, the “knife-throwing wheel of doom” will end the evening, and they have a
special guest to help: Mr. Bobo! He, while being accompanied by/his,kangaroo rat band, will
end the show in an explosion of danger, delight, and darn-tootifig, teodle-ooing good music.
But, Mr. Bobo is nowhere to be found! While the audience ig waiting, they may hear
murmurings from behind the curtain “Where is he?’ ‘| gdidnysee him in his dressing room.’
‘Well the show must go on.etc” The dogs can be heard'gossiping about chocolate or
“interacting” with the audience a la Waldorf and Statler: heckling, asking for chocolate, or just
curious inquires “I haven’t seen them before. Is that{Coraline? Other Mother told us to be on
watch” etc. etc.

Old Other F and S will begin the show, chéeting about their amaaazing acts: Shakespearean
sonnets, an underwater musical numbeés, and the knives. This will be the comedic
animatronics regaling the audieneg€"of their theatrical prowess-- while standing behind their
walkers. When the audience begins t@ question these ladies powers to perform without tennis
ball support, the animatronics split 6pen (see Gretchen) and human performers emerge as
young heyday versions of ounaciresses. They announce that they are delighted to welcome
their most esteemed guest and “his rat band shall give a drum roll”. We see no rats though...
The audience is askedto\drum roll to help “encourage our rather stage frightened
companion.” Of coursedfumrolling results in no Mister bobo, but a rat (6-8” kangaroo rat,
more kid friendly4han the scariest versions. Might giggle and squeak) appears from behind a
hidden compartment land goes skittering in front of Forcible and Spink. This alarms the ladies
and the rest=ef the show is derailed as the ladies try to perform their other acts sans Mr.
Bobo, but with'rats stealing necessary items and running away too quickly to be caught. Ex.
the “underwater sing-a-long” a rat runs by with a seashell bra a la Little Mermaid. An
Elizabethan wig and/or ruff may get carried up into the rafters. Etc. etc. Think pizza rat. Soon
thie entire event is out of control and S and F devise a plan to capture one, which they do
amidst a swarm of rats: on chandeliers, proscenium arch, trap doors, opera boxes (some of
this could just be sound and motion, not physical animatronics. Some might just be portions
of S and F wardrobe being dragged different places as it would cover the rat etc. We might
even see an item that belongs to Coraline) The one they capture is Mr. Bobo, but they don’t
know that.

15




“We need an assistant for our finale and you will have to do!” They “strap it to the knife board,
which doesn’t quite work, but the rat begins to scurry around. Forcible and Spink “throw”
daggers --- this sequence is a triggered event where the daggers pop up from the board, and
sleight of hand hides the women’s props--- barely missing the wee rat, to where he is
trapped. A commanding voice echoes through the room: “Now ladies, that’s no way to treat
your guest.” Forcible and Spink realize that the rat is Bobo and go squealing off the stage.
The show ends

with the Rat Pack band playing a ditty conducted by “Mr. Bobo’s voice”: “And a one-uh and a
two-uh”-- a They Might Be Giantsesque tune? (up for discussion. A new original song, whigh
we don’t have to create, or the Coraline song)

Physical Requirements

Forcible and Spink are now part of the vaudeville circus circuit! The space is anmashrup of
boardwalk and circus tent. The opera boxes to the left and right of the proScenium stage will
still exist and be able to hold an average 2 dogs and 1 child. Narratively, we Want to see BC
and Thorn pop up and watch the show, reminding the audience that they are experiencing the
Other World with the kids. When the space is rented, there is the gptiento have small
curtains go around these animatronics so that the narrative thermed Show can stay, but not
affect rentals or guest bands if they are unnecessary. The performance space will also have a
circus curtain for resetting the show. Guests can still enter, the Space and sit down without
having anything revealed.This way our Other Old Foreible and Spink cages* can zip-up etc.
etc. During the show the middle platform will house the By\f@ot tall* Forcible and Spink trap
door animatronics. Several smaller “doors/compartfments” will be places for the rats to be
housed, pop-out of, and zoom through. They togmwillbe stored in compartments in the stage
platform. After each performance they will need%o reset. Currently they are one-way tracks
(thing simplest wheel-in-groove technology), butmay need more information from Logistics.

*1. Please see Costumes for speeifies or alterations to Forcible and Spink Design.
Adjustments may be madé

16



2ND STORY STUDIOS

THE. CORALINE.: EXPERIENCE!

Decaying World Event « Wednesday, May 15th

SPECIFIC NOTES
The following is the narrative for the Decaying World Experience. This begins in the¢drawing
room, down the stairs, through the basement and out into the gift shop.

OTHER MOTHER’S GAME
Narrative begins as guests enter the Other Drawing Room.
Other Mother: “ Come in, Come in! Gather in tightly dears. Welcome! Xlittle rat told me

you’ve been looking for the Joneses. You're trying to help them stedl"my=key and trap me
here. That’s not very nice guest behavior. Here I've welcomed you, into my world and you’ve
trampled all over my garden! Well, all your searching is for naughtrbecause you won't find the
Joneses. As we speak they are below searching for the’key. »,Want to know a little secret?
It’s a fool’s errand!

Oh, you look like a smart cookie and everyone loye§ games. I’'m always looking for more
players. Would you like to join?” As she speaks\Other Mother grows and uses her one hand
left to lift the mantle as she stretches and etunches, revealing a door. “If you win I'll let you all
go. If you can’t find the key, and | knowayou won’t, you'll stay here with me forever! And let me
love you. Best hurry along now, LiFbe right behind.”

The guest must walk through the,fabric trailing down Other Mother’s spidery sharp arm now
directing you through therdoorwJdhe space needs to be distinguishable from the tunnels that
we went through earlietlMaybe like the tunnels, but aesthetically on fire? Also the world can
begin to decay as we go through the fireplace.

You emerge from the\fireplace. It is dark and seems like it would be cold and wet. There are
spider webs-everywhere. There are also things hidden in the webs and in nooks in the walls.
As you walkithough you will see vignettes from Coraline’s story. We hear the voice of Thorn
saying,, ‘ithas to be here! This will be easy!” Voices of the children and Coraline can be
heard guiding you forward through the space, as projected hands of Other Mother and her
yoice jump scare you forward. There should be triggers for spooky sounds maybe on the path
the guests walk on.
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Then you hear a voice crying for help! You keep going and you find a large web and pulsating
shapes wrapped in webs. Something reaches out to you. You realize it is Other Grandpa! His
features are melting together and he looks significantly less human. He might disintegrate

more in front of your eyes. He grabs for your arm while apologizing. “She’s making me do it!”

Suddenly more than just Other Grandpa is reaching for you. Larger than life hands appear:
grasping. You hear Other Mother’s voice. “Given up yet?”

A cacophony of hands, lights and sound builds around you.

When it can’t get any worse there is a light at the end of the tunnel kind of momentAguiding
light or voice (maybe it’'s Coraline?) says “Oh!l know where it is!” The cacophony deesn't stop
immediately but it begins to unravel. It distorts and then begins to fade assthe lightgrows
stronger and you hear the voice say, “Over here!”

As you get closer you see a figure dissolve into rats (projection?) Then *ats swarm around
you. They are whispering in high pitched rat voices. Then as youtkeep moving forward you
see a particularly smug rat holding a key that looks older than‘time. It’s too fast for you! Then
you hear a crash and the cat appears with a tail in its méUth Nt throws you the key. “l have no
use for this.”

You've reached the end of the decaying world!

Up the staircase will be an entrance into a speéial Meet and Greet with larger than life BC,
Thorn and Coraline in front of Coraling’s«klat'door. You can take pictures, get a hug, or take
your turn locking the door!
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REAL WORLD COLOR PALETT

CorFee STAIN- ToRN - WOODEN - DusTy - DINGEY PASTELS - CRUMPLED - LAYERS . Q

PANTONE P 13-1 C (AT 80 % PANTONE P 12-2 C PANTONE P 16-4 C PANTONE P 33-16 C
OPACITY)

CMYK 00, 09,@7 CMYK 00, 20, 55, 27 CMYK 40, 55, 61, 60
CMYK 12, 13, 19, 00

PANTONEQ @ PANTONE P 174-4 C PANTONE P 171-4 C PANTONE P 174-13 C

CMYK 25,

@ ! COLOUR USAGE RECOMMENDATION (APPROXIMATE RATIO):

00, 12 CMYK 47, 34, 27, 00 CMYK 38, 39, 33, 0 CMYK 65, 40, 42, 35
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THER WORLD COLOR PALE

HoT PAsTELS - WARM AND WORN - CLUTTERED - UNCANNY - CHILDLIKE - SUNSTAINED FURNITURE . Q

—p— ey

31NY3D

PANTONE P 48-15 C PANTONE P@C PANTONE P 14-7 C PANTONE P 30-8 C
17

CMYK 00, 91, 83, 10 CMY‘K OGO g CMYK 00, 31, 85, 00 CMYK 00, 69, 100, 00

PANT ) € PANTONE P 176-1 C PANTONE P 78-14 PANTONE P 114-14 C

© 00, 00, 06, 01 CMYK 37, 26, 29, 00 CMYK 78, 00, 41, 26 CMYK 73, 13, 00, 49

CORALINE’S CHARTREUSE

PANTONE 390 CP .
COLOUR USAGE RECOMMENDATION (APPROXIMATE RATIO):

CMYK 27, 00, 100, 03 - -
D
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HOUSE

ReaL WoRLD: House EXTERIOR

T

REAL WOERLD
EXT

=RIOR

House EXTERIOR
Spanish colonial style with added_“quirks” like stairs,
extra doors, and turrets

ENTRANCE TO THE ATTRACTION: CORALINE’S House

Exterior of the house at night to mask the interior walls
of the building. House should feel bright, a little scary bit
inviting. The house should look like it’s outside at night
like the space around it keeps going on in to the night
sky. The house should feel small compared to the space
around it.
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REAL WORLD SCENIC
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ReAL WoRLD: House INTERIOR TEXTURES



REAL WORLD GOUND

Realistic ambient sounds, guests should never b Qil nce unless it’s part of the
story. Wooden gears and little wooden toys, \N the trees, rain on the window.

What sounds would you hear if you were in'a I’s house?

ReaL WoRrLD: House INTERIOR TEXTURES
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REAL WORLD FASHION

Style should be modern but still have a “timeless’

Silhouettes should be simple with fun patterrs a@( embelishment
matching the aesthic for the rest of the wo&\g and Bone has styles that
might fit in this world.

*
Fashion is not period but may takx n from other periods. Garments
e

should not be fantastical bUtW t in a fantastical world and shouldn’t
look out of place. -
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ReaL WoRLD: COSTUME STYLE / INSPIRATION
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OTHER WORLD: TEXTURE + GENERAL VISUAL MOOD
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OTHER WORLD: HOUSE LIGHTING MOOD




OTHER WOELD FASHION

Silhouette should match the style of the real worl uld feautuer fantastical
elemements and be made from, or made to b\'ke, it

materials like paper or wire. \

The “other mother” in her manh‘sh o; more and more fantastic as she
approacehs her final room-sized p .

Colors for costumes shoulg‘E stay i the “hot pastels”

3

ade from unusual
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OTHER WORLD: COSTUME STYLE / INSPIRATION




OTHER
GARDEN

Paper trees, old fashioned toys moving
around the space. Interesting character
fixtures, bright warm colors. It should feel
like you’re in a glass terrarium
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OTHER WORLD: GARDEN INSPIRATION + MOOD



HALLWAYS BETWEEN F

THE VVO

OTHER WORLD: TUNNELS / HALLWAYS
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'\‘-_ - Paper trees, old fashioned toys moving
\ & around the space. Interesting character
“| fixtures, bright warm colors. It should feel
'- like you’re in a glass terrarium
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THE CORALINE: EXPERIENCE

Lighting Treatment

The Coraline Experience is an opportunity for its audience to captivate themselves in
a world of magic, wonder, and adventure. The overall lighting for the event will supportthe
atmosphere for the normal and comfortable Real World, the stimulating and’ whimsical Other
World, and the dark and dangerous Decaying World. Lighting will wark in*tandem with all
design elements to create distinct styles and aesthetics. Audiences will find themselves
transported interchangeably between the three worlds imeXcitifig and powerful ways.

The overall lighting for the Real World willpsupport the familiar, dusty, and forsaken
home of Coraline and her family. Lighting wilhporedominantly be used for two main purposes:
to highlight architectural features of thg,Spanish Colonial home and to illuminate pathways for

our audience to discover. Wamn'Spanish style character fixtures will be dispersed throughout

the rooms, hallways, and(fronty®rch to anchor the audience in Orange County. These details

from the fixtures are What will help the world come to life. As soon as audiences enter
Coraline’s hofe, they will be struck by an overhanging tone of uneasiness. The lighting for

the ReaNAorld spaces will encourage the audiences to be brave go forth to the Other World.

The Other World is where lighting will take lead on the fantastical and whimsical details
of the space. Twinkling fairy lights, vibrant colors, and lush texture will immerse the Other
World and transport our audience away from the normal and familiar Real World. Beneath the

Other World's House is a grim and dangerous Decaying World where the Other Mother
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resides. Lighting will differentiate between the Other World and the Decaying World by
making the Decaying World dark, scary, and unnerving, as opposed to the glamorous and
imaginative Other World from above. The Theatrical Venue within the Other Garden will use
theatrical lighting equipment to elevate the performances in the space and magnify the overQ
lighting style scattered throughout the Other World.

The ultimate goal for lighting in The Coraline Experience is to create a a world
for our audience. The lighting dispersed throughout the event will tell a d@story in each

room and for each audience member. Audiences who are bra@ to encounter The

Coraline Experience will walk away with unique memories an@ taste for adventure.

Q&
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Real World Garden/Porch LTG Treatment ¢ Wednesday, June 5, 2019

Purpose

This document is an outline on how lighting will treat the Real World Garden and Patchy, Fhis
is a living document that allows discussion between the lighting department add “a|l other
departments in 2 Story Studios.

Treatment

Guests will be greeted upon their arrival to the Real World Garden withf gool, evening
moonlight guiding them to Coraline’s Home. The moonlight will Kiss the face of the house as
guests round the corner from the Entrance Gate. The Gardengill‘also be filled with
sweeping, cool moonlight texture pushing through the tree§ ofithe garden.

Guests will be permitted to wander and explore the gardlgh with lighting guiding them along
their way. In the garden are several interactions fof guests to explore; some of which are Mr.
Bobo's Apartment Patio and the deep Well that helds the Other Mother’s Hand from
Coraline’s childhood. Mr. Bobo's ApartmenfjPatio will be lit with character fixtures and
lighting accents to support the realistic tén&stof this home whereas the Well will be lit with
cool and intriguing lighting to support its Rarrative storyline.

The Real House will be lit predeniinahtly with recessed inground lighting hidden throughout
the ground around the house, Lighting will highlight the Spanish Colonial architectural
features on the face of th€ house, supporting the atmosphere and familiar energy of Orange
County homes.
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Real-World Drawing Room Lighting Treatment e Sunday, May 19, 2019

Purpose

This document is meant to outline how lighting will treat the Real-World Drawing Room. Thigds'weéant
to be a living document that allows for discussion between the lighting departmentagrithaliwother
departments in 2" Story Studios.

Treatment

Entering the Real-World Drawing Room, the guest will should feel at home in the spdce. The idea of
this room is to allow for the guests to experience what Coraline would havelseeh,when she was a
child. The lighting for this space will be heavily motivated by the character fixttires in the space and
should give the audience a certain feeling of comfort and warmth.
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THE CORALINE
EXPERIENCE

Real World Miss Spink & Forcible’s Flat World’s Treatment ®© Monday, June 3¢

1

PURPOSE

The following document is a world’s treatment for The Coraline Experience: RealsWorld Miss
Spink & Forcible Flat. This document briefly breaks down the following roem while describing

how the lighting design will enhance the story teling in a more detailed way. Inspiration
collage is attached tothis document.

Real World Miss Spink & Forcible’s Flat

As the patrons step into Miss Spink & Focible’s Flat, they afé\transported to a time of
deteriorated memories. As once famous performers, Miss §pink & Forcible collected
multiple objects from their various performances therefore giving them a label of
“theatre memorabilia hoarders”. Mis-matched textures and velvet curtains give off a
pleasant opportunity to utilize various lamps as'the main sources of light in their flat.
Tarnished lighting is also used to give off a timel=atmosphere for our guests to fully
surround themselves in the Miss Spink & ForCible Flat.
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Real World Parents Flat Lighting Treatment ¢ Monday, June 3

SPECIFIC NOTES

The following document is a worlds treatment for The Coraline Experience: Real Worl@Pagents
Flat. This document briefly breaks down the following room while describing hovinth&lighting
design will enhance the story telling in a more detailed way.

Real World Parents Flat

Walking into the Parent’s Flat, guests will feel the warmth of mesfiqries Coraline keeps there
while being set in a relatively mundane atmosphere. Quirky célertand texture will be
sourced by character fixtures like wall sconces and table lathps.throughout the room. Small
point source lighting will be hidden throughout the rdom will highlight certain scenic
elements to help entice guests to dive deep into the namgdtive and history of the room.
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Other World Kitchen Lighting Treatment ¢ Wednesday, June 5, 2019

Purpose

This document is an outline on how lighting will treat the Other World Kitchen. This iga%iving
document that allows discussion between the lighting department and all other d¢partments
in 2" Story Studios.

Treatment

After guests explore through the tunnels that lead them to the Othgrit¢hen, they will feel
the warmth of the oven greet them in the Kitchen. Warm light matehing the “heat of the
oven” will line the edges of the oven as guests step through g, Wwarmth and enter the
Kitchen. The room will be brightly lit with warm, comfortable celors and tones from the
Spanish themed tiles lining the walls of the space. Lighitingwill support the warmth and
detail of the space with intricate hanging chandeliers anégmall point sources hidden
amongst the shelves.
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Other World Garden Lighting Treatment o Tuesday May 20, 2019

Purpose

This document is meant to outline how lighting will treat the Other World Garden. This'is
meant to be a living document that allows for discussion between the lighting depattment
and all other departments in 2% Story Studios.

Treatment

Lighting in the Other World Garden will have guests feeling curious and enti¢ed to explore
the various activities found throughout this area. Lighting will be heavilyintegrated into
scenic elements and illuminated pathways to help create a magical vike*throughout the
space. String lights in trees and LED tape within the maze and pathways, will highlight edges
of scenery and serve as a contrast to the Real World Garden. Vibrant and lush colors will also
help heighten this whimsical place guests.




2"° STORY STUDIOS

THE CORALINE: EXPERIENCE

Spink and Forcible Venue Lighting Treatment
Tuesday, April 21, 2019

Purpose

This document is meant to outline how lighting will treat the Forcible and Spink's *Earthly
Delights Performance Venue. This is meant to be a living document that ‘allows/'discussion
between the lighting department and all other departments in 2" Story Studios?

Treatment

This venue is a one of a kind, total package experience. Becoméiimmersed in the world of
Coraline, by having your next event within the vaudeville, cigéug theater of Spink and
Forcible. The venue is proscenium configuration with béautiful ornate detailing around the
proscenium archway. While watching the performancepif you look to the right and left you
might catch a glimpse of Spink and Forcible’s beloved dogs watching their owners’ from the
opera boxes on either side. Whatever you can ima@ipe, this space can provide. The circus
tent painted facade brings a sophisticated lens %o your childhood dreams of going to the
circus. Top of the line, modern lighting eguipmeént enables the space to be fully
customizable. This equipment includesymany variations of moving lights engineered for
optimal flexibility. The lighting reseurcesof this venue are a complimentary fusion of color-
blasting theatrical gear with the intimate glow of aged vaudeville. You can have your
signature footlight glow asaell as a fun kinetic performance. Next time you are watching
Spink and Forcible trod the boafds, think about what your next event would look like in this
incredible venue.
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The Coraline Experience

Other Drawing Room Lighting Treatment e Sunday, May 19, 2019

Purpose
This document is meant to outline how lighting will treat the Other Drawing Room. This is meant,te,be

a living document that allows for discussion between the lighting department and all otheg departments
in 2" Story Studios.

Treatment

Entering the Other Drawing Room, the guest will be transported to a slightly differ@at style from the
rest of the other world. The style of the Other Drawing Room will be a mix of the,style of the other
world and the decaying world. Walking into the space the audience should feeluneasy and curious as
to what will happen. The lighting of the space will be dim and will help*enhance the eeriness created
by the scenic elements as well as the animatronic other mother. Thie Jigbting of this space will also
need to guide the audience into the fireplace after the othergmother*enhcounter is over.




2"° STORY STUDIOS

THE CORALINE: |

HXPERIENCE




2NP STORY STUDIOS

THE: CORALINE: EXPERIENCE

Treatment for Sound Design e Thursday, June 13, 2019

MALL ENTRANCE & TICKETING

"Where are the Joneses?" This is what is plastered on flyers posted along the walls to the entrance‘of
a new themed entertainment attraction at South Coast Plaza in Costa Mesa, CA. The faces 6fa
woman in her thirties with electric blue hair and two young children, BC and Thorn, adofn others with
large headers in bold letters: "HAVE YOU SEEN ME?" A strange genre of music can beheard
emanating from the entryway and ticketing area - an amalgam of freeform jazz,found-instfumental
music, and gibberish lyrics. If we're sure of anything, it’s that we've never heard anywmusic quite like
this. Its strange melodies draw us in and set the tone for an exciting evening(that we will not soon
forget. Welcome to Second Story Studio's Coraline Experience. No mattef what'you may see tonight,
just remember one thing: be brave.

THE REAL WORLD

Entrance Facade, Real World Garden & Front

Directly after purchasing a ticket, the guests will enter the Coraline Experience to a lush, detailed
sound bed of a tranquil California ranch on the cusp offhightfall. One may notice the soft rush of wind
as it rustles the leaves on the nearby trees, critters sheakifig about in the foliage and hedge work, the
singing of thousands of insects as they usher in the,impending darkness, or perhaps even the light
babbling of a stream somewhere shrouded instheishadowy woods. Those more adventurous may
happen upon the old boarded-up well tuckedhneatly behind the shrubbery. Some say if you listen
closely enough, you can hear scratching - something sharp and claw-like - against the old stone as it
writhes in the murky water below. When'ready, guests may direct their attention to the house. One
could climb the spiral staircase andattempt to enter Mr. Bobo's house, but word is that he and the
mice circus are much too busy With sehearsals preparing for their next performance to accept visitors.
Still, such a ruckus inside! Hépefully the mice can all land on the right pitch before the big show.
Venturing back down the’stairs, guests may even spot the famous black cat from all those years ago
still lurking about the propefty, though he'd be hard-pressed to say anything... at least yet. Fans new
and old will be drawn'in for a night of curiosity, oddity, and excitement as they tune into the
background musicttaken directly from the 2009 Coraline animated film.

Spink ang=E0kcible’s Flat & Dressing Room

Guests may/opt to visit old Ms. Spink and Forcible (although they are away on holiday visiting their
niece) initheir flat off the main entrance whereupon they would hear old operatic records played
from a dilapidated gramophone in the corner. Looking about the cluttered room, an antique fortune
teller machine kicks to life, offering up tea leaf readings to those with an extra quarter or two to
Spare. Others may decide to don one of the many costume pieces littered about the space,
mementos of the two women from various theatrical productions throughout their careers. A
photographer and his vintage camera are even set up in the space so that the glorious
gaudiness of the garments can be posted to the new-fangled social media. Listening closely,
it's almost as if one can hear the commentary of the dramatic duo as they see their old
clothes on these new models... The house is empty, right?

\ s%
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Hallway

Stepping into the boarding house from the porch, one should notice the space becoming audibly
softer and more tranquil. The background music will recede, giving way to the exaggerated interior
sounds of the house: the soft thumping and muffled singing of Mr. Bobo and the mice rehearsing
overhead, the creaking of old floorboards as guests pass by, or perhaps the gentle metronome of a
grandfather clock in the next room. The dusty hallway is filled with several portrait frames
documenting Coraline's life until now, including visual memories of moving into the boarding house
as a child, singing in the teenage ska band in her best friend's garage, graduating high school, and
adopting her children. These frames will trigger a unique audio event when touched: the voice of
Coraline will give us additional background detail on that moment in time, with some lines of
dialogue being taken directly from the film. This room, much like all the rooms in the real worldywill
serve as an expositionary area for the attraction where guests can delve more into Gaiman's Coraline
universe as presented and connect with new characters presented only within The Coraling
Experience.

Coraline’s New Flat

As guests enter Coraline's new flat (the vacant flat adjacent to Coraline's ifitthesbook), they may be
surprised to see place in a state of disarray. But after all, the new family just moved in, and they
haven't exactly had the time to finish putting things away (with thefwhele kidnapping and whatnot).
Also, in the flat are two doorways leading to the rooms of the childrens BC and Thorn. Unfortunately,
their rooms are in an even greater state of calamity - nonednay énter, although the voice of Coraline
will again speak to those who try, sharing a special memory shesShared with each child and imploring
her audience to help save her family before it's too late! Perhaps there may be a clue to their
whereabouts in Coraline's room - there seems to be/eryssfow, very old pulsating coming from behind
the door...

The Grandparents’ Flat

Right off the hallway is the door to the,original flat, still inhabited by Mr. and Mrs. Jones, BC and
Thorn’s grandparents, although they seem to be away for the day. Guests enter the cozy living area,
where many will quickly recognizésseteet clips from the animated film rolling in the dull glow
emanating from the old televisign in'the corner. Venturing towards the front end of the long room,
others will find a dusty album recounting Coraline's initial experience with the Beldam all those years
ago. The voice of CoralinegWwillhagain sound, providing a brief summary with additional commentary
on each page as the readexrturns them. Guests may choose to explore the back door that leads to the
garden, but the disturbing low rumbling noise of an intimidating presence beyond may deter them.
Braver souls may @ven'thoose to turn the knob and exit, though what they'd see shares little
resemblanceswith,a common backyard, or even Coraline's recollection. It has significantly... changed.

The Drawing Room
Taking the'door from the Jones living room will enter guests into the drawing room, still full of
grandmother's dusty antique furniture. The gloomy room comes complete with a small music box, its
pins plucking a charming, if not slightly disturbingly repetitive tune. Those more observant may notice
the door - yes, that original door to the Other world. Although it certainly is the most obvious point of
entry, the voice of Coraline returns to guide our audience, confirming the ending to the previous
chapter: that door is sealed shut, and there is no way that anything could get in or out. If the Beldam
o= has truly returned, could she have found other portals into this world? Better check the rest
of the house, just to make sure.




THE TUNNELS

Tunnel 1

Exiting the back door from the Jones' flat into the yard, guests will feel perplexed and alienated as
they enter the first portal to the Other world. As we cross into this new territory, an uninviting roar
quickly spurs us out of the threshold and into the belly of the beast. After the initial shock, the
resurgence of the established background music will lull guests into a more playful sense of wonder
as they take in their new surroundings. Sounds that were heard in the real world (Coraline's voice,
the atmospheric effects, special triggered audio) may be echoed in the tunnels, but warped and
distorted, as if we are experiencing time stretching, compression, or a combination of both. One:s§het
effects in this same tonal palette will trigger as guest progress on the pathway, evoking the ideathat
there is space far outside the confines of the paper tunnels. Eventually, as things become mere‘and
more topsy-turvy, our discombobulated guests will hit a fork in the road.

Tunnel 1A

The path to the left will lead adventurers down an exotic trail that empties into th&Qther garden.
Dense flora will begin to line the walls of the tunnel as a soundscape akin toghat of a tropical
rainforest permeates the walkway. A chaotic symphony of wildlife is trigg€redwas guests near the
Other side - trampling gazelles stampeding by, a canopy of toucans and pakakeets squawking
overhead, insects gently humming as they amass in thick clouds hargihg'above the space, predatory
cats as they hunt their next meal, toads croaking in the distance#At this point, the background music
will reach its most warped point, creating a starkly different soni¢ experience even from that of the
beginning of the tunnel.

Tunnel 1B

The path to the right will lead adventurers down a, pantry-like walkway to the Other kitchen where
the Other Mother (in the guise of Other Coraline)\has been preparing a lavish hand cooked dinner
including a delicious roasted chicken. As guésts continue down the trail, a rhythmic drumline of
kitchen preparatory sounds - chopping, grating, frying, sharpening - will help fill out the ever
transforming BGM by utilizing triggéred effects that are programmed to be synchronous with the
music. As guests finally reach the'atherside of the bewildering portal, we may begin to hear sounds
of an oven turning on - the steady clicking of sparking pilot lights and the slow hiss of leaking gas. Did
someone just say something about taking the chicken out of the oven? We may even notice a
considerable rise in temperature, although it could just be in our heads...

Tunnel 2

The other portakfinking Coraline's real world and the Other world lies between the old vacant flats,
now occupiedsbCoraline, BC, and Thorn. As this is likely the tunnel into which the lost children have
slipped, theming is consistent with the one thing that would lure children to their unwitting demise:
toys. In‘addition to the intricate paperwork adorning the walls, a throng of patched-together
clockwotknoises - bells, whistles, wooden bits knocking together, both tuned and atonal percussive
elements, cogs and gears churning the space to life - will tempt us further along the path, painting a
vibrant mechanized soundscape. These effects will also work in rhythmic tandem with the established
background music, ever warping as visitors progress, just as in the other tunnel. With such a colorful
and lively introduction, what surprises could be waiting on the Other side of the door?
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THE OTHER WORLD

Other Coraline’s Flat

Traversing the toy-lined tunnel to the Other side, guests will finally get to see and hear the heart of
the evening's experience. The theory of the uncanny will truly shine in the Other world, where our
the guests will experience sound almost identically as if they would in the normally, but in a slightly
different timbral way - aural cues in the Other world have a handmade, piecemeal quality as if the
ever-resourceful Other Mother was trying her best to mimic real world sounds with whatever she had
at hand. Coraline's Other flat will stand in stark contrast with its real-world counterpart: whereas the
flat is barely moved into back in reality, this one is finished and fleshed out, the perfect home forBC
and Thorn. The music within the space takes a slightly more dramatic turn towards the zany te ‘match
the visual aesthetic of the space. Toys meticulously placed about the space will also come tenlife
almost magically as guests closely observe each one.

The Other Hallway

The Other hallway will appear to the layman as almost a carbon copy of the real-wegld hallway. Upon
closer inspection, keen guests will notice that each interactive portrait frame has taken on a new life
of its own (not to mention all those creepy buttons sewn over where the&yessshould be). The Other
Mother has even taken the time to fabricate some additional memories that weren't present in the
real world - the children meeting Other Mother for the first time, Thora Winning first prize at a local
drawing competition with their crayon masterpiece, BC planting<a brilliantly colorful garden with his
grandfather, or perhaps Coraline presenting the kids with their figst’pets (three praying mantises).
These triggered events, much like their counterparts, are activated via tactile response. The
background noise for this area is eerily peaceful with ornie/noticeable quirk - the songs are playing in
reverse. Listening closely, one may even hear the Otfter Mother, softly beckoning our visitors towards
the front of the Other house - after all, we have a%iéqic to attend!

The Other Grandparents’ Flat

Taking the second left off the Other hallway'will land visitors squarely in the Other grandparents’ flat.
This space will be structured similarly to how it is presented in the book and film, and immediately
discernible is the faint melody of an old«tpright piano coming from around the corner. Straight across
the room are two double doorsithatlook innocent enough, but the attendant stationed just outside,
the velvet ropes squaring itoff from the rest of the room, and the undulating animalistic noise
roaring form the other sidé&would allude to the contrary. Guests will eventually learn that this is the
penultimate experience ofithe whole attraction, but in order to enter, they must procure a ticket for
a predetermined timeslot. Only once they return at the specified time will they learn the fate that
befalls those who'enten the Other Mother's lair. Rounding the corner to the right, we meet the Other
Grandfatherzandfind the source of that quirky music. After conversing with some of the guests for
bit, he begins to play the piano (or rather, the piano plays him). Fans of the film will quickly identify
the songithat he is playing as "Eyes on Coraline," the song that follows his initial encounter with
Coraline) An animatronic puppet, this crooner-at-the-keys will interact with guests, speaking a gaggle
of stock catchphrases as guests converse with him. On weekends, one may even notice him playing
Song requests taken (achieved by a hidden offstage musician/performer and microphone) from his
audience! From here, guests may exit the house, either via this flat (ADA ramp) or the front door at
the opposite end of the hallway.
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The Other Kitchen

From the kitchen-themed tunnel, guests will quickly realize that they just exited an oven as they step
into the Other world. For a minute, we ponder if we were meant to be dinner. Proportions are a bit
skewed in this room, where a lavish banquet is being prepared for the impending picnic. Several
dishes, finished and unfinished, line the counters and tabletops, and the preparatory sounds from the
tunnel can carry into this room, with more specific triggers localized to where the sound would be
sourced. As in the hallway, an unfamiliar voice (the Other Mother) will sweetly beckon the visitors out
of the space and into the garden.

The Other Porch and Garden

Stepping out of the Other house for the first time, the guests can truly experience the magieand
wonder of the Other Garden. Before leaving the house, those willing to approach the hospitable guise
of the Other Mother may steal a quick word with her (although we wouldn't recomfmend trusting
anything she says). They will immediately solve the mystery of the intoxicating agoma in thé air when
they spot the All You've Ever Wanted Cafe in the clearing to the left. Quirky backgreuhd music will lull
guests into relaxation so that they can enjoy all our festive foods and regular’rgfreshments. A
menagerie of colossal praying mantises stalk about the center of the spacéhtheir heads lofted among
the button-topped trees. This section of the Other garden will serve primasily as an expansive
playground for the little tots while the adults watch from afar and miunci*on some tater tots.
Patchwork bells and glockenspiel glisten from overhead, mimicking thé glinting of the stars of the
open sky. A chorus of wooden crickets clatter off in the distance,jwhile tinkling metal wind chimes
dance through the air. Background music takes a more adventusous tone, inciting our courageous
guests to explore... perhaps even luring them into the gearby wasp maze. Located at the edge of the
mist, this labyrinth of geometric insect nesting exists"more’as a dream - a harkening back to the first
time Coraline learned the nature of true bravery, #Musical themes descend into the mysterious as the
hum of a hundred thousand wasps fills the space‘ovérhead. The laughing of a couple of rambunctious
children can be heard ahead of the guestSatevery turn - could this be BC and Thorn? It's certainly too
dangerous to be out here alone! Delving further into the depths of the maze, our sightseeing
squadrons may encounter an array(of various spooks and scares, so only the dauntless will progress
to the heart of the thicket. Here (@speeidlly the younger) guests will relive a portion of Coraline's
memory, and the secret key neededto free Coraline's children will reveal itself, unlocking the exit
into the gift shop.

The Other Drawing Room

Only for those valiantienough to enter the darkened double doors at the heart of the Other house is
the finale to thjs'fantastic evening finally fleshed out! Guests will enter the final confrontation with
the Other Mether; this time, we've fallen right into her trap. Suspenseful, dramatic background music
will trill about the space overhead. After a short tongue-in-cheek conversation with the antagonist,
she considers a contest: “Everyone loves games. How about we play a game, and if you win, I'll let
you go. If 'win, you and your family will have to stay with me forever!” The Other Mother begins to
grow into a grizzlier form - her body and head lengthen as if she were being stretched upward by an
tinseen hand, and slender appendages akin to spider legs protract out of her lower body. Shearing
metallic sounds and mechanical grinding will form the base of this sonic transformation, accented by
insectile chattering and distortion treatment on her recorded dialogue lines. Guests will be ushered
down a spiral staircase concealed within the mantle — freshly ripped wide open by the Beldam -

= where reality itself will begin to unravel. The familiarities of music will slip away, suspending
us in a sea of synthetic sound. The flickering of the still smoldering staircase can be heard as
we descend into the depths of the Beldam's decaying world.
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The Decaying World

We exit the staircase into what appears to be yet another version of the drawing room, but
stylistically different than anything we have since witnessed. Shape and form begin to waste into
wireframe, as if the whole of the space was the Other Mother's afterthought, or a place she created
long ago. Distant dripping water pooling into puddles on the dank concrete floor can be heard in a
neighboring room. As guests exit into the first wing of the maze, the chattering of hundreds of spiders
as they skitter along the web-spun walls can be heard echoing through the labyrinth. Background
music has devolved into an eerie mix of atonal instrumentation and sparse, reverberant sound
effects, like dissonant piano chords, bestial howling, and mechanized jump scares. “It has to be hérel
This will be easy!" we hear Thorn say, ten steps ahead of us. A sharp percussive noise, as if several
brooms handles were being slammed into a hardwood floor rather rhythmically builds in,thexroem
from staircase in the decaying drawing room - the Other Mother (or whatever has become'ef her) will
ensure that none of her newfound pets will ever leave! Hurrying deeper into the darkness)another
voice calls from up ahead, "Help!" As guests congregate in the next area, they may approach a
grasping silhouetted hand shrouded in the corner. As they get close, lighting will shift’to reveal the
decomposing form of the Other Grandfather, a squishing slug-like creature whose features have
melded together. He hoarsely rattles out, "She's making me do it!" as he féaches out to take hold of
an unfortunate soul. We are quickly ushered away and into another part of,the maze as even more
hands jut from the wall, trying to trap anyone caught in their grip. WMusic will darken and intensify,
heightening excitement and driving guests through the space,IThe caekling of the Other Mother can
be heard from all around: "Given up yet?" Sonic content bdilds t§ a*crescendo: a cacophony of
thundering low-frequency droning, otherworldly synth riffs, aand’unrelenting arachnid clattering.
Coraline's voice cuts through the din, "Oh! | know wher€ itis!" The aural energy quickly dissipates as
we exit the maze into a long, narrow corridor - a brilliantdight can be seen beckoning at the far end,
illuminating a nearby figure. The scratching, squeakihg, and even discernable high-pitched whispering
of thousands of mice can build all around as the figute melts into the darkness. A rather large rat
appears in its place, with a key older tharittime around its neck. As it begins to run off down the
passage, a crash rings out followed hy.a shrilhmeow and an even shriller squeak: our friendly cat has
pounced from the shadows, felling the radent with one flick of the wrist. The key is presented to the
party as we hear him speak at lasth!'I"aa¥e no use for this." The roaring of the Beldam can be heard
thundering from behind - she knows'you found it. Time to run! Guests file down the walkway and
into the light of the elevatorat the other end. The Other Mother lets out a final yell of defeat as the
doors close behind us. ThE&woice of Coraline sounds for a final time, thanking us for being brave to
find the key and saving herchildren, whom we hear giggling in the background. Playful music and
meditative tonesg fill the space. She invites everyone to use the key for a final time to unlock the
secret door in thie'gift Shop where she, BC, and Thorn will be waiting to thank us in person. The doors
to the elevates,0pen back up as guests empty into the Other Garden.

GIFT SHQP & ATTRACTION EXIT
The exitofthe attraction will be in the gift shop. After a night of nonstop entertainment, our weary
guests will enjoy a collection of more relaxed background music indicative of both the real and Other
Wworlds as the peruse the merchandise. Those who have completed the Key Fright maze experience in
the Decaying world will have the opportunity to meet Coraline, BC, and Thorn in a secret bonus room
located just off the shop. Once there, they will be able to take photos with the reunited family, where
voice over dialogue may again be utilized for continuity. With that, ends our Coraline experience.

= From everyone on team sound, we hope you are as excited for this project as we are, and we
thank you for reading our proposed treatment.
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PANNEL.
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RANGE OF EXPRESSIONS FOR ANIMATRONIC

: %

B, M T h atre i e NG OF F&Q}LZ%XPRESSIONS

THE PEDESTAL. HAS THEMED THEATRICAL

LIGHTING, AND AUDIO TRACKS THAT HAVE
" PRE-RECORDED MOVEMENTS AND GESTURES RGOl Ll EXPRE%
i g ——— = . " - MOUTH IS ABLE TO CLOSE IN A WAY THAT MIMICKS SINGING,
EYELIDS ARE ABLENTORAISE, AND EYEBROWS PIVOT ALLOWING
FOR MORE EXP, S

N

FAKE ARMITURE SIMULATING THAT
THE “PIANQ IS PLAYING HIM™

GLOVE IS ATTATCHED
TO THE ARMITURE

N 1

4 — —

OTHER ANIMATIONS

= e — THE PEDESTAL THE ANIMATRONC IS ON IS ABLE TO ROTATE 360 DEGREES
dpre—s ot e THE FIGURE REMAINS SEATED WITH ONE STATIONARY LEG, THE FIGURE'S RIGHT
FOOT MOVES UP AND DOWN TO SIMULATE “TOE TAPPING”

THE TORSO SWAYS AND THE ARMS MOVE IN A VARIETY OF DIRECTIONS

HEIGHT = s SIMULATING PIANO PLAYING.
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Entrance Facade 6 QSC AD-P6T 1] 2 [BGM for queue %e orld
1 QSC AD-P6T 1 | 3 |Transition from queue jsito garden
7 QSC AD-S6T 1| 4 |Garden ambiance
1 QSC AD-S4T 115 the well
Real World Garden 7| QSCAD-PAT [1]6 den BGM 1
7 QSC AD-PAT 117 arden BGM 2
6 QSC AD-PAT 118 d Garden BGM 3
1 QSC AD-S6T 211 nd Forcible BGM
o | S/F Flat and Dressing Room | 1 QSC AD-S6T  [£] 2 E k and Forcible BGM
o 1 SFX Speaker 24,3 4Spink and Forcible SFX
= 1| QSC AD-S4T = 2 | 4 |Talking Picture 1
Tg Hallway 1 QSC AD-S4T 2 | 5 [Talking Picture 2
¥ 1 QSC AD:S4T 2 | 6 |Talking Picture 3
o 1 QSC AD:S8T 2 | 7 |Bobo staircase dialogue
~ 1 QSG.AD-S4T 2 | 8 |Parents flat
1 QSC AD-S6T 3| 1 |Entrance to tunnel 1
Parent's Flat 1 QSC AD-S6T | 3 | 2 [Parents Flat
1 QSC AD-S4T 3 | 3 |Real World drawing room
1 QSC AD-S6T 3 | 4 |Real World drawing room
1 QSC-AD-C6T 3 | 5 |Real World drawing room
1 QSC-AD-CAT 3 | 6 [Coraline's Flat BGM
Coraline's Flat 1 QSC AD-S4T 3 | 7 |Coraline's Flat BC's door
1 QSC AD-S4T 3 | 8 [Coraline's Flat Thorn's door
Tunnel #1%7 4| QSC-AD-CAT | 4|1 |BGM Tunnel 1
T 1A 5 QSC-AD-CAT 4 | 2 |BGM Tunnel 1A
% | #1B 4 QSC-AD-CAT 4 | 3 [BGM beginning of Tunnel 1B
5 QSC-AD-CAT 4 | 4 |BGM end of Tunnel 1B
6 > 2 QSC AD-S6T 415 |SFX outside Tunnel 1
1 QSC AD-S6T 4 | 6 |SFX outside beginning of Tunnel 1A
o utside Tunnel 1 1 QSC AD-S6T 4 | 7 [SFX outside beginning of Tunnel 1B
2 QSC AD-S8T 4 | 8 |SFX outside end of Tunnel 1A
- 2 QSC AD-S6T 51 1 |SFX outside end of Tunnel 1B
Tunnel #2 1 QSC AD-S8T 5 | 2 |[Entrance to Tunnel 2
3 QSC-AD-CAT 51 3 |BGM Tunnel 2
Outside Tunnel 2 3| QSCAD-SAT |5 | 4 [SFX outside Tunnel 2
Tunnel #3 1 QSC AD-S8T 5| 5 |Entrance to Tunnel 3
6 QSC-AD-C4T 5| 6 [BGM Tunnel 3
Outside Tunnel 3 2| QSCAD-S8T |57 [SFX outside Tunnel 3
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4 QSC AD-S4T 5| 8 |Other Coraling/siflat SFX 1
Coraline's Flat (O) 5| QSCAD-S4T | 6 | 1 [Other Cgraline'€ flat SFX 2
1| QSC AD-S112sw | 6 | 2 |OthertCoraline's flat sub
3 QSC-AD-CAT 6 | 3 [OthenWerld Hallway BGM
1 QSC AD-S4T 6 | 4 {Other/Talking Picture 1
HaIIway (O) 1 QSC AD-S4T 6 | SYOther Talking Picture 2
1 QSC AD-S4T 64, 6 JOther Talking Picture 3
1 QSC AD-S8T 6 | 7 |Other World Hallway SFX
Parent's Flat(O) 2 QSC AD-S8T 6 | 8 [Other Grandpa playing piano
7 QSC ADsS6T 7 | 1 [Drawing Room SFX 1
Drawing Room (O) 1 QSC KLAT8: 7 | 2 |Drawing Room sub
1 QSEG.AD-S6T 7 | 3 |Stairway into Beldam's Challenge SFX
2 QSC AD-S8T 7 | 4 |Kitchen SFX 1
!i Kitchen (O) 2| QSCAD-SSAT | 7|5 [Kitchen SFX 2
§ 1[4 QSCAD-S.SUB | 7 [ 6 |Kitchen sub
— 8 QSC AD-C6T 7 | 7 |Garden BGM 1
2 \ 8 QSC AD-C6T 8| 1 |Garden BGM 2
6 v 8 QSC AD-C6T 8| 2 |Garden BGM 3
o Garden, Porch& 8 QSC AD-C6T 8 | 3 |Garden BGM 4
== 8 QSC AD-C6T 8 | 4 |Garden BGM 5
8 QSC AD-C6T 8| 5 |Garden BGM 6
2 QSC AD-C6T 8 | 6 |Garden BGM 7 (path to venue)
6| QSCAD-S.SAT | 8| 8 [Wasp Maze BGM 1
6| QSCAD-SSAT [ 9| 1 |Wasp Maze BGM 2
@ 6| QSCAD-S.SAT | 9| 2 |Wasp Maze BGM 3
1 QSC AD-S8T 9 | 3 [Wasp Maze SFX 1
1 QSC AD-S8T 9 | 4 |Wasp Maze SFX 2
O Wasp Maze 1 QSC AD-S8T 9 | 5 |[Wasp Maze SFX 3
5 QSC AD-S6T 9 | 6 |Wasp Maze SFX 4
4 QSC AD-S8T 9 | 7 |Wasp Maze SFX 5
1 QSC KLA181 9 | 8 |Wasp Maze Sub
3 QSC AD-S6T 10| 1 |Wasp Maze SFX 6
3 QSC AD-S8T 10| 2 |Wasp Maze SFX7
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The Other Mother's
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S El3 \
B Make/Model 2= Content \
e alg Q
B g|s .
o7 @)
4 QSC AD-C6T 11| 1 |Elevator entry BGN
4 0SC AD-S&T 1] 2 SFX outside walkwayinto Beldam's
Challenge
4 0SC AD-S&T 111 3 SFX ou way out of Beldam's
Chall
6 OSC AD-S6T 111 4 S e walkway out of Beldam's
6 QSC AD-C4T Ikway into Beldam's Challenge BGM
alkway out of Beldam's Challenge
8 QSC AD-CAT 11 BGM 2
Walkway out of Beldam's Challenge
8 QSC AD- @’I 7
>C ° BGM 1
3 QSC- T [11]| 8 |Stairway into Beldam's Challenge SFX
1 -S6T 12| 1 [Beldam's Challenge SFX 1
1 C KLA181 12| 2 |Stairway into Beldam's Challenge Sub
AD-S4T 12| 3 [Beldam's Challenge SFX 2 (corners)
3 |4 QSC AD-S.SAT |12] 4 |Beldam's Challenge SFX 3
1 QSC KLA181 12| 5 |Beldam's Challenge Sub 1
1 QSC AD-S8T 12| 6 |Beldam's Challenge SFX 4
1 QSC AD-S8T 12| 7 |Beldam's Challenge SFX 5
2 QSC AD-S8T 12| 8 |Beldam's Challenge SFX 6
1 QSC AD-S8T 13| 1 |Beldam's Challenge SFX 7
1 QSC AD-S8T 13| 2 |Beldam's Challenge SFX 8
1 QSC AD-S6T 13| 3 |Beldam's Challenge SFX 9
1 QSC AD-S6T 13| 4 [Beldam's Challenge SFX 10
1 QSC AD-S6T 13| 5 |Beldam's Challenge SFX 11
1 0SC AD-S6T 13l 6 Beldam's Challenge SFX 12 (end of
challenge)
1 0SC AD-SAT 13! 7 Beldam's Challenge SFX 13 (end of
challenge)
1 QSC KLA181 13| 8 [Beldam's Challenge Sub 2
1 QSC-AD-S10T | 14| 1 [Beldam's Challenge SFX 14
1 QSC AD-S4T 14| 2 [Beldam's Challenge SFX 15
1 QSC AD-S8T 14| 3 |Decaying Porch SFX
7 QSC AD-C6T | 14| 4 [Walkway to stairs to giftshop BGM
3 0SC AD.SST 14l 5 Beldam's Challenge SFX 16 (outside

maze)

o9
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CONTACT SHEET

Name

Position

Phone

SCENIC

Brandon PT Davis

Scenic Designer

brandopd@ucifedu

Tyler Scrivner

Scenic Designer

tscrivne@ uci.edu

Gretchen Ugalde

Scenic Designer

gretcheu@uci.edu

COSTUMING

Ashton Montgomery

Costume Designer

BJ

almontgo@uci.edu

Lauryn Terceira

Costume Designer

Imoles@uci.edu

Jennifer Clark

Costume Designer

jclark7@uci.edu

Matthew Darryl Martinez

Costume Designer

matthdm3@uci.edu

Cassie DeFile

Costume Designer

cdefile@uci.edu

LIGHTING

Marissa Alejandra Diaz

Lighting Designer

marisadl@uci.edu

Morgan Embry

Lighting Designer

embrym@uci.edu

Avery Reagan

Lighting Designer

adreagan@uci.edu

Jacob Peter Brinkman

Lighting Designer

Brinkmaj@uci.edu

Natori Cummings

Lighting Designer

cummingn@uci.edu

Nita Mendoza

Lighting Designer

memendo2@uci.edu

Merle DeWitt 1 Lighting Designer mrdewitt@uci.edu
§ ‘SOUND
<
Hunter Moody Sound Designer mhmoody @uci.edu

Jack Bueermann

Solund Desigher

jbueerma@uci.edu

Ezra Anisman

SoundDesigner

eanisman@uci.edu

AP P__(P_NTL.WilF_ ¢ Il N Fdand

Garrett Gagnon

Sound Designer

ggagnon@uci.edu

A

> I

Name Position Phone Email
Bradley Zipser Project Manager bzipser@uci.edu
Samantha Sorify Project Manager ssorin@uci.edu
Jesus Lopez Vargas Project Manager lopezvar@uci.edu
. »
e \N Position Phone Email

honnie Alcaraz

Lighting Mentor

lalcaraz@uci.edu

Holly Poe Durbin

Costume Mentor

hdurbin@uci.edu

Drew Dalzell Sound Mentor drew@diablosound.com

Sid Bingham
Joel Veenstra

Scenic Mentor sidbignham@mac.com

Management Mentor jveentr@uci.edu
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STUDIOS

2593

Doc. Created by Jesus Lopez
* subject to change *



2"° STORY STUDIOS

THE CORALINE EXPERIENCE

Room Assignments

SCENIC ASSIGNMENTS COSTUME ASSIGNMENTS . Q@
RO

Tyler Ashton
Real World Garden, Real World House Face, Other Grandfather, Other Grand
Other World House Fagade World Operations
. < b

Brandon Jenny
Other World Garden Forcible & Spink, Bobo, WOperations
Gretchen Lauryn
Performance Venue Thorn & BC, O@rld Operations

Cassie
LIGHTING ASSIGNMENTS Coralifie er Mother, Other Mother
Avery Han Is, Decaying World Operations
Real World Garden/Porch

hew

Marissa , Interactive Garden Playground, Rats,

Other World Garden :\ ogs, Restaurant Operations
Jake \
Bobo’s Venue SOUND ASSIGNMENTS
Sound designers have not broken up into rooms

Nita :C) at this time. Questions regarding sound can be

Spink & Forcible Dressing R directed to Hunter.

Merle
Other Drawing Room O

Natori \%
Decaying Worl\

Morga @
Con@ ections

ND

SIORY
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Tom Ware/Production Solutions
Biography

Tom currently serves as Executive Producer for Shakespeare Center (Lo$, Angeles.
Productions include Henry IV — Parts 1 & 2 with Tom Hanks, Much Adg About Nathing with
Helen Hunt; The Trial of Hamlet with US Supreme Court Justice AnthonyzKennedy; and the
Simply Shakespeare production of The Merry Wives of Windsor with Tem Hanks and Kenneth
Branagh.

Previously, Tom served as Producing Director at the venerable*Rasadena Playhouse, State
Theatre of California for twenty-one years where he produced seme 125 productions, 26 of
which were world premieres including development ofsthe\Broadway productions of Rupert
Holmes’ Accomplice starring Jason Alexander and MiChael McKean (Richard Rogers Theatre)
and Solitary Confinement starring Stacy Keach (Nedeflander Theatre); Jonathan Tolin’s
Twilight of the Golds starring Jennifer Grey (Booth fheatre): Looped starring Valerie Harper
(Lyceum Theatre); Sister Act: the Musical (Brogdway Theatre) and Baby It's You (Broadhurst
Theatre).

Tom’s productions have toured to citie§iacross America and worldwide - from the Kennedy
Center for the Performing Arts in Washington, DC to Broadway and across the seven seas on
Crystal Cruises. Tom served ag Associate Producer for the European Tour of Larry Hart’s
Sisterella and the Japanese ‘produgtion of A Class Act. For Walt Disney Imagineering he
served as Senior Producerdin the development of the live entertainment program for China’s
Shanghai Disney Resort{ His ‘préductions of Merry Christmas, George Bailey and of Play On!
have been filmed for _the, PBS Great Performances television series. He has served as
Technical Producer far music festivals including Artists for New a South Africa, LA; Saturn
Homecoming, Nashville, TN, Harley Davidson 95+ and Harley Owners Group 15
Anniversaries, Milwaukee, W1.

Tom presid€s over Production Solutions a full-service production company founded in 1998,
providing=preduction and technical support services for concert, corporate and special events
presentations around the globe. Musical artists include Joan Baez, Stevie Wonder, Faith Hill &
Tim McGraw, Lyle Lovett, Reba McEntire, Train, Hootie & The Blowfish, Pat Benatar, Hall &
Qates, Hugh Masekela and Smokey Robinson. Corporate clients include General Motors,
Ford, Subaru, Saab and Audi Motor Companies; Harley-Davidson Motorcycles, Medtronic,
Wyeth-Lederle Pharmaceuticals, Prudential and Grubb & Ellis Real Estate Companies, CKE
Restaurants, Unisys Electronics.




Q & A WITH TOM WARE
Various questions and answers with Tom Ware

How did you get to be to where you are today?

1. Studied - Pre-Med: Masters in Cardiovascular Neurophysiology. | did theatre on the side as a
hobby. It was the way to refocus myself. Group up in New York Exposed through the
Broadway scene. Did technical theatre. Building scenery. Just kept doing theatre. Was
offered a Technical Director position. Took that. Was offered a Stage Management shortly
after on a gig. At the end of 6 months Stage Managing, | was a pretty good damn stage, Q
manager, | spent a year in Las Vegas on Chorus Line. Then | was offered a job as a Pr \
Manager in Pasadena Playhouse. Producing Director for 21 years. Opened own i nt
production company. Disney came after him and offered him a job at Producer c'sn%y
Shanghai. *

How do you negotiate the Art vs Money in each step? V

1. Finesse. The more you do in this business you just finesse.*

What are some of the most common challenges that you have faced @)ducer/project
manager/event manager/production manager and how did you s% e problem?
1. 95 % percent personality. As a manager you have to_setthe tehe and tenor.

When you are wanting a return on your investment for the uction/ project what percentage do
you aim for? @
1. You want to make back as much as you cgn@ er less than 15%.

What does a Producer actually do? A}
1. Allthe producer does is to under r&he ig picture and focus on the end goal. You want to

he tools that they need to be creative and provide

make sure you give the creative folk

2.
3. The goalis brand
4. Lead meetings to age status of project, review notes from previous meetings, and

determine dule for the future

Pointson h help figure out budgeting:
. figure what how you are going to use your space. How long are you going to run?

On
is the seating capacity? How are you going to quantify the seats? General public,
aral pricing. How many bodies can you put in? Are you going to have to give comps?

1
Qgstudent discount? Are you going to sell in three tiers?

3. Think about...

Earned Revue

Total Review

Total Revenue

Building yourself a metric

What is the demographic

Total family how big is the family unit mother, father, 2.2 kids

et
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Insurance points: Credential Insurance: General liability for a 2 million dollars per occurrence. 10
million aggregate (number of claims that result in a single action) $5,000 per year.

Past example project budgets: Pasadena Playhouse: $400,000, Henry IV: $1.4 million, Tarzan: $20

million, LA Auto Show: $250,000-$1,000,000
,\Q‘(\
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Meow Wolf e Tuesday, May 7t

AUDIENCE & INTERACTIONS

Everything can and will be damaged by the audience members, all installations and designs should
be designed with this in mind, with replacements on stand-by. “People tend do the most,
unexpected things.”
0 Including drugs: which may not turn out well for them, so there must be solutionsifrom
our end to support their needs, due to liability.
0 We need a dedicated room for First Aid that can also be used for rest and relaxation away
from the craziness of the exhibit.
= This may be occupied by guests for hours if needed.
= This should be located outside of the exhibit.
= Emergency egress required; people need a line of sight te.€mergency signs at all
times, and with easy access.
The “experience” should be the most important part of the exfikiti ot the props on display, which
will be damaged by the audience members.
0 We must absolutely limit the amount of “Outfof-@rder” elements, since this takes people
out of the experience.
We must make sure that nothing can hurt the guests.
Props need to be replenished all the time because’pgople take or destroy them, even those props
that are protected and locked into places
There should be absolutely no backpacks,alioWed in the space to help prevent things from walking
away, because they will walk away ng‘matter how many signs are placed around the experience.
Paint on the floors must to be toughed up constantly, if paint is used instead of tile.

SPECIFICS ABOUT MEOW WOLF’S HOUSE OF ETERNAL RETURN

The experience begins ontthesldwn of the house looking at the letters in the mailbox, which leads
into the house. This immediately sets up the narrative for our audience.
The narrative elemgents build and elevate as the experience continues.

0 Writteprmetes around the house propel the audience.
Timed ticketing\has just been implemented at 2 hour intervals.

0 Empirical data shows that most people spend a total of 2 hours in the exhibit.

0. 4Priorto timed ticketing, you bought a ticket for the entire day.

0, 600 maximum people are allowed in the exhibit at a time, there would be a queue if there

‘was overflow.
= ALine Captain (a trained performer & guest relations) would help entertain the
guests in the queue and listen to their concerns.

At the beginning of the company, tickets started at $15 and are now just under S30.

0 They would like to compare the experience to a “night at the local movie theatre”.
There are 15 people working at a time per shift, all around the building.

0 Front desk, front line support, tiers of managers, facilities personnel, ancillary businesses,

etc.

The building was previously a bowling alley; exhibit created by a group of installation artists.
The best publicity for the company was via Facebook (social media). It was mentioned that
compared to Twitter and Instagram, Facebook is still the most beneficial.
The exhibit has grown over the years: there are some spaces that have been permanent, some
new rooms have been added, and others have changed.

e
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e Designs have changed and interactivity has been added.
e The café is outside of the exhibit, to prevent food from damaging the exhibits.
u There are small culinary & drinking experiences within the exhibit, throughout the year.
u There exist Immersive catering companies that created custom food for rooms in the
exhibit for special events or specific dates.
e |tisrecommended to engage in multiple senses, not only visual. The exhibits have tactile
experiences, temperature control, smells, taste, a sensorial overload.
e The building is 20,000-25,000 square feet of space.
0 Not all of the exhibit is wheelchair accessible so there is a ticket discount.
e Most rooms/exhibits/installations can be navigated around. Nothing is completely linear, to, allow*
different experiences and audience flow.

NOTES ON “CUSTOMER SUPPORT”
e Even though we must think of the art, we must see ourselves as a business, so we, must think
always of services for our customers.

U These include the outside of the locale, such as parking, design, locatiog$ of dumpsters,
etc.

0 Think about: what is the relationship between the exhibit apththespeople who enter and
use the facility, not only our guests, but the transient individuals.

0 There exist business partnerships (more than just spasfiSaerships) that cover costs.

= MeowWolf hires a company to run the bar@nd other services.
e This allows equity for those wWho Want to share profits within the venue.

OTHER NOTES
e There exist multiple holiday events: Halloween, New Years, Adult-Only After Dark Events, etc.
0 Children are worse than rowdy ddults! Many of the repairs and added “safety” needs to
occur during times that children Would be inside of the exhibitions.
e We asked about the “Dressing Room{” congerns of our guests being allowed to try on costumes:
U The audience members willtito steal small costume pieces, such as gloves, ties, glasses,
etc. Everyone has poekets in their pants.
U We must be readyito replace and clean these costumes on a daily basis, for health
purposes and guests'aetidentally damaging costumes.
u Itis a gregt idea fogpublicity on social media.
u Having characters/ushers in the room can help control the activity in the room by calling
for attemtiom, We were recommended to make it a skit?
u Itis a high/toncern for audience flow, since it might create a bottleneck of audience flow
dug to its enticing interactivity. If this room exists, it must have a big entrance/exit and
_enough space for a high number of guests within.
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THE: CORALINE EXPERIENCE

Ken Parks & Eric Nix | from Knott’s Berry Farm e Tuesday, April 30"

GHOST TOWN ALIVE (Immersive Theatrical Experience)
Ghost Town Alive has about 25 actors and the narrative unfolds throughout the day

O Guests can interact with characters to change the story, they are the star, they carry the stery
forward.

= Actors are the secondary characters
O Actors need to affirm guests and characters have an emotional need and atwalt, thinking of it
as the rules of improv.

= Narrative events occur throughout the day so characters have a settimeline.
= Actors have activities for guests, asking the guests “what should,| do?” and having
them do it by “helping”
® Actors utilize “Yes, yay!” and “What would.you do’in my situation?”
O Involves talking to people and getting them off their phenes
Contains puzzles with emotional stakes that lead g€6plexaround

o

O Story beats happen organically instead of on a guest schedule to keep it “real”
= Many beats travel so more guests aresimpacted
® [nformation is repeated se.eVeryone knows what’s going on
Guests have unique ideas that characters,can encourage
Bad guys are still lovable and approachable, to keep them save from the young audience
Customization can happen ifrops: newspaper printing, press pass card, etc.

O O 0O O

Everything should be an invite into the next event, keeping the action moving forward.

HAUNTED MAZES
O Everything has to'he screwed down and secured.
= Requires touching up once a week as well as daily repairs.
O Contingengies\equired for effects and big moments.
= ¢ Thes€are also for safety; such as power outage.
0 Maximum distance of 85’ from an emergency exit in mazes, these could be used several times
an hour not only for emergencies but also for the cast and technician’s work.
= “Blackout crew” who watches for safety.
® People can act as emergency assistance instead of signs

= Helps performers change out of costume.

GENERAL NOTES
® Be upfront about rules for guests—including in print—before they even buy a ticket. This must be not
only in print, but preferable vocally.
O Hosts should also present rules to guests, clearly and cleanly, in or out of character
® Pulse people through event so theatrical moments can be reset and aren’t spoiled, sound and lights
can help with this.
O Monitors can help show guest location

2
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O 1000 people an hour for mazes; GTA can fit 20,000 people but probably only interacts with
3,000
=  About 200-300 people at individual events
= Takes about 4-6 minutes to walk through
O Show counts help show how well attended
=  Can calculate price per guest
® Online survey (ideally at the gate)
O Satisfaction vs. necessary — outstanding experiences get people to come back
O NPS: Net Promoter Score
® VR in maze can affect throughput
O VR can be an alternate offering for extra money, because it adds a cool experience
® Playtest invited experience
O Factor into operating budget and sell cheaper tickets
O Can find bugs and improve experience
O Ask lots of questions
O It's arehearsal, not a real show
® Trying to eliminate surprises makes the process smoother
O Understand how everything works so cooperative planpihg/can proceed
® \What is the guest experience?
O Can never be detailed enough--every minute detail

= what does everything look like and hew does everything work

® Limit scope creep
O Butdon’t be a bubble buster, supporteuntil refinement is required.

BUDGETARY NOTES
O Maze costs $50,000 scenically: ihcludes carpentry, lighting, audio equipment (no labor)

* $150,000 to operateffor the season
® 40 pexformiers + 10 Blackout crew + 10 line control + SM + cast lead
e, 560004 night
* New maze costs additional $100,000 (including design time)
O GTA costs £300,000 for labor for season
= \Props cost $5000
= %5 week rehearsal period, 40 hours a week (Knott’s currently only doing 16)
0__15-20% contingency @ Disney, 5% at Knott’s
® Sponsors
O Toyota, Hershey
= What do sponsors want as a partner and how will that affect the design process?

® We could offer birthday party packages

)
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THE: CORALINE: EXPERIENCE

Andrew Hoepfner | House World Interview e Wednesday, April 17

WHAT ARE SOME OF THE FIRST ITEMS THAT YOU THINK ABOUT WHEN CREATING A BUDGET? Q@

As we begin discussing money, it's important to note that I'm one of the ma X}sive

creators funding my efforts from my own middle class day job pockets, and then mi ing losses
through ticket revenue. In 2015, a successful Kickstarter partially subsidized my i for a few
months, but the underlying reality remains. V

When | want to set design a room, | go to the resale shop and buy a lamp v%y own money. Then,
| pay my friend S50 of my own money to stand in a room all evening t lamp and perform a
scene. On the other hand, my projects have generated $115k in revenie, and though I've spent much
more than I've made, when we’re talking about Houseworld and lodge, we're not talking the

smallest of potatoes. &
Since | started spending money on immersive theater i@ZOM, my top expenses are paying

for the venues (S57k) followed by paying the (536k) and then set design (S11k).
Immersive companies sidestep the venue chall‘enw ferent ways. Some stage works in public
places like parks or city streets, where there’ enue cost. Costly set design also has various
workarounds. In some shows, the dialogu ction is paramount, and the performance can
exist in a sparely decorated space. Dur e first run of Houseworld, the run that pulled me into
this field in the first place, | was for te tovbe living in a historic parsonage (and | was staging the
performance in my home) wher@ded to spend very little on set design. As for the cast
payments, the sad truth is that ry difficult to pay artists what they deserve in immersive
theater. I've paid amounts like,$1200 for a season, or $500 for a long weekend, which amounts to
far below minimum wage.%e exciting early stages of a new work, you’ll usually find myself and my
friends, doing the wor ee. I'm currently preparing my 2019 production, Bottom Of The
Ocean, and in thes mstages, it’'s myself and my friends, doing the work for free. Artistic
work does pay in4oyand in meaning, and that’s what I'm in it for. From age 14 to age 32, | spent
most of my ti %yl g and touring in rock bands. From age 14 on, we were always gathering in
basements I'Kctice, for free, because we loved it. Even when | was touring the world for years, |
was gettin @nies for my time. As a 37-year-old man making immersive theater, it continues to be
my e ce that there is only the narrowest path to earning a living wage while making

@ art. | would recommend that most makers (excluding the corporations, the

sati
Q/&u lons, and the independently wealthy) consider this when thinking about money.

HAT IS THE MOST COMMON ISSUES ONE RUNS INTO WITH AUDIENCES DURING
IMMERSIVE SHOWS? IS THERE ANYTHING WE SHOULD ANTICIPATE WHEN IT COMES TO THEIR
SAFETY?

| think most immersive creators start out with the priority of ensuring that their audience is
safe. During Houseworld, | overlooked the extent to which | had to protect my cast from the
audience.

2
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Some immersive shows place performers in more vulnerable positions than others. If a group of 10
audience members is being led through a historic landmark and lining the walls while actors perform
vignettes of 18th century life, there may not be as much risk. But if the audience is roaming free,
there is a little more risk. If there is alcohol before or during the show, there is more risk. If there are
themes of partying, sex, violence, psychedelia, and subversion, the risk increases. If there is nudity in
the show, the risk increases. One-on-one scenes increase the risk. Performing one-on-one scenes
behind locked doors (in order to keep another audience member from interrupting) increases the
risk. Creators should consider these factors and consider worst case scenarios when planning safety
measures for their cast. If a show is successful enough and performs long enough, the cast"Will
perform for people that they wouldn’t like or feel comfortable around in real life. They mayperform
for people who drank or took drugs before the show. They will perform for people whe are pushing
the limits of misconduct.

| believe that all immersive shows should have an ejection policy for audienee membefs who are
behaving dangerously. All shows would be wise to announce their audience behayior guidelines at
the place where the audience buys their tickets (usually a website), in an efaihbefore the show, and
in a speech at the top of the show. | would advice certain shows on theffag end of the risk spectrum
to hire a security guard, or several, to patrol the show. In Houseworld, we had one security guard. |
would advise all shows to have a safety plan for emergencies. If a castiis Spread out across a property,
this might involve all cast members having hidden phones for @mergéncy communication. My casts
know that they may go out of character, leave a scene, or stop the Show if they feel in danger.

WHAT ARE THE PRICE RANGES (TICKET PRICES) FOR STARTING IMMERSIVE
PROJECTS?

Prices are tricky in immersive theater. Most creators are making work because they love the art form,
not to make money. Many are thinking mote about their love of their artistic idea than the financial
conundrum they’re stepping into. Yet, the farm is expensive. Much of the work is happening in cities
where the cost of space is especially expensive (New York, Los Angeles, San Francisco, London). Thus,
if an immersive company chargesthesaudience the ticket price necessary to break even, (for example,
the cost of the room, the cost'ef thellamp, and the cost of the performer’s time), the tickets will often
be quite high. Maybe thefll be $60 or $90 or $150. Because of its intimacy (and many creators are
interested in precisely thesuhique artistic possibilities of a one-on-one dynamic), immersive theater
has a similar pricing logie,to’ massages. While a significant amount of people may be psychologically
prepared to pay $110 for a hot stone massage, there are fewer people prepared to pay that for
immersive theater. Understandably, an audience might be sitting through an intimate $110
immersive shawathat they don’t find very good, with humble production value, and their mind might
wander to afighly produced Off-Broadway show that they could have seen instead for a $50 ticket.
And these pricing problems I’'m describing might be the case if the immersive company is simply
trying to, break even. Let’s imagine that the company is attempting to pay their performers a more
déserving rate (higher than minimum wage, let’s say $20 per hour, including all rehearsals and all
performances). Let’s imagine that the leader of the project is hoping to walk away having earned
$500 after their two months of hard work, rather than losing $3000. The ticket prices absolutely start
to lean toward the $150 region. The sad fact is, this art form that many folks have fallen in love with
because of shows like Sleep No More and Then She Fell has a steep cost of entry. It’s likely expensive
to present a first work that feels fully realized and substantial. It also requires quite clever thinking to
create an immersive show that skips the big expenses (a large enough venue, a substantial enough
set, an intimate enough audience size...) and still offers something impressive.

e
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My solution to these problems is to charge, not what the show cost, but what | think the experience
is worth to the average person. And then | lose money to run the show. My payment is in artistic
fulfillment. | work hard at my day job (teaching piano lessons, playing church music) to fuel this
dynamic. My day job slows down the pace of my immersive output. I've made my peace with that
approach.

HOW DOES PUBLICITY FOR PROJECTS LIKE THESE DIFFERENTIATE FROM
THEATRE AND OTHER TYPE OF ENTERTAINMENT? WHICH MEDIA DID YOU FIND
IS MOST EFFECTIVE TO USE FOR PUBLICITY?

In both Houseworld and Whisperlodge, we benefited from trend, or one could argue, from, gimmick
or fad. Houseworld opened to the public in late 2015, and New York was still excited enqugh about
immersive theater that we were covered, without much difficulty, in first Gawker, (theh, Vice, and
finally, The New York Times. The first two articles were positive. That, coupled withytheir visibility,
helped boost interest in our show. The New York Times coverage was neutral in assessSment, but they
published three beautiful color photos of our show prominently in theifJArts section. This was
enough. The New York Times coverage single handedly turned Housewesld from a struggling show
that may have lost $40 or $50k to a sold out show that lost only S16k.

Similarly, Whisperlodge benefited from the trend (or gimmick«r fad) of ASMR. We were the only
physical destination associated with this burgeoning odd subculture, and seemingly every publication,
from The Onion to Fox to The Atlantic, wanted to write theig, Whisperlodge article. The publicity has
benefited years of ticket sales.

My new show, Bottom Of The Ocean, does not «ontain a press-worthy amount of ASMR elements.
Public sentiment about immersive theater in New Yerk City in 2019 feels like it may have changed. In
my perspective, it has waned. I've seemshows Over the last 2 years that felt similar in scale and
significance to Houseworld, but did not receivé much attention from the press. On the other hand, it
feels like the majority of the world fis justigetting their first taste of immersive theater. One can point
to the popularity of Meow Wolf,thewsensation of immersive Westworld at SXSW in 2018, the rise of
the selfie palace, and the incoming Star Wars hotels at Disney theme parks as examples of a growing
trend of immersive entertainment. I’'m not sure how the conditions of 2019 will affect my experience
with the press, but I’'m geipgyto continue to be active on all fronts, and that includes social media,
mailing lists, personal outreach to press, and the hiring of a publicist.

WHAT ARE SOME"QF THE MOST IMPORTANT ITEMS THAT WE SHOULD BE AWARE
OF IN THE _PROCESS OF CREATING A PROJECT FROM SCRATCH THAT ONE MIGHT
NOT THINIABOUT?

| would\cé€0mmend that all creators focus on making something that they love. My technique is to
think'efSomething that | personally wish | could walk through, a sequence of scenes or a world that |
Jight experience, but that doesn’t currently exist. Then, | take on the task of being the one to make
that experience exist. Making immersive theater takes a lot of work and gets expensive. Your love will
drive you forward, and your love gives the end result the best chance of being a great happiness for
you, for your cast and crew, and for your audience.
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Eric Hanson | from Brite Ideas e Thursday, April 11"
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The notes below are compiled by the Producers’ visit and interview with Senior Project Manager Epic
Hanson from Brite Ideas. Please remember that a lot of the information from Eric is from his professienal
experience outside and inside Brite Ideas, not in thematic entertainment.

Brite Ideas Fun Facts:

1. “We rarely say no to a project.”

2. “If a project is 1.3 million dollars, 2 days to load in, a crew of about 80 people, 3 day$ fofthe

event: We are looking to make a 30% profit.”

3. “We are always trucking gear.”

4. “Brite Ideas’ income is roughly 7 - 9 million dollars a year.”

5. “We do not have an actual operating budget.”

ORGANIZATIONAL CHART
Brite Ideas Examples
Producer / Executive Producer

1. They do a lot of client facing.

2. They really know what the nuts and bolts of whatthe project is from the flow of the show, to
what’s going on the screens, how things are geing.ffom rehearsals until the show goes up.
Know what the client wants via visual mechanics:

Once the budget is submitted, the Producerhas to sign off on the budget.
5. The Producer never wants to go te,the Client to ask for more money. They keep a
contingency budget just in case it is heeded.

B w

Project Manager

1. At Brite Ideas the Projéet Manager is usually also a lead of a department of a project.

2. Depending on the space the event is in the Project Manager will know if the Audio and Visual
are subset companiestin their own right. Brite Ideas has Audio and Visual and depending on
where the eventis located you might have to rent out the events’ Audio and Visual. Brite
Ideas usually do not host in these venues because they have their own equipment.

3. At Brite Jdeas those who are the most experienced are usually the Project Managers.

4. There.aremultiple Project Managers as there are multiple projects happening at one time.

Art DirectonRole
1 One,of the most important roles of the art director to is to help ensure the end product stays
*€onsistent. This is accomplished through the branding for the company and a project’s style
guide.

Leads of Departments
1. Itis always great to make sure that there is a lead of every department, so each area has
someone on the team guiding them along the process to help remind them of deadlines,
collaborate on ideas, etc.
2. Leads are also looking at the big picture and the calendar.

s
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HELPFUL TIPS FROM ERIC
Assumptions are the biggest mistake!

1.
2.

Never assume anything!

Managers whether project managers or leads of teams should always follow-up. One of the
biggest pit falls is to assume something is getting done and not following up.

If something didn’t turn out the way you planned for yourself or on your team ask: “Why
didn’t that work? What was it, why did it happen, and what can | do so it doesn’t happen
again?”

Managing vs. Micromanaging

1.

vk wN

Respect is earned.

Go into the mindset that everyone is professional. After all, they are in this busingsss
Everyone is going to have a bad day. That’s ok.

Everyone is going to make a mistake. That'’s ok.

It is maddening when people micromanage. Don’t do it!

WHAT ARE SOME THINGS TO LOOK OUT FOR THAT ONE MIGHT NOT THINKK ABOUT?
Technical Director

1.
2.
3.

Cables are a trip hazard for the audience.

Lasers are a hazard for the audience.

What are the parameters of the space for:

- Stage Lighting

- Dressing Rooms

- Case Storage

- House

- Cost of local labor

- How to get power from generators?

- How canit be rigged?

- Can we shave off money frompthe budget?

Rigging is always a crapshoaet.“ltis always going to cost more than you think.

If you are in a space that,is not your own space that you own you are always charged for a
motor for rigging and you always have to use the in house motor. You are usually charge for
the motor for thrg€days minimum even if you need it for less time.

Give breaks after2.5'hours. Meal break after 5 hours of work.

Some of the highest prices of technology that you might now know.

1.

2.

LED tilesand they are somewhat temperamental
a_If you have LED tiles you MUST have something that physically block people from
touching them.
Certain cameras.

Budget & Sponsorship

1.

Contingency.
a. Always keep a contingency!

b. Keep 20% to the side.

c. The company eats the money when a person is not on top of the budget.

d. Here’s the fact: What do you want to do?

e. If the client says we have more that we want to see. If everything is done right the

client already knows all those facts. i.e. a contingency is kept aside
o6
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2. Producer & Client & A Successful Budget in All Departments

a.

b.

Does a producer ever go to the client to ask for more money for a project?
i. NO!Ifitis done right and everyone is on top of their budgets the Project
Manager will never go to the Producer to ask the Client for more money.
ii. Budget driven from the client- the client kind of already know what this cost.
Price driven from the client.
A successful budget is keeping the client happy. Giving them want they want in the
budget they have given. Most of the time a client will say, “l want to do it for $X,” so it
is everyone’s job to collaborate to determine what are some of the creative ways We
can accomplish x, y, z, in this small budget.
Mandated: What can we have within our organization where we can mandate ous
own equipment to get a return on investment? Location and salesmen. If it\is ah asset
for the company it is a part of the insurance.
i. Track every piece of gear! How long will it take before it isypaid off?

3. Corporate Underwriting & Sponsorship

b.
C.
d.

e.

Lighting Sponsorship

Video Sponsorship

Stage Sponsorship

Food & Drink Sponsorship

X amount of eyes looking at their company into.tutns‘into sales on their end.

4. Licensing & Codes & Permits & Other

a.

S Mo o0 T

HVAC

Electricity

Building Code

Fire Code

Costa Mesa Electrical Inspection,—Cost
Total Occupancy

Occupancy Permits

Signed off by the city.

Who owns the building=Segerstrom?
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NP STORY STUDIOS

THE: CORALINE EXPERIENCE

Disney Interview e Wednesday, April 25™

QUOTES . Q
“Don’t eliminate anything, explore your options unless it is a solid no.” \

GENERAL NOTES on BUDGETS
1. Always manage a smaller amount than what you think you are going to h@n i'comes to

all budgets.

a. Prepare for contingency

b. The lowest contingency should fall under core key labor. @
c. The higher contingency (of up to 30%) should fall unde@chnology

d. The SMs should be brought in early during the prod rocess to foresee any issues

with budgets.
2. The operations manager is the manager operating th thematic entertainment, they are
the boots on the ground.

AUDIENCE MANAGEMENT Q
1. We cannot control the audience so we must® the space. There must be a strategic

placement for safety perspectives.
a. Examples are tape, drawings steps light up arrows, movement with animation, a

2. There might be internationaliguests with little understanding of the English language, so dumb

down any instructions, na c.
3. If somebody is overstimulated, we need break rooms and couches.

tour guide, etc. \
b. Voice overs and Visqu e effective than signs or text.
t

MISCELANOUS QUE S
What are some tips in eas of management for these type of projects?

1. DO NOT PANIC! It will not help the other team. When someone has missed their deadline do
k them - how can I help you get to your deadline.

s’ concerns.
e deadline knowing that they are going to miss it, if you see deadlines being an

4 isplana,b,c,anddande ..... ?
ilding schedule contingency is to be prepared, not to be deceitful.

Research research research.
7. If you do not know, ask!
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2NP STORY STUDIOS

THE. CORALINE: EXPERIENCE:

.\Q‘(\
Proposal: The Coraline Experience V

This constitutes a blue sky proposal for the The Coraline Experience for our client, Sears, Roebu @ 2nd Story Studios has
researched, designed, and appraised the implantation of The Coraline Experience in The Searsbuilding at South Coast Plaza in Costa

Mesa, California.

This includes a 2 week dark maitanence period.

This initial design bid reflects the projected operations of 250 days per year. &Z

DAYS & HOURS OF OPERATION

Wednesday - Thursday | ' 0:00am - 11:00pm
Friday - Saturda :00am - 12:00am
L \

Total Days Open per Week: ‘* 5

Closed for Two Week Main‘c%e: 10

Total Days Open per Year: 250

Total Hours Open p ar: 3450
General Admission 5 $30
Student /Seniors / Veterans $25
Children 4yrs $20
Beldal allenge -Additional Experience $15
Childre =/< FREE
(GRQUP 15 + 24

PaR 7§ 33 * subject to change *



2NP STORY STUDIOS

THE. CORALINE: EXPERIENCE:

&
COVER SHEET \Q

L 2
GROSS INCOME SN Total
General Admission 5 @ $30 with 70% capacity / year %500,000
Beldam's Challenge -Additional Experience @ $15 with 60% capacity / year 4,500,000
$15,000,000

PRODUCTION INSTALLATION EXPENSES %
Acquisition $5,777,000
Labor $3,938,000
Liability Insurance $19,220
Restaurant Initial License for New Construction $1,500

$9,735,720

o Q

ESTIMATED 1 YEAR OPERATION EXPENSES \
Labor $2,700,000
Liability Insurance $19,220
Liquor License $15,835

$2,735,055
SUBTOTAL EXPENSES $12,470,775
CONTIGENCY .00% $2,494,155
TOTAL EXPENSES A 1 $14,964,930
TOTAL NET INCO R1 YEAR $35,070
RECUPERATE INVE FTER YEAR 3 WITH A PROFIT OF $16,570,140

%F RMATION
ees & Charges
e@pense Saving Options

ADDE|
Sam
Pot

PadR 7 4 33 * subject to change *



2ND STORY STUDIOS

THE CORALINE EXPERIENCE Q
GROSS INCOME ’\\Q

PROJECTED GROSSINCOME / DAY
The projected grossincome / day is based off of a 2,000 patron maximum capacity ‘

CAPACITY/ DAY- 2000 PATRONS

TICKET PRICES 100% 90% 80% 70% 60% 50% 40% 30% 20% 10% 5%
General Admission 5 + $30 $60,000 $54,000 $48,000 $42,000 $36,000 $30,000] /%, $24,000 $18,000 $12,000 $6,000 $3,000
Student /Seniors 60 + / Veterans $25 $50,000 $45,000 $40,000 $35,000 $30,000 $2 $20,000 $15,000 $10,000 $5,000 $2,500
Children 3yrs- 4yrs $20 $40,000 $36,000 $32,000 $28,000 $24,000 $20 = $16,000 $12,000 $8,000 $4,000 $2,000
Beldom's Challenge- Additional Experience $15 $30,000 $27,000 $24,000 $21,000 $18,000 '$15)000 $12,000 $9,000 $6,000 $3,000 $1,500
Children 2yrs =/< FREE| $ - |$ - |$ - |$ - |3 -l - |8 - |3 - |8 - |8 - |8 =
GROUP 15 + $24 $48,000 $43,200 $38,400 $33,600 $28,80 }" $24,000 $19,200 $14,400 $9,600 $4,800 $2,400
PROJECTED GROSS WEEKLY INCOME K -
The projected gross weekly income is from ticket sales only and before expenses.

TICKET PRICES 100% 90% 80% 60% 50% 40% 30% 20% 10% 5%
General Admission 5 + $30 $300,000 $270,000 $240,000 1 0 $180,000 $150,000 $120,000 $75,000 $60,000 $30,000 $15,000
Student /Seniors 60 + / Veterans $25 $250,000 $225,000 $200,0$0_ $ $150,000 $125,000 $100,000 $75,000 $50,000 $25,000 $12,500
Children 3yrs- 4yrs $20 $200,000 $160,00 140,000 $120,000 $100,000 $80,000 $60,000 $40,000 $20,000 $10,000
Beldam's Challenge- Additional Experience $15 $150,000 $135,000 $120,0! 05,000 $90,000 $75,000 $60,000 $45,000 $30,000 $15,000 $7,500
Children 2yrs =/< FREE| $ - |8 - |8 $ - |8 - |8 - |8 - |8 - |8 - |8 - |8 =
GROUP 15 + $24 $240,000 $216,000 2,000 $168,000 $144,000 $120,000 $96,000 $72,000 $48,000 $24,000 $12,000

PROJECTED GROSS YEARLY INCOME
The projected gross yearly income is from ticket sales only and before expenses for

PROJECTED YEARLY INCOME - TICKET SALES
GENERAL ADMISSION 5 + $30

YEAR
100% 60% 50% 40% 30% 20% 10% 5%
1 $15,000,000 $12,000,000 $10,500,000 $9,000,000 $7,500,000 $6,000,000 $4,500,000 $3,000,000 $1,500,000 $750,000
2 $30,000,000 $ C | $24,000,000 $21,000,000 $18,000,000 $15,000,000 $12,000,000 $9,000,000 $6,000,000 $3,000,000 $1,500,000
3 $45,000,000 $ $36,000,000 $31,500,000 $27,000,000 $22,500,000 $18,000,000 $13,500,000 $18,000,000 $4,500,000 $2,250,000
4 $60,000,00! $54,000,000 $48,000,000 $42,000,000 $36,000,000 $30,000,000 $24,000,000 $18,000,000 $72,000,000 $6,000,000 $3,000,000
5 $75,00 $67,500,000 $60,000,000 $52,500,000 $45,000,000 $37,500,000 $30,000,000 $22,500,000 $15,000,000 $7,500,000 $3,750,000
6 39| 000 $81,000,000 $72,000,000 $63,000,000 $54,000,000 $45,000,000 $36,000,000 $27,000,000 $18,000,000 $9,000,000 $4,500,000
7 $105,000, $94,500,000 $84,000,000 $73,500,000 $63,000,000 $52,500,000 $42,000,000 $31,500,000 $21,000,000 $10,500,000 $5,250,000
8 0,000|  $108,000,000 $96,000,000 $84,000,000 $72,000,000 $60,000,000 $48,000,000 $36,000,000 $24,000,000 $12,000,000 $6,000,000
9 000,000 $121,500,000| $108,000,000 $94,500,000 $81,000,000 $67,500,000 $54,000,000 $40,500,000 $27,000,000 $13,500,000 $6,750,000
10 $150,000,000|  $135,000,000( $120,000,000| $105,000,000 $90,000,000 $75,000,000 $60,000,000 $45,000,000 $30,000,000 $15,000,000 $7,500,000

©
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THE. CORALINE

PROJECTED GROSS YEARLY INCOME continued...

2NP STORY STUDIOS

EXPERIENC

GROSS INCOME

The projected gross yearly income is from ticket sales only and before expenses for the next ten years

PROJECTED YEARLY INCOME - TICKET SALES
STUDENT /SENIORS 60 + / VETERANS $25

100% 90% 80% 70% 60% 50% 20% 10% 5%
1 $12,500,000| $11,250,000| $10,000,000| $8,750,000| $7,500,000| $6,250,000 $3,750,000| $2,500,000| $1,250,000 $625,000
2 $25,000,000| $22,500,000| $20,000,000( $17,500,000| $15,000,000| $12,500,00 $7,500,000| $5,000,000| $2,500,000( $1,250,000
3 $37,500,000| $33,750,000| $30,000,000 $26,250,000| $22,500,000 $11,250,000| $7,500,000( $3,750,000| $1,875,000
4 $50,000,000| $45,000,000| $40,000,000( $35,000,000| $30,000,000 $15,000,000| $10,000,000( $5,000,000( $2,500,000
5 $62,500,000| $56,250,000| $50,000,000( $43,750,000| $37,500,000 $18,750,000| $12,500,000 $6,250,000| $3,125,000
6 $75,000,000| $67,500,000| $60,000,000( $52,500,000( $45,000,000 $30,000,000| $22,500,000( $15,000,000| $7,500,000| $3,750,000
7 $87,500,000| $78,750,000| $70,000,000( $61,250,000 $52,500,000 ,000 $35,000,000( $26,250,000 $17,500,000| $8,750,000| $4,375,000
8 $100,000,000( $90,000,000| $80,000,000| $70,000,000| $60,000/000{ $50,000,000| $40,000,000| $30,000,000| $20,000,000( $10,000,000( $5,000,000
9 $112,500,000( $101,250,000| $90,000,000| $78,750,000| $67,500,0! 6,250,000 $45,000,000| $33,750,000| $22,500,000| $11,250,000| $5,625,000
10 $125,000,000| $112,500,000| $100,000,000| $87,500,000 0;000| $62,500,000| $50,000,000| $37,500,000( $25,000,000( $12,500,000| $6,250,000

PROJECTED YEARLY INCOME - TICKET SALES
CHILDREN 3 - 4 YRS $20

100% 90% 80% 50% 40% 30% 20% 10% 5%

1 $10,000,000| $9,000,000 $8,000,000 $6,000,000| $5,000,000| $4,000,000( $3,000,000( $2,000,000| $1,000,000 $500,000
2 $20,000,000| $18,000,000 $12,000,000| $10,000,000| $8,000,000| $6,000,000| $4,000,000( $2,000,000| $1,000,000
3 $30,000,000| $27,000,000| $24,000, 1,000,000| $18,000,000| $15,000,000| $12,000,000( $9,000,000( $6,000,000( $3,000,000| $1,500,000
4 $40,000,000| $36,000,000| $32,000;000(} $28,000,000( $24,000,000| $20,000,000| $16,000,000| $12,000,000| $8,000,000| $4,000,000( $2,000,000
5 $50,000,000 $45,000,000| $40:000,0 $35,000,000| $30,000,000{ $25,000,000{ $20,000,000| $15,000,000( $10,000,000( $5,000,000| $2,500,000
6 $60,000,000{ $54,000,000] &, $%8,000,000| $42,000,000| $36,000,000| $30,000,000| $24,000,000| $18,000,000| $12,000,000| $6,000,000| $3,000,000
7 $70,000,000| $63,000,000/ $ ,000 $49,000,000( $42,000,000( $35,000,000| $28,000,000| $21,000,000| $14,000,000| $7,000,000( $3,500,000
8 $80,000,000{ $72,000,000 564,000,000 $56,000,000| $48,000,000| $40,000,000| $32,000,000| $24,000,000| $16,000,000| $8,000,000( $4,000,000
9 $90,000,000| $81,000,00 $72,000,000| $63,000,000| $54,000,000| $45,000,000( $36,000,000( $27,000,000( $18,000,000| $9,000,000| $4,500,000
10 $100,000,000| $90 m $80,000,000| $70,000,000| $60,000,000| $50,000,000( $40,000,000( $30,000,000( $20,000,000| $10,000,000| $5,000,000
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THE: CORALINE

GROSS INCOME

PROJECTED GROSS YEARLY INCOME continued...

2NP STORY STUDIOS

The projected gross yearly income is from ticket sales only and before expenses for the next ten years

PROJECTED YEARLY INCOME - TICKET SALES

BELDOM'S CHALLENGE ADDITIONAL EXPERIENCE $15

EXPERIENC]

100% 90% 80% 70% 60% 50% 30% 20% 10% 5%
1 $7,500,000 $6,750,000| $6,000,000| $5,250,000( $4,500,000| $3,750,000 $2,250,000| $1,500,000 $750,000( $375,000
2 $15,000,000| $13,500,000{ $12,000,000| $10,500,000| $9,000,000| $7,500,000 $4,500,000| $3,000,000| $1,500,000| $750,000
3 $22,500,000( $20,250,000( $18,000,000( $15,750,000( $13,500,000( $11, $9,000,000| $6,750,000| $4,500,000( $2,250,000( $1,125,000
4 $30,000,000| $27,000,000| $24,000,000{ $21,000,000( $18,000,000 $12,000,000 $9,000,000| $6,000,000| $3,000,000| $1,500,000
5 $37,500,000| $33,750,000| $30,000,000| $26,250,000( $22,500,000 $15,000,000( $11,250,000( $7,500,000| $3,750,000| $1,875,000
6 $45,000,000| $40,500,000| $36,000,000{ $31,500,000( $27,000,000 $18,000,000| $13,500,000| $9,000,000| $4,500,000| $2,250,000
7 $52,500,000( $47,250,000( $42,000,000( $36,750,000( $31,500, $21,000,000( $15,750,000( $10,500,000| $5,250,000| $2,625,000
8 $60,000,000| $54,000,000 $48,000,000| $42,000,000 $24,000,000| $18,000,000| $12,000,000| $6,000,000| $3,000,000
9 $67,500,000| $60,750,000| $54,000,000( $47,250,000 $33,750,000( $27,000,000| $20,250,000| $13,500,000| $6,750,000| $3,375,000
10 $75,000,000( $67,500,000( $60,000,000| $52,500,000 $37,500,000| $30,000,000( $22,500,000( $15,000,000( $7,500,000| $3,750,000

-
PROJECTED YEARLY INCOME - TICKET SALES
GROUP 15 + $24

100% 90% 60% 50% 40% 30% 20% 10% 5%
1 $12,000,000| $10,800,000 58,4 $7,200,000| $6,000,000| $4,800,000| $3,600,000{ $2,400,000| $1,200,000{ $600,000
2 $24,000,000| $21,600,000 $16,800,000| $14,400,000| $12,000,000| $9,600,000| $7,200,000{ $4,800,000| $2,400,000| $1,200,000
3 $36,000,000| $64,800,000 $25,200,000| $21,600,000| $18,000,000( $14,400,000( $10,800,000| $7,200,000| $3,600,000| $1,800,000
4 $48,000,000| $43,200,000 $33,600,000| $28,800,000| $24,000,000| $19,200,000| $14,400,000{ $9,600,000| $4,800,000| $2,400,000
5 $60,000,000| $54,000,000 $42,000,000| $36,000,000| $30,000,000| $24,000,000| $18,000,000{ $12,000,000| $6,000,000| $3,000,000
6 $72,000,000 $50,400,000| $43,200,000| $36,000,000| $28,800,000| $21,600,000{ $14,400,000| $7,200,000| $3,600,000
7 $84,000,000 $58,800,000| $50,400,000| $42,000,000| $33,600,000| $25,200,000( $16,800,000| $8,400,000| $4,200,000
8 $96,000,000 ,000| $67,200,000| $57,600,000| $48,000,000| $38,400,000| $28,800,000| $19,200,000| $9,600,000( $4,800,000
9 $108,000,000 $86,400,000| $75,600,000| $64,800,000| $54,000,000| $43,200,000| $32,400,000| $21,600,000| $10,800,000| $5,400,000
10 $120,000,000 $96,000,000| $84,000,000{ $72,000,000| $60,000,000| $48,000,000| $36,000,000| $24,000,000| $12,000,000| $6,000,000
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PROJECTED GROSS YEARLY INCOME
The projected gross yearly income below is with the admission of ticket sales and Beldam's Challenge- Additional Experience @ $15 for 1 year.

PROJECTED YEARLY INCOME - TICKET SALES

Additional Experience

100%

THE: CORALINE:

2ND STORY STUDIOS

GROSS INCOME

\

GENERAL ADMISSION $30 + BELDAM'S CHALLENGE - ADDITIONAL EXPERIENCE $15

90%

80%

70%

60%

50%

30%

20%

EXPERIENCE
\Q

10%

5%

100%| $22,500,000| $21,750,000| $21,000,000| $20,250,000 $19,500,000| $18,750,000| $18,000,000| $17,250,000| $16,500,000( $15,750,000| $15,375,000

90%| $21,000,000| $20,250,000( $19,500,000| $18,750,000 $18,000,000| $17,250,000{" $16,500,000| $15,750,000| $15,000,000| $14,250,000| $13,875,000

s 80%| $19,500,000| $18,750,000| $18,000,000| $17,250,000 $16,500,000| $15,750,000] ,000,000 $14,250,000| $13,500,000| $12,750,000| $12,375,000
] 70%| $18,000,000| $17,250,000( $16,500,000| $15,750,000 $15,000,000| $ 000 $13,500,000( $12,750,000( $12,000,000( $11,250,000( $10,875,000
€ 60%| $16,500,000| $15,750,000| $15,000,000| $14,250,000 $13,500,000( $ 00| $12,000,000( $11,250,000( $10,500,000( $9,750,000( $9,375,000
3 50%| $15,000,000| $14,250,000( $13,500,000| $12,750,000 $12,000,000] $11,250,000 $10,500,000] $9,750,000] $9,000,000] $8,250,000] $7,875,000
® 40%| $13,500,000| $12,750,000| $12,000,000| $11,250,000 $10,500,0001%» $9,750,000( $9,000,000( $8,250,000( $7,500,000( $6,750,000( $6,375,000
% 30%| $12,000,000| $11,250,000 $10,500,000| $9,750,000 $9,000,000] J68,250,000] $7,500,000{ $6,750,000] $6,000,000| $5,250,000] $4,875,000
(0] 20%| $10,500,000| $9,750,000| $9,000,000| $8,250,000 4$7:800,000| $6,750,000| $6,000,000| $5,250,000| $4,500,000| $3,750,000| $3,375,000
10%| $9,000,000 $8,250,000| $7,500,000( $6,750,000 $6)000;000| $5,250,000| $4,500,000| $3,750,000( $3,000,000| $2,250,000| $1,875,000

5%| $8,250,000| $7,500,000| $6,750,000| $6,000,000 55,250,000| $4,500,000| $3,750,000| $3,000,000| $2,250,000| $1,500,000| $1,125,000

PROJECTED YEARLY INCOME - TICKET SALES

STUDENT /SENIORS 60 + / VETERANS $25 + BELDAM'S CHALLENGE - ADDITIONAL EXPERIENCE $15

Additional Experience|  100% 90% 80% 0% 60% 50% 40% 30% 20% 10% 5%

100%| $20,000,000 $18,500,000 ,750,000 $17,000,000| $16,250,000( $15,500,000( $14,750,000( $14,000,000( $13,250,000( $12,875,000

: 90%| $18,750,000| $18,000,000( $17,250,000 $1 500 000 $15,750,000| $15,000,000| $14,250,000| $13,500,000| $12,750,000( $12,000,000| $11,625,000
2 80%| $17,500,000| $16,750,000| $16,000,000| “$15,250,000 $14,500,000| $13,750,000( $13,000,000( $12,250,000( $11,500,000( $10,750,000( $10,375,000
@ ) 70%| $16,250,000| $15,500,000( $1 00| $14,000,000 $13,250,000| $12,500,000( $11,750,000| $11,000,000| $10,250,000( $9,500,000| $9,125,000
Cz 60%| $15,000,000| $14,250,000| $13,500,000| $12,750,000 $12,000,000| $11,250,000( $10,500,000( $9,750,000( $9,000,000( $8,250,000( $7,875,000
E é 50%| $13,750,000| $13,000,00Q( $12}250,000| $11,500,000 $10,750,000| $10,000,000| $9,250,000| $8,500,000| $7,750,000( $7,000,000| $6,625,000
c£ |_T_| 40%| $12,500,000 $11,000,000| $10,250,000 $9,500,000( $8,750,000( $8,000,000( $7,250,000( $6,500,000( $5,750,000( $5,375,000
E = 30%| $11,250,000 $9,750,000|  $9,000,000 $8,250,000( $7,500,000( $6,750,000( $6,000,000( $5,250,000( $4,500,000( $4,125,000
o 20%| $10,000,000 '$8,500,000]  $7,750,000 $7,000,000 $6,250,000( $5,500,000( $4,750,000( $4,000,000( $3,250,000( $2,875,000
% 10%| $8,750,000 $7,250,000|  $6,500,000 $5,750,000( $5,000,000( $4,250,000( $3,500,000( $2,750,000( $2,000,000( $1,625,000
5%| $8,125,0 $6,625,000( $5,875,000 $5,125,000( $4,375,000( $3,625,000( $2,875,000( $2,125,000( $1,375,000( $1,000,000
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PROJECTED GROSS YEARLY INCOME continued...

2N STORY STUDIOS

THE: CORALINE, EXPERIENCE

GROSS INCOME

Additional Experience| 100% 90% 80% 70% 60% 50% 40% N 30% 20% 10% 5%
100%| $17,500,000{ $16,750,000| $16,000,000| $15,250,000( $14,500,000{ $13,750,000| $13,000,000| $12,250,000| $11,500,000| $10,750,000| $10,375,000
90%| $16,500,000( $15,750,000| $15,000,000 $14,250,000| $13,500,000| $12,750,000|($22;000,000| $11,250,000 $10,500,000| $9,750,000( $9,375,000
g 80%| $15,500,000| $14,750,000| $14,000,000| $13,250,000| $12,500,000| $11,750,000| $%+,000,000 $10,250,000| $9,500,000| $8,750,000 $8,375,000
N 70%| $14,500,000( $13,750,000| $13,000,000 $12,250,000| $11,500,000( $1 % 0|$10,000,000( $9,250,000| $8,500,000| $7,750,000| $7,375,000
o 60%| $13,500,000| $12,750,000| $12,000,000| $11,250,000| $10,500,000| $9,760,000| $9,000,000 $8,250,000| $7,500,000| $6,750,000 $6,375,000
é 50%| $12,500,000( $11,750,000| $11,000,000| $10,250,000| $9,500,000 8,750,000 $8,000,000] $7,250,000] $6,500,000] $5,750,000| $5,375,000
) 40%| $11,500,000| $10,750,000| $10,000,000| $9,250,000 $8,500,00 ,750,000{ $7,000,000{ $6,250,000| $5,500,000{ $4,750,000| $4,375,000
T 30%| $10,500,000| $9,750,000| $9,000,000| $8,250,000| $7,50 ,750,000| $6,000,000 $5,250,000| $4,500,000| $3,750,000 $3,375,000
8 20%| $9,500,000] $8,750,000] $8,000,000] $7,250,000] $6,500,000| $5,750,000 $5,000,000{ $4,250,000] $3,500,000] $2,750,000] $2,375,000
= 10%| $8,500,000{ $7,750,000| $7,000,000| $6,250,000| _$5,600000| $4,750,000| $4,000,000| $3,250,000{ $2,500,000( $1,750,000| $1,375,000
5%| $8,000,000| $7,250,000( $6,500,000| $5,750,00 %000,000| $4,250,000| $3,500,000| $2,750,000{ $2,000,000( $1,250,000 $875,000

PRO D 3 O A

Additional Experience 100% 90% 80% v 60% 50% 40% 30% 20% 10% 5%
100%| $19,500,000 $18,00 0 ,250,000| $16,500,000 $15,750,000| $15,000,000| $14,250,000| $13,500,000| $12,750,000| $12,375,000
90%| $18,300,000| $17,550,000 ,050,000| $15,300,000( $14,550,000| $13,800,000|{ $13,050,000| $12,300,000| $11,550,000 $11,175,000
80%| $17,100,000| $16,350,000 ,000{ $14,850,000| $14,100,000| $13,350,000| $12,600,000| $11,850,000{ $11,100,000| $10,350,000 $9,975,000
; 70%| $15,900,000| $15,150,000 00 $13,650,000| $12,900,000| $12,150,000| $11,400,000| $10,650,000 $9,900,000| $9,150,000 $8,775,000
o 60%| $14,700,000| $13,950,000 3,200,000 $12,450,000| $11,700,000|{ $10,950,000| $10,200,000| $9,450,000 $8,700,000| $7,950,000( $7,575,000
= 50%| $13,500,000 $127000,000| $11,250,000{ $10,500,000| $9,750,000| $9,000,000| $8,250,000| $7,500,000 $6,750,000| $6,375,000
g 40%| $12,300,000| $11, $10,800,000{ $10,050,000| $9,300,000| $8,550,000| $7,800,000| $7,050,000| $6,300,000{ $5,550,000( $5,175,000
3 30%| $11,100,000| $10 $9,600,000| $8,850,000{ $8,100,000 $7,350,000| $6,600,000| $5,850,000| $5,100,000( $4,350,000| $3,975,000
20%| $9,900,000 < $8,400,000] $7,650,000] $6,900,000[ $6,150,000] $5,400,000] $4,650,000] $3,900,000] $3,150,000{ $2,775,000
10%| $8,700,000 $7,200,000| $6,450,000| $5,700,000 $4,950,000| $4,200,000| $3,450,000| $2,700,000( $1,950,000| $1,575,000
5%| $8,100,0 50,000 $6,600,000{ $5,850,000/ $5,100,000| $4,350,000| $3,600,000| $2,850,000| $2,100,000| $1,350,000 $975,000
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PROJECTED YEARLY INCOME
The charts below project the income after installation expenses only. %
PRO D YEAR : R ALLATIO O
2 A . . " . -
YEAR 100% 90% 80% 70% 60% 509 40% 30% 20% 10% 5%
1 $3,317,136| $1,817,136 $317,136| -$1,182,864| -$2,682,864| -$4,182,86 -$5)682,864( -$7,182,864| -$8,682,864( -$10,182,864| -$10,932,864
PRO D YEAR O A R ATIO P O
) ORS 60 RA d OLD
YEAR 100% 90% 80% 70% 60% 50% 40% 30% 20% 10% 5%
1 $817,136| -$432,864( -$1,682,864| -$2,932,864| -$4,182 $5,432,864| -$6,682,864| -$7,932,864| -$9,182,864( -$10,432,864| -$11,057,864
PRO D YEAR O R ALLATIO P O
» 4 YRS $20 SOLD
YEAR 100% 90% 80% 7 60% 50% 40% 30% 20% 10% 5%
1 -$1,682,864 | -$2,682,864| -$3,682,864| -$4,682,864) -$5,682,864| -$6,682,864| -$7,682,864| -$8,682,864| -$9,682,864| -$10,682,864| -$11,182,864
PRO AR O A R ALLATIO P O
-‘. » l. A
YEAR 100% 90% 80% 70% 60% 50% 40% 30% 20% 10% 5%
1 $317,136| -$882,864| -$2,082, -$3,282,864| -$4,482,864( -$5,682,864| -$6,882,864| -$8,082,864| -$9,282,864( -$10,482,864| -$11,082,864

%,
~
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PROJECTED YEARLY INCOME

The charts below project the income after installation expenses only.

PROJECTED YEARLY INCOME AFTER INSTALLATION EXPENSES ONLY

2NP STORY STUDIOS

THE: CORALINE. EXPERIENCE

INCOME

GENERAL ADMISSION $32 + BELDAM'S CHALLENGE - ADDITIONAL EXPERIENCE $15

Additional Experience 100% 90% 80% 70% 60% | “\,.40% 30% 20% 10% 5%
100%| $10,817,136| $10,067,136| $9,317,136| $8,567,136 $7,817,136| $7,067,186) 1$6,317,136] $5,567,136| $4,817,136| $4,067,136| $3,692,136
90%| $9,317,136| $8,567,136| $7,817,136| $7,067,136 $6,317,136| $5,5¢€ m" $4,817,136| $4,067,136| $3,317,136| $2,567,136| $2,192,136
s 80%| $7,817,136 $7,067,136| $6,317,136] $5,567,136 $4,817,136|4%4,0 6| $3,317,136| $2,567,136| $1,817,136( $1,067,136 $692,136
i) 70%| $6,317,136| $5,567,136| $4,817,136| $4,067,136] $3,317,136 67,136 $1,817,136| $1,067,136 $317,136 -$432,864 -$807,864
:E 60%| $4,817,136 $4,067,136| $3,317,136] $2,567,136 $1,817,136| $1,067,136 $317,136 -$432,864| -$1,182,864| -$1,932,864| -$2,307,864
< 50%| $3,317,136| $2,567,136| $1,817,136] $1,067,136 -$432,864| -$1,182,864| -$1,932,864| -$2,682,864| -$3,432,864| -$3,807,864
s 40%| $1,817,136 $1,067,136 $317,136 -$432,864 -$1,932,864| -$2,682,864| -$3,432,864| -$4,182,864| -$4,932,864| -$5,307,864
g 30% $317,136 -$432,864| -$1,182,864| -$1,932,864 -$3,432,864| -$4,182,864| -$4,932,864| -$5,682,864| -$6,432,864| -$6,807,864
(O] 20%| -$1,182,864| -$1,932,864| -$2,682,864| -$3,432,864 b -$4,932,864| -$5,682,864| -$6,432,864| -$7,182,864| -$7,932,864| -$8,307,864
10%| -$2,682,864| -$3,432,864| -$4,182,864( -$4,932,864 -$52682,864| -$6,432,864| -$7,182,864| -$7,932,864( -$8,682,864| -$9,432,864| -$9,807,864
5%| -$3,432,864| -$4,182,864| -$4,932,864( -$54682864 $6,432,864| -$7,182,864| -$7,932,864| -$8,682,864| -$9,432,864 -$10,182,864| -$10,557,864

-
PROJECTED YEARLY INCOME AFTER INSTALLATION EXPENSES ONLY

STUDENT /SENIORS 60 + / VETERANS $27 + BELDAM'S CHALLENGE - ADDITIONAL EXPERIENCE $15

Additional Experience 100% 70% 60% 50% 40% 30% 20% 10% 5%
- 100%| $8,317,136| $7,567,136 h&y817,1 $6,067,136 $5,317,136| $4,567,136 $3,817,136 $3,067,136| $2,317,136| $1,567,136 $1,192,136
+ 90%| $7,067,136( $6,317,13 $5, 67,186 $4,817,136 $4,067,136| $3,317,136| $2,567,136| $1,817,136| $1,067,136 $317,136 -$57,864
80%| $5,817,136| $5,067,136 4,317,136 $3,567,136 $2,817,136| $2,067,136| $1,317,136 $567,136 -$182,864 -$932,864( -$1,307,864
N 70%| $4,567,136 $3,817, 067,136| $2,317,136 $1,567,136 $817,136 $67,136 -$682,864| -$1,432,864| -$2,182,864| -$2,557,864
=z 60%| $3,317,136| $2,567, $1,817,136| $1,067,136 $317,136 -$432,864( -$1,182,864| -$1,932,864| -$2,682,864| -$3,432,864| -$3,807,864
E E 50%| $2,067,136 17,136 $567,136 -$182,864 -$932,864| -$1,682,864| -$2,432,864| -$3,182,864| -$3,932,864| -$4,682,864| -$5,057,864
; I 40% $817,13 $87,136| -$682,864| -$1,432,864| -$2,182,864| -$2,932,864| -$3,682,864| -$4,432,864| -$5,182,864| -$5,932,864| -$6,307,864
E = 30% -$432,86 d W 864| -$1,932,864| -$2,682,864 -$3,432,864| -$4,182,864| -$4,932,864| -$5,682,864| -$6,432,864| -$7,182,864| -$7,557,864
o 20%)| -$1,682:86%), -$2,432,864| -$3,182,864| -$3,932,864| -$4,682,864| -$5,432,864| -$6,182,864| -$6,932,864| -$7,682,864| -$8,432,864| -$8,807,864
10%| -%$2,9 m -$3,682,864| -$4,432,864| -$5,182,864 -$5,932,864| -$6,682,864| -$7,432,864| -$8,182,864| -$8,932,864| -$9,682,864| -$10,057,864
5% -$4,307,864| -$5,057,864| -$5,807,864| -$6,557,864| -$7,307,864| -$8,057,864| -$8,807,864| -$9,557,864| -$10,307,864| -$10,682,864
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2NP STORY STUDIOS

THE CORALINE, EXPERIENCE QQ

INCOME Q

PROJECTED YEARLY INCOME continued...

The charts below project the income after installation expenses only. V

PROJECTED YEARLY INCOME AFTER INSTALLATION EXPENSES ONLY

w/ CHILDREN 3 - 4 YRS $20 + BELDAM'S CHALLENGE - ADDITIONAL EXPERIENCE $15

Additional Experience 100% 90% 80% 70% 60% 50% | “\,40% 30% 20% 10% 5%
100%| $5,817,136| $5,067,136| $4,317,136| $3,567,136| $2,817,136| $2,067,1 '@'A' 1,317,136 $567,136 -$182,864 -$932,864( -$1,307,864
90%| $4,817,136| $4,067,136| $3,317,136| $2,567,136| $1,817,136| $1,06 ﬂ. $317,136 -$432,864| -$1,182,864| -$1,932,864| -$2,307,864
80%| $3,817,136| $3,067,136| $2,317,136| $1,567,136 $817,136 b 36 -$682,864| -$1,432,864| -$2,182,864| -$2,932,864| -$3,307,864
T 70%| $2,817,136| $2,067,136| $1,317,136 $567,136 -$182,864 & .864| -$1,682,864| -$2,432,864| -$3,182,864| -$3,932,864| -$4,307,864
60%| $1,817,136| $1,067,136 $317,136 -$432,864| -$1,182,864 59,98 ,864| -$2,682,864| -$3,432,864| -$4,182,864| -$4,932,864| -$5,307,864
E 50% $817,136 $67,136 -$682,864| -$1,432,864| -$2,18 -$2,932,864| -$3,682,864| -$4,432,864| -$5,182,864| -$5,932,864| -$6,307,864
9 40% -$182,864 -$932,864| -$1,682,864| -$2,432,864| -$3 415 -$3,932,864| -$4,682,864| -$5,432,864| -$6,182,864| -$6,932,864( -$7,307,864
T 30%| -$1,182,864| -$1,932,864| -$2,682,864| -$3,432,864¢4, -$4,1 64| -$4,932,864| -$5,682,864| -$6,432,864| -$7,182,864| -$7,932,864| -$8,307,864
g 20%| -$2,182,864| -$2,932,864| -$3,682,864| -$4,432,864 5982,864| -$5,932,864| -$6,682,864| -$7,432,864| -$8,182,864| -$8,932,864| -$9,307,864
3 10%| -$3,182,864| -$3,932,864| -$4,682,864| -$5,432,864|\-$6%182,864| -$6,932,864| -$7,682,864| -$8,432,864| -$9,182,864| -$9,932,864( -$10,307,864
5%| -$3,682,864| -$4,432,864| -$5,182,864| -$5,932{864 6,682,864 -$7,432,864| -$8,182,864| -$8,932,864| -$9,682,864| -$10,432,864| -$10,807,864

PRO D YEAR A R ALLATION EXP ®
ROUP $24 B DA A ADD O A EXPER b

Additional Experience 100% 80 70% 60% 50% 40% 30% 20% 10% 5%
100%| $7,817,136| $7,067,136 317, $5,567,136| $4,817,136 $4,067,136| $3,317,136 $2,567,136| $1,817,136 $1,067,136 $692,136
90%| $6,617,136| $5,867,1 $5, 6| $4,367,136| $3,617,136| $2,867,136| $2,117,136| $1,367,136 $617,136 -$132,864 -$507,864
80%| $5,417,136| $4,667,13 $3,917,136| $3,167,136| $2,417,136| $1,667,136 $917,136 $167,136 -$582,864| -$1,332,864| -$1,707,864
- 70%| $4,217,136| $3,467, 717,136 $1,967,136| $1,217,136 $467,136 -$282,864| -$1,032,864| -$1,782,864| -$2,532,864| -$2,907,864
o 60%| $3,017,136| $2,26 6] $1,517,136 $767,136 $17,136 -$732,864 | -$1,482,864| -$2,232,864| -$2,982,864| -$3,732,864| -$4,107,864
50%| $1,817,136 067,136 $317,136 -$432,864| -$1,182,864| -$1,932,864| -$2,682,864| -$3,432,864| -$4,182,864| -$4,932,864| -$5,307,864
40% $617,1 2,864| -$882,864| -$1,632,864| -$2,382,864| -$3,132,864| -$3,882,864| -$4,632,864| -$5,382,864| -$6,132,864| -$6,507,864
E 30% -$582, 0,864 -$2,082,864( -$2,832,864| -$3,582,864| -$4,332,864| -$5,082,864| -$5,832,864| -$6,582,864| -$7,332,864| -$7,707,864
20%| -$1,7 -$2,532,864| -$3,282,864| -$4,032,864| -$4,782,864| -$5,532,864| -$6,282,864| -$7,032,864| -$7,782,864| -$8,532,864| -$8,907,864
10%]| -$2, -$3,732,864 | -$4,482,864( -$5,232,864| -$5,982,864| -$6,732,864| -$7,482,864| -$8,232,864| -$8,982,864| -$9,732,864| -$10,107,864
5% -$4,332,864( -$5,082,864( -$5,832,864| -$6,582,864| -$7,332,864| -$8,082,864| -$8,832,864| -$9,582,864| -$10,332,864| -$10,707,864
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2NP STORY STUDIOS

THE: CORALINE: EXPERIENCE:

INCOME

. \Q E
PROJECTED YEARLY INCOME Q
The projected gross income below is from General Admission Sold & Beldam's Challenge sold after installation expenses and first year penses.

After the initial projected expenses, we are in the black of $35,070.

PROJECTED YEARLY INCOME AFTER INSTALLATION EXPENSES & EMPLOYMENT OPERATION EXPENSES FOR 1 YEAR

GENERAL ADMISSION $32 + BELDAM'S CHALLENGE - ADDITIONAL EXPERIENCE $15

Additional Experience 100% 90% 80% 70% 60% 50% . 30% 20% 10% 5%
100%|  $7,535,070|  $6,785,070|  $6,035070]  $5,285,070 $4,535,070|  $3,785,070| 41$3,085070|  $2,285070]  $1,535,070 $785,070 $410,070
90%|  $6,035070]  $5285070|  $4,535,070]  $3,785,070 $3,035,070]  $2,285,070] D\, $,535,070 $785,070 $35,070 -$714,930|  -$1,089,930
80%)|  $4,535070]  $3,785,070|  $3,035070]  $2,285,070 $1,535,070 s78s070f ) $35,070 -$714,930]  -$1,464,930]  -$2,214,930]  -$2,589,930
70%|  $3,085070]  $2,285,070|  $1,535,070 $785,070 $35,070| mez1Mg30|" -$1,464,930] -$2,214,930] -$2,964,930| -$3,714,930]  -$4,089,930
60%)|  $1,535,070 $785,070 $35,070 -$714,930]  -$1,464,930[4 52,214,930  -$2.964,930|  -$3,714,930]  -$4,464,930]  -$5,214,930]  -$5,589,930
50% $35,070 -$714,930]  -$1,464,930]  -$2,214,930]  -$2,964,930 4,930  -$4,464,930  -$5,214,930|  -$5,964,930|  -$6,714,930|  -$7,089,930
40%)|  -$1,464930|  -$2,214,930|  -$2,964,930|  -$3,714,930|  -§4,464, -$5,214,930|  -$5964,930  -$6,714,930|  -$7,464,930(  -$8,214,930|  -$8,589,930
30%| -$2,964,930] -$3,714,930| -$4,464,930| -$5214,930]  -§596 § -$6,714,930] -$7,464,930| -$8,214,930]  -$8,964,930]  -$9,714,930 -$10,089,930
20%)|  -$4,464,930]  -$5214,930| -$5964,930 -$6,714,930] - -$8,214,930|  -$8,964,930]  -$9,714,930| -$10,464,930| -§11,214,930 -$11,589,930
10%|  -$5964,930]  -$6,714,930]  -$7,464,930]  -$8,214,930] "~ 4:58464.330]  -$9,714,930] -$10,464,930] -$11,214,930] -$11,964,930] -$12,714,930] -$13,089,930

5%| -$6,714,930] -$7,464,930] -$8,214,930] -$8,964,930| | -$8,774,930| -$10,464,930| -§11,214,930] -$11,964,930| -$12,714,930| -§13,464,930| -$13,839,930

PROJECTED YEARLY INCOME
The projected gross income below for year 2. Therefore, this includes the oeratixx enses only

PROJECTED YEARLY INCOME AFTER EMPLOYMENT OPERATION EXPENSES ONLY AFTER2 YEARS

GENERAL ADMISSION $32 + BELDAM'S CHALLENGE - ADDITIONAL EXPERIENCE $15

Additional Experience 100% 90% 80% | 70% 60% 50% 40% 30% 20% 10% 5%
100%| $19,800,000 $19,050,000 ,300, $17,550,000 $16,800,000| $16,050,000( $15,300,000| $14,550,000 $13,800,000 $13,050,000| $12,675,000
90%| $18,300,000( $17,550,000 800,000 $16,050,000 $15,300,000| $14,550,000( $13,800,000| $13,050,000 $12,300,000 $11,550,000| $11,175,000
80%| $16,800,000| $16,050,0 ,300,000( $14,550,000 $13,800,000| $13,050,000( $12,300,000| $11,550,000( $10,800,000| $10,050,000 $9,675,000
70%| $15,300,000 $14,550,00 3,800,000| $13,050,000| $12,300,000| $11,550,000( $10,800,000| $10,050,000 $9,300,000 $8,550,000 $8,175,000
60%| $13,800,000( $1 OKOOO $12,300,000( $11,550,000 $10,800,000| $10,050,000 $9,300,000 $8,550,000 $7,800,000 $7,050,000 $6,675,000

50%| $12,300,000 0,000/ $10,800,000| $10,050,000 $9,300,000| $8,550,000| $7,800,000 $7,050,000| $6,300,000( $5,550,000| $5,175,000
40%| $10,800,000{ $10;050,000| $9,300,000| $8,550,000 $7,800,000 $7,050,000| $6,300,000 $5,550,000| $4,800,000( $4,050,000| $3,675,000
30%|  $9,300, $8,550,000| $7,800,000| $7,050,000 $6,300,000 $5,550,000| $4,800,000 $4,050,000| $3,300,000( $2,550,000| $2,175,000
20% $7,050,000|  $6,300,000|  $5,550,000 $4,800,000|  $4,050,000| $3,300,000| $2,550,000{ $1,800,000{ $1,050,000 $675,000
10% $5,550,000|  $4,800,000| $4,050,000 $3,300,000|  $2,550,000| $1,800,000 $1,050,000 $300,000 -$450,000 -$825,000

5% $4,800,000| $4,050,000| $3,300,000 $2,550,000 $1,800,000| $1,050,000 $300,000 -$450,000 -$1,200,000( -$1,575,000
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2NP STORY STUDIOS

THE: CORALINE. EXPERIENCE

INCOME
PROJECTED YEARLY INCOME

The projected gross income below for year 3. Therefore, this includes the operation expenses only

Additional Experience 100% 90% 80% 70% 60% A1) 50% 40% 30% 20% 10% 5%

100%| $34,200,000| $32,700,000| $31,200,000| $29,700,000 528 M 0] $26,700,000] $25,200,000| $23,700,000| $22,200,000| $20,700,000| $19,950,000
90%| $31,200,000| $29,700,000( $28,200,000| $26,700,000 } 5,200,000| $23,700,000| $22,200,000| $20,700,000( $19,200,000| $17,700,000| $16,950,000
80%| $28,200,000| $26,700,000| $25,200,000| $23,700,000 82, 00,000 $20,700,000| $19,200,000| $17,700,000| $16,200,000| $14,700,000| $13,950,000
70%| $25,200,000| $23,700,000( $22,200,000| $20,700,000 200,000( $17,700,000| $16,200,000| $14,700,000( $13,200,000| $11,700,000| $10,950,000
60%| $22,200,000| $20,700,000| $19,200,000| $17,700,0 $16,200,000( $14,700,000| $13,200,000| $11,700,000| $10,200,000| $8,700,000| $7,950,000
50%| $19,200,000| $17,700,000 $16,200,000| $14 ,000 $13,200,000| $11,700,000| $10,200,000( $8,700,000| $7,200,000| $5,700,000 $4,950,000
40%| $16,200,000( $14,700,000( $13,200,000 ,700,000 $10,200,000( $8,700,000| $7,200,000| $5,700,000| $4,200,000| $2,700,000| $1,950,000
30%)| $13,200,000( $11,700,000| $10,200,000 00,000 $7,200,000( $5,700,000| $4,200,000| $2,700,000( $1,200,000 -$300,000 -$1,050,000
20%| $10,200,000| $8,700,000| $7,200,000 00 $4,200,000| $2,700,000| $1,200,000 -$300,000| -$1,800,000{ -$3,300,000| -$4,050,000
10%| $7,200,000( $5,700,000| $4,200,0 $2,700,000 $1,200,000 -$300,000| -$1,800,000( -$3,300,000| -$4,800,000( -$6,300,000| -$7,050,000
5%| $5,700,000( $4,200,000| $2,700,000 1,200,000 -$300,000( -$1,800,000| -$3,300,000| -$4,800,000( -$6,300,000| -$7,800,000| -$8,550,000
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THE: CORALINE, EXPERIENCE

PRODUCTION INSTALLATION

2ND STORY STUDIOS

EXPENSES

. Q
QA
\Q‘(\

L 4

The following information is a estimated projected installation expenses beging July 1st, 2019 thru (MOZO.

Architecure/Building Renovations $410,000 $910,000
Marketing $77,000.00 $462,000
Scenic $2,580,000
Costumes & Animatronics $18,000 $438,000
Lighting $265,000 $2,515,000
Projection & Video $400,000 $1,500,000
Sound 0,000 $125,000 $1,125,000
Show Control 0,000 $95,000 $185,000
Liability Insurance $19,220 $0 $19,220
Restaurant License $1,500 $0 $1,500

$5,797,720| $3,938,000 $9,735,720
Contigency $1,159,544 $787,600 $1,947,144

$6,957,264| $4,725,600 $11,682,864

PROJECTED LINE ITEM EXPENSES

Projected line item expenses will be in
- Architecture/ Building Renovati

- Marketing

- Scenic
- Costumes & Animontronics
- Lighting

- Projection & Video \
- Sound

- Show Control

- Management @

e order below on the pages that follow:
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2P STORY STUDIOS

THE. CORALINE. EXPERIENCE

S
O
WV
>
EXCLUSIONS K%

In this blue sky proposal for the The Coraline Experience for our client, Sears, Roebuck and Co @ Studios has excluded the following:

Exclusions by request of client:

1. Rental of the building @

2. Maintanence of the building *
3. Licensing

4. City Permits !\
Other Exclusions: K
5. Catering kitchen (to be subcontracted out)

6. Electricity

7. HVAC

8. Engineering Costs

9. Contigency for the above exclusions

O
=

2
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2NP STORY STUDIOS

THE CORALINE, EXPERIENCE-

PRODUCTION INSTALLATION ACQUISITION

Company Name: 2nd Story Studios Project No.: 02
Project Name: The Coraline Experience Client Sears, uck and Co.
Location: South Coast Plaza, Sears, 3333 Bristol St, Costa Mesa, CA 92626
Department: Logistics %
Bid Date: 5/25/2019
Estimated Installation Acquisition Ex
Item Description ltem Amount Total Bid
Steel and Concrete Materials 1 $115,000 $115,000
Crane Rental and Operation (3 Weeks) 1 $85,000 $85,000
Additional Internal Structure P 1 $180,000 $180,000
Engineering F 1 0,000 ,
gineering Fee ‘ ,& $5 $50,000
: N
\
TOTAL BID BASE $315,000.00
TAX 8.50% $26,775.00
CONTIGENCY 20.00% $63,000.00
TOTAL BID AMOUNT $404,775.00
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2N STORY STUDRIOS

=, CORALIN

[\

=y

PRODUCTION INSTALLATION LABOR EXPENSES

FXPERIENCE: |

Company Name: 2nd Story Studios Project No. O
Project Name: The Coraline Experience Client: ebuck and Co.
Location: South Coast Plaza, Sears, 3333 Bristol St, Costa Mesa, CA 92626
Department: Logistics
Bid Date: 5/26/2019
Estimated Installation Labor Expen
Labor Title Project Description No. of Laborers | Hours/ Week Total Hours | Est. Benefits| Earnings | Total Earnings
Crane Operator  |Operates Crane 1 40 120| $3,240.00 $7,200.00 $10,440.00
Steel Workers Redistributes Steel Beams 6 40 240| $3,780.00 $8,400.00 $12,180.00
Carpenters Build Staircases 3 40 240 $5,940.00 $13,200.00 $19,140.00
Carpenters Adjust internals of Building 10 40 ® 1000| $20,250.00( $45,000.00 $65,250.00
4
TOTAL HOURS 135
SUBTOTAL $33,210.00| $73,800.00| $107,010.00
ICA RATE Social Security & Medicare (6.2% +1.45%)| 7.65% $66,600.00
Worker's Compensation Insurance 6.00% $132,000.00
State Unemployment Insurance (SUI) Rates range from 1.5% to 6.2% for 2019 6.20% $185,400.00
Contigency 20% $14,760.00
TOTAL $472,560
OND
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Company Name:
Project Name:

2N STORY STUDRIOS

THE. CORALINE: EEXPEIRI

PRODUCTION INSTALLATION LABOR EXPENSES

Projec .
Client:

2nd Story Studios
The Coraline Experience

023

Sears, Roebuck and Co.

Location: South Coast Plaza, Sears, 3333 Bristol St, Costa Mesa, CA 92626
Department: Marketing & Branding
Bid Date: 5/31/2019
Estimated Installation Labor Expe
) Full-Time or 0 ) . .
Labor Title No. of Laborers ) Hours/ Week | Weeks of Ye Total Hours | Est. Benefits Earnings Total Earnings
Part-Time Pay\ Rate
Director of Marketing 1 Full-Time 40 52 75.00 2080 $7,020.00| $156,000.00 $163,020.00
Marketing Assistant 1 Full-Time 40 52 $23.00 2080 $2,152.80 $47,840.00 $49,992.80
Social Media Specialist 1 Full-Time 40 $26.00 2080 $2,433.60( $54,080.00 $56,513.60
Graphics Coordinator 1 Full-Time 40 * $29.00 2080 $2,714.40| $60,320.00 $63,034.40
4
-~ 5
TOTAL HOURS 8320
SUBTOTAL $14,320.80 | $318,240.00 $332,560.80
2019% RATE Social Security & Medicare (6.2% +1.45%) 7.65% $24,345.36
Worker's Compensation Insurance 6.00% $3,182.40
Q State Unemployment Insurance (SUI) 6.2% $19,730.88
\ Estimated Health Benefits 45% $14,320.80
Contigency 20% $63,648.00
TOTAL $379,819
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2NP STORY STUDIOS

THE, CORALINE, EXPERIENCE,

PRODUCTION INSTALLATION ACQUISITION

Company Name: 2nd Story Studios Project No.: 0 \
Project Name: The Coraline Experience Client Sewbuck and Co.
Location: South Coast Plaza, Sears, 3333 Bristol St, Costa Mesa, CA 92626
Department: Scenic %
Bid Date: 5/25/2019
Estimated Installation Acquisition Expe
Item Description Iltem Amount Total Bid
30 Gal. 175 PSI High Performance Quiet Portable Electric Air Compressor $ 349 | $ 349
20-Volt MAX Lithium-lon 21-Degree Cordless Framing Nailer @ 10 $ 399.00 $3,990
20-Volt MAX XR Lithium-lon Cordless Brushless Drywall Screw Gun Kit w/ Batteries, 10 $318
Charger and Bonus Drywall Cut-Out Tool $3,180
3/8 in. x 50 ft. Double Arm Auto Retracting Air Hose Reel N % 5 $96.25 $481.25
100 ft. 12/3 SJTW Hi-Visibility Outdoor Heavy-Duty Extension Cord wit r Light
Plug ‘$ 10 $49.99 $499.90
13 Amp 10 in. Professional Cast Iron Table Saw N\ é 2 $649 $1,298
15 Amp 14 in. (355 mm) Multi-Cutter Saw 2 $466.83 $933.66
225 Amp Eagle 10,000 Plus Gas Engine Driven Welder w/Stick Leads, Multi-Process, 3 $3.958.79
10.5 kW Peak Generator (Kohler) e $11,876.37
- -
TOTAL BID BASE $ 22,259.18
TAX 8.5 $ 1,892.030
CONTIGENCY 20|% $ 4,451.836
$ 28,603.05

Q@ TOTAL BID AMOUNT
©
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THE CORALINE EXPERIENCE

2ND STORY STUDIOS

PRODUCTION INSTALLATION LABOR EXPENSES

Company Name: 2nd Story Studios Project No. 023
Project Name: The Coraline Experience Client: I ebuck and Co.
Location: South Coast Plaza, Sears, 3333 Bristol St, Costa Mesa, CA 92626
Department: Scenic
Bid Date: 5/26/2019
Estimated Installation Labor Expenses
Labor Title Project Description No. of Laborers | Hours/ Week | Weeks of Proje te Total Hours Est. Benefits Earnings Total Earnings
Carpenter Real World Garden 10 40 $30.00 2400 $32,400.00 $72,000.00 $104,400.00
Carpenter Real World House Fagade 10 40 $30.00 2400 $32,400.00 $72,000.00 $104,400.00
Carpenter Real World House Interior 10 40 $30.00 2400 $32,400.00 $72,000.00 $104,400.00
Carpenter Tunnels 10 40 6 $30.00 2400 $32,400.00 $72,000.00 $104,400.00
Carpenter Other World House Facade 10 40 6 $30.00 2400 $32,400.00 $72,000.00 $104,400.00
Carpenter Other World House Interior 10 40 6 $30.00 2400 $32,400.00 $72,000.00 $104,400.00
Carpenter Other World Garden 10 40 6 $30.00 2400 $32,400.00 $72,000.00 $104,400.00
Carpenter Other World Café 10 4 6 $30.00 2400 $32,400.00 $72,000.00 $104,400.00
Carpenter Wasp Maze 10 4 \ 6 $30.00 2400 $32,400.00 $72,000.00 $104,400.00
Carpenter Gift Shop 30 N 6 $30.00 7200 $97,200.00 $216,000.00 $313,200.00
Carpenter Key Maze 10 40 6 $40.00 2400 $43,200.00 $96,000.00 $139,200.00
Project Manager/Technical Director 1 0 52 $65.00 2080 $60,840.00 $135,200.00 $196,040.00
Buyer 40 52 $20.00 2080 $18,720.00 $41,600.00 $60,320.00
Painters 40 2.5 $30.00 300 $4,050.00 $9,000.00 $13,050.00
Set Dressers 2.5 $30.00 0 $0.00 $0.00 $0.00
Shop Foreman 40 9.5 $45.00 380 $7,695.00 $17,100.00 $24,795.00
\/ TOTAL HOURS 31200 $1,162,900.00
SUBTOTAL $523,305.00 $1,686,205.00
2019 FICA RATE Social Security & Medicare (6.2% +1.45%) 7.65% $88,961.85
! i Worker's Compensation Insurance 6.00% $69,774.00
4 State Unemployment Insurance (SUI) 6.2% $72,099.80
\ Estimated Health Benefits 45% $523,305.00
Contigency 20% $232,580.00
TOTAL $2,149,620.65
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2NP STORY STUDIOS

THE CORALINE EXPERIENCE

PRODUCTION INSTALLATION ACQUISITION

Company Name: 2nd Story Studios Project Ney: 023
Project Name: The Coraline Experience Client Sears, Roebuck and Co.
Location: South Coast Plaza, Sears, 3333 Bristol St, Costa Mesa, CA 92626
Department: Costumes & Animontronics
Bid Date: 5/25/2019
Estimated Installation Acquisiti enses
Item Description Qty Item Amount Total Bid
Operations Uniforms 3 $100.00 $20,000.00
Traditional Walk-Around Characters: Coraline, Other Mother, Other Grandfather 3 $10,000.00 $30,000.00
Outer Shell Structures: Spink and Forcible (Theatre Show) 2 $10,000.00 $20,000.00
Articulated Head Walk-Around Characters: Spink and Forcible 2 $45,000.00 $90,000.00
Face Characters: Spink and Forcible 4 $5,000.00 $20,000.00
Puppet: Cat 1 $5,000.00 $5,000.00
Puppet: Other Mother 1 $5,000.00 $5,000.00
Animatronic: Other Grandfather (Piano Playing) 1 $50,000.00 $50,000.00
Single-Motion Animatronics: BC and Thorn, Rats, Dog$s 100 $800.00 $80,000.00
TOTAL BID BASE $320,000.00
TAX 8.50% $27,200.00
CONTIGENCY 20.00% $64,000.00
TOTAL BID AMOUNT $411,200.00
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2NP STORY STUDIOS

THE CORALINE EXPERIENCE (\Q

PRODUCTION INSTALLATION LABOR EXPENSES

Company Name: 2nd Story Studios Project No.: ‘
Project Name: The Coraline Experience Client: ars, Roebuck and Co.
Location: South Coast Plaza, Sears, 3333 Bristol St, Costa Mesa, CA 92626
Department: Costumes & Animatronics
Bid Date: 5/26/2019
Estimated Installation Labor
Labor Title Project Description No. of Laborers | Hours / Week Hourly. Total Hours | Est. Benefits| Earnings | Total Earnings
7 PayRate | [T
Animatronics Technician Load-in: Other Grandfather (Piano Playing) 2 40 1 $35.00 80[ $1,260.00| $2,800.00 $4,060.00
Animatronics Technician Load-in: BC and Thorn, Rats, Dogs 2 1 $35.00 80 $1,260.00| $2,800.00 $4,060.00
Puppet Rigger Load-in: Other Mother Puppet (Pulley system) 1 $30.00 48 $648.00| $1,440.00 $2,088.00

TOTAL HOURS 208

SUBTOTAL $3,168.00| $7,040.00 $10,208.00
2019 FICA RATE Social Security & Medicare (6.2% +1.45%)|  7.65% $538.56
Worker's Compensation Insurance 6.00% $422.40
State Unemployment Insurance (SUI) 6.20% $3,168.00
Estimated Health Benefits 45% $3,168.00
Contigency 20% $1,408.00
TOTAL $14,337
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2NP STORY STUDIOS

THE: CORALINE, EXPERIENCE;

Company Name: 2nd Story Studios Project No.: 023
Project Name: The Coraline Experience Client Searsy Raebuck and Co.
Location: South Coast Plaza, Sears, 3333 Bristol St, Costa Mesa, CA 92626
Department: Lighting
Bid Date: 5/28/2019
Estimated Installation Acquisition Expenses I N~
ltem Description Qty ltem Amount Total Bid
Kinetic Acquisition $1,628,023.94
Harman/Martin Exterior Inground 400 Series LED Uplights 150 $29.97 $4,495.50
E27 LED Edison Fireworks Light Bulb (G95) 30 $19.88 $596.40
40w Equivalent G25 Dimmable Inddor/Outdoor Vintage Glass Edison LED Globe 60 $8.25 $495.00
4 watt 12 volt CA11 Flame Tip Medium Screw E26 Base 2700K Clear Dimmable 40 $9.67 $386.80
RGW Candelabra Bulb 15 $13.55 $203.25
LEDENET LED Light Strip Super Bright RGBW RGB White Flexible 5M 360,LEDs one reel 5050 3100 $28.99
SMD Ribbon Lamps 24V Non-Waterproof Tape Lighting ' $89,869.00
DMX 512 LED Decoder Controller for RGB Tape Strip Light Dimmer Driver DC9-24V 60A (30 20 $68.99
Channel) $1,379.80
eTopxizu 12v 30a Dc Universal Regulated Switching Power Supply 360w for CCTV, Radio, 20 $18.95
Computer Project $379.00
LED Strip Connector Kit for 5050 10mm 4Pin, Includes s8Jypes of Solderless LED Strip
. 20 $13.98
Accessories $279.60
TOTAL BID BASE $1,726,108.29
TAX 8.5% $146,719.20
CONTIGENCY 20% $345,221.66
TOTAL BID AMOUNT $2,218,049.15
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Quote #64709 v1

The Coraline Experience Avery

kKinetic
lighting, inc.
Billing Shipping Date: Sales Rep:
Quick Quote Sears Building South Coast Plaza 7/27/20 Jennifer Skinner
722 Thompson Ave 3333 Bristol St.
Glendale, CA 91201 Costa Mesa, CA 92626 Payment Terms: Quote Date:
Quick Quote 310.837.3204 Pre Pay 5/30/19
. Q
\QX\"'
*
Sales Items Total Price
20 ShowTec Pixel Bar 18 Q4 $800.00  $16,000.00
with edison. @
30 Martin Mac Viper Profile $10,929.00 $327,870.00
with edison.
120  Megalite 4035-5 7-10W QUAD RGBW LEDS, 200, 250 DIFFUSION $186.25  $22,350.00
INCLUDED, 5 PIN XLR 110V-240 50/60HZ
13 Chauvet DJ Festoon 20RGB Package Includes: 20 RGB bulbs & $100.00 $1,300.00
50 100" powerCON Cable PE700J-100-PCN $115.00 $5,750.00
4 grandMA 3 Full Control Console MA4010500 $66,862.55 $267,450.20
20 Elation Platinum Beam 5R EXTREME, powerCON EPB888 $1,762.50  $35,250.00
with edison.
20 Martin Mac Aura XB $4,859.00  $97,180.00
with edison. *ﬂ
175  ETC Source 4 LED Series 2 Lustr (Light Engine, Shutte p, Cable, $1,992.75 $348,731.25
Diffuser, Pattern Holder - NO LENS) 7461A1051
With PCon to PBG adapter
25 Chauvet Freedom Par Quad-4 (includes Power/Charging Cord, IRC-6 $310.00 $7,750.00
Remote) FREEDOMPARQUAD4
50 ETC Medium Flood Lens (Source Féur Par) #061A4005 $5.50 $275.00
120  ETC 36’ Lens Barrel for Sourc ur B al 7060A2004-K $150.00  $18,000.00
50 ETC 50° Lens Barrel for Sour Ellipsoidal (color frame included) $150.00 $7,500.00
7060A2005-K
5 ETC 70° Lens Barrel fog Sour our Ellipsoidal, includes Frame 7060A2051- $270.00 $1,350.00
K
70 ETC ColorSourt YC 5A1000 $1,320.00  $92,400.00
with edi
4 Lex 24—W@ 00A 3 Distro (Camlok In, 4xSoca) DBS200-A4BM2 $2,073.35 $8,293.40
20 25' - r Cable (BLACK Camlok) FE6000-25 $156.75 $3,135.00
10 - eeder Cable (BLACK Camlok) FEG000-100 $513.65 $5,136.50
O& capex Cable (6-cir @ 20 Amps) ME-1214-50-L $397.85 $7,957.00
00' Socapex Cable (6-cir @ 20 Amps) ME-1214-100-L $611.25  $12,225.00
0 6’ Socapex Break Out (6-cir Female PBG-Edison) EGBO100-6-515 $209.35 $8,374.00
100  10' PBG-Edison Cable (NEMA 5-15) PE700J-10-515 $33.35 $3,335.00
75 15’ PBG-Edison Cable (NEMA 5-15) PE700J-15-515 $37.15 $2,786.25
75 25' PBG-Edison Cable - SJ (NEMA 5-15) PE700J-25-515 $43.75 $3,281.25
100  50' PBG-Edison Cable (NEMA 5-15) PE700J-50-515 $68.65 $6,865.00
722 Thompson Ave Glendale, CA 91201 | 800.908.3842t 310.837.8695 f | www.KineticLighting.com | info@kineticlighting.com Page 1 of 3
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Quote #64709 v1

The Coraline Experience Avery

Kinetic
lighting, inc.
Billing Shipping Date: Sales Rep:
Quick Quote Sears Building South Coast Plaza 7/27/20 Jennifer Skinner
722 Thompson Ave 3333 Bristol St.
Glendale, CA 91201 Costa Mesa, CA 92626 Payment Terms: Quote Date:
Pre Pay 5/30/19

Quick Quote 310.837.3204

XN
N

50 100" PBG-Edison Cable (NEMA 5-15) PE700J-100-515 $Q $5,807.50
100 10" powerCON Cable PE700J-10-PCN * $3,215.00
75 15' powerCON Cable PE700J-15-PCN \ 5 $2,748.75
75 25' powerCON Cable PE700J-25-PCN V $45.55 $3,416.25
100 50" powerCON Cable PE700J-50-PCN $68.35 $6,835.00
100  10'- 5 Pin XLR Cable DMX-5P-10 % $29.95 $2,995.00
75 15' - 5 Pin XLR Cable DMX-5P-15 $32.95 $2,471.25
75 25' - 5 Pin XLR Cable DMX-5P-25 $38.00 $2,850.00
100  50'- 5 Pin XLR Cable DMX-5P-50 &@ $52.95 $5,295.00 s
50 100" - 5 Pin XLR Cable DMX-5P-100 $82.85 $4,142.50
90 The Light Source Trigger Clamp, Black Anodized TCB $32.00 $2,880.00 D
430  Pipe Clamp - Fits 1.5"ID Sch 40 c-clamp 400CC $21.00 $9,030.00 ==
230  21' Black Steel Pipe - 1.5" ID Sch. 40 - Threaded One End Only @ $50.00  $11,500.00
20 Chauvet Festoon FESTOON RGB ¢ Q $421.95 $8,439.00 >\
50 ETC ColorSource Par DMX, Black 7412A1005 {\ $663.75  $33,187.50 'I:
15 ETC Selador Desire D60 Lustr+ - Black, PBG/Edis &1 605-A $1,661.25  $24,918.75 q)
200  Gantom 7 Seven Color Spotlight GT77 x $304.00  $60,800.00
15 2" Black Gaff Tape Roll Roll (2" x 60yds.) $19.00 $285.00 e
15 2" White Gaff Tape Roll Roll (2" x 60yds.) $19.00 $285.00 D_
Shipping Net Price Total Price
1 Shipping & Handling O& $10,000.00  $10,000.00
Ground
722 Thompson Ave Glendale, CA 91201 | 800.908.3842t 310.837.8695 f | www.KineticLighting.com | info@kineticlighting.com Page 2 of 3
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kinetic

lighting, inc.

Quote #64709 v1

The Coraline Experience Avery

Billing

Quick Quote

722 Thompson Ave
Glendale, CA 91201

Quick Quote 310.837.3204

Shipping Date: Sales Rep:

Sears Building South Coast Plaza 7/27/20 Jennifer Skinner

3333 Bristol St.

Costa Mesa, CA 92626 Payment Terms: Quote Date:
Pre Pay 5/30/19

<«

Producer:
Samantha Sorin

* Quote expires 5/30/2019

® Shipping charges may be added to quote
® Allow time for shipping

R
CN

¢ . $1,501,646.35

\ip g: $10,000.00
V Labor:
Other:

@ Sales Tax:  $116,377.59

Grand Total :  $1,628,023.94

Approved And Agree By:

 Prices based on volume quoted
® Returned items subject to restocking fee
e Prices valid through 5/30/2019 . @
A\Print
Organization
Date
722 Thompson Ave Glendale, CA 91201 | 800.908.3842t 310.837.8695 f | www.KineticLighting.com | info@kineticlighting.com Page 3 of 3
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2NP STORY STUDIOS

THE CORALINE EXPERIENCE (\Q

PRODUCTION INSTALLATION LABOR EXPENSES

Company Name: 2nd Story Studios Project No.:
Project Name: The Coraline Experience Client: Sears, Roebuck and Co.
Location: South Coast Plaza, Sears, 3333 Bristol St, Costa Mesa, CA 92626
Department: Lighting
Bid Date: 5/28/2019
Estimated Installation Labor
Labor Title Project Description No. of Laborers | Hours / eks of Project Hourly Total Hours | Est. Benefits| Earnings | Total Earnings
T PayRate | |~
Master Electrician  [Installation 3 0 7 $45 840| $17,010.00| $37,800.00 $54,810.00
Electrician Installation 10 6 $25 2400| $27,000.00| $60,000.00 $87,000.00
Programmer Console Programmer 3 4 $30 480 $6,480.00| $14,400.00 $20,880.00
Lighting Supervisor |Organization between Install and Design 1¢ 40 7 $60 280/ $7,560.00| $16,800.00 $24,360.00
Lighting Designer  |Designs Lights for Event (in for Tech & Soft Open) 14 40 4 $65 160| $4,680.00| $10,400.00 $15,080.00
~\
F
TOTAL HOURS| 4160 $62,730.00 $202,130.00
SUBTOTAL $139,400.00
x (6.2% +1.45%) 2019 FICA RATE Social Security & Medicare 7.65% $10,664.10
Worker's Compensation Insurance 6.00% $8,364.00
State Unemployment Insurance (SUI) 6.2% $8,642.80
PN Estimated Health Benefits 45% $62,730.00
U Contigency 20% $27,880.00
4 TOTAL $257,680.90

=

o
@Q
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2NP STORY STUDIOS

THE: CORALINE. EEXP)

Company Name:
Project Name:

2nd Story Studios
The Coraline Experience

Location:
Department: Projection and Video
Bid Date: 5/26/2019

Rl

Project No.:
Client

South Coast Plaza, Sears, 3333 Bristol St, Costa Mesa, CA 92626

=INCE

023
Sears, Roebuck and Co.

Estimated Installation Acquisition Expggs\

ltem Description Qty Item Amount Total Bid
Brightsign HD1024 28 $450.00( $12,600.00
Server Rental 1 $500.00 $4,000.00
4k Monitor 20 inch 1 $500.00 $500.00
1080p Monitor 1 $150.00 $150.00
Show-run Computer 1 $2,000.00 $2,000.00
Windows Laptop 4 $100.00 $800.00
AV Access HDMI 2.0 Extender - 4KEX70-H2 28 $200.00 $5,600.00
HDMI Cable (25ft) 150 $15.00 $2,250.00
Cat 6a Cable (50ft) 50 $25.00 $1,250.00
Cat 6a Cable (100ft) 60 $40.00 $2,400.00
Cat 6a Cable (150ft) 20 $50.00 $1,000.00
Miscellaneous Cable and Multi-Taps - $2,000.00
Christiel 10k Lurnerlls Lazer Projector (DWU-107.5GS) o8 $25,000.00| $700,000.00
(educational price is ~$12k per for reference discgunts)
Lenses (Christie Zoom 140-119102-XX) 28 $2,130.00| $59,640.00
Rigging Cages 28 $0.00
TOTAL BID BASE $31,160.00 $794,190.00
TAX 8.50% $67,506.15
Contigency 20% $158,838.00

TOTAL BID AMOUNT

$1,020,534.15

Pagepzygpf 33

* subject to change *




2NP STORY STUDIOS

THE CORALINE. EXPERIENCE QQ)

Company Name: 2nd Story Studios Project No.: 0 ‘
Project Name: The Coraline Experience Client: ars,\Roebuck and Co.
Location: South Coast Plaza, Sears, 3333 Bristol St, Costa Mesa, CA 92626
Department: Projection and Video
Bid Date: 5/26/2019
Estimated Installation Labor Expense
Labor Title Project Description No. of Laborers | Hours / Week @ j Hourly Total Hours| Est. Benefits| Earnings | Total Earnings
Pay Rate
Head Video Technician Organization between install and design 1 40 8 $60.00 320| $8,640.00( $19,200.00 $27,840.00
Assistant Video Technician [Installation 2 40 | 8 $45.00 640| $12,960.00 $28,800.00 $41,760.00
Video Tech Crew Installation 10 7 $30.00 2800 $37,800.00| $84,000.00 $121,800.00
Programmer Projection Programming 4 ® / 4 $35.00 640| $10,080.00 $22,400.00 $32,480.00
Content Creation Creation of Content and Edits 4 240 8 $40.00 1280 $23,040.00| $51,200.00 $74,240.00
\
N
)]
TOTAL HOURS 210| $92,520.00 $298,120.00
SUBTOTAL $205,600.0
2019 FICA RATE Social Security & Medicare (6.2% +1.45%)| 7.65% $15,728.40
Worker's Compensation Insurance 6.00% $12,336.00
State Unemployment Insurance (SUI) 6.2% $12,747.20
! Estimated Health Benefits 45% $92,520.00
4 Contigency 20% $41,120.00
TOTAL $380,052

K2
\O
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2NP STORY STUDIOS

THE: CORALINE, EXPERIENCE;

Company Name: 2nd Story Studios Project No.: . 023

Project Name: The Coraline Experience Client Sears, Roebuck and Co.
Location: South Coast Plaza, Sears, 3333 Bristol St, Costa Mesa, CA 92626

Department: Sound

Bid Date: 5/27/2019

Estimated Installation Acquisition Expensi\ -
Item Description Qty
QSC Q-SYS Core 510i  Audio/Control Platform 1
QSC Q-SYSCXD8.8Qn  Networked amplifier 3
QSC Q-SYSCXD8.4Qn  Networked amplifier 8
QSC AD-C4T  Ceiling-mount loudspeaker 5 $300.00 $1,500.00
QSC AD-C6T  Ceiling-mount loudspeaker 24 $400.00 $9,600.00
QSC AD-S.SAT  Satellite loudspeaker 27 $180.00] $4,860.00
4
5
14
16
5
6
3
1
1
1
1

ltem Amount Total Bid
$10,000.00( $10,000.00
$7,000.00| $21,000.00
$5,500.00| $44,000.00

QSC AD-S.SUB  Subwoofer $420.00 $1,680.00
QSC AD-AT Two-way loudspeaker $330.00 $1,650.00
QSC AD-S6T  Two-way loudspeaker $425.00 $5,950.00
QSC AD-S8T  Two-way loudspeaker $500.00 $8,000.00
QSC AD-S10T  Two-way loudspeaker $670.00 $3,350.00
QSC AD-S112sw  Subwoofer $650.00 $3,900.00
Misc. SFX speakers $225.00 $675.00
Professional venue system $275,000.00| $275,000.00
Contingency $39,116.50
Cables and Rigging $195,582.50| $195,583.00

Rough Order of Magnitude $156,466.00| $156,466.00
TOTAL BID BASE $772,330.50

TAX 8.5% $65,648.09

CONTIGENCY 20% $154,466.10

TOTAL BID AMOUNT $992,444.69

Page3ty(pf 33 * subject to change *



2NP STORY STUDIOS

THE CORALINE, EXPERIENCE QQ)

PRODUCTION INSTALLATION LABOR EXPENSES

Company Name: 2nd Story Studios Project No.:
Project Name: The Coraline Experience Client: ebuck and Co.
Location: South Coast Plaza, Sears, 3333 Bristol St, Costa Mesa, CA 92626
Department: Sound
Bid Date: 5/28/2019
Estimated Installation Labor Ex
Labor Title Project Description No. of Laborers H;ogte Total Hours | Est. Benefits| Earnings | Total Earnings
Technician Installation (RW Garden & House, Tunnels) 3 $30 360| $4,860.00| $10,800.00 $15,660.00
Technician Installation (OW Garden & House, Venue) 4 $30 480 $6,480.00| $14,400.00 $20,880.00
Technician Installation (Decaying World, Facilities) 3 $30 360| $4,860.00| $10,800.00 $15,660.00
Programmer Real World, Tunnels, Facilities, Other World 1 $50 120 $2,700.00| $6,000.00 $8,700.00
Programmer Decaying World, Venue, Other World 1 $50 120( $2,700.00( $6,000.00 $8,700.00
Project Lead or Manager Real World, Tunnels, Facilities, Other World 1 $70 120 $3,780.00( $8,400.00 $12,180.00
Project Lead or Manager Decaying World, Venue, Other World 1 $70 120 $3,780.00( $8,400.00 $12,180.00
TOTAL HOURS 1320
SUBTOTAL $29,160.00 $64,800 $93,960.00
2019 FICA RATE Social Security & Medicare (6.2% +1.45%) 7.65% $4,957
Worker's Compensation Insurance 6.00% $3,888
State Unemployment Insurance (SUI) 6.2% $4,017.60
! Estimated Health Benefits 45% $29,160
N Contigency 20% $12,960
TOTAL $119,783
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THE: CORALINE, EXPERIENCE;

Company Name: 2nd Story Studios Project No.: 4@23
Project Name: The Coraline Experience Client Sears{ Roebuck and Co.
Location: South Coast Plaza, Sears, 3333 Bristol St, Costa Mesa, CA 92626
Department: Show Control
Bid Date: 5/21/2019
Estimated Installation Acquisition Expeyg‘

Item Description Qty ltem Amount Total Bid
Alcorn McBride V16X 2 $ 2,999 | $ 5,998
Alcorn McBride ShowTouch 10" 4 $ 2,999 $ 11,996
Alcorn McBride AMIO-8IN 12 $ 932.00 | $ 11,184
Alcorn McBride AMIO-80UT 2 $ 932.00 | $ 1,864
Hardware triggers 1 $ 10,000.00 | $ 10,000
Cables 1 $ 20,000.00 | $ 20,000

TOTAL BID BASE $ 61,042.00
TAX 8.5% $ 5,188.57

CONTIGENCY 20% $ 12,208.40
TOTAL BID AMOUNT $ 78,438.97
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*
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PRODUCTION INSTALLATION LABOR EXPEN

L 4
Company Name: 2nd Story Studios Project No.: 0.
Project Name: The Coraline Experience Client: ars, Roebuck and Co.
Location: South Coast Plaza, Sears, 3333 Bristol St, Costa Mesa, CA 92626
Department: Show Control
Bid Date: 5/26/2019
Estimated Installation Labor
Labor Title Project Description No. of Laborers | Hours/ We P:c’t;;ile Total Hours | Est. Benefits | Earnings | Total Earnings
Show Control - Project Lead Oversee attraction-wide show control installation 1 3 $120.00 150 $8,100.00{ $18,000 $26,100.00
Show Control - Programmer attraction-wide show control programmer 1 @ 3 $100.00 150 $6,750.00 $15,000 $21,750.00
Show Control - Technician attraction-wide show control system install 2 P o O 3 $50.00 300 $6,750.00| $15,000 $21,750.00
* \
“ =
»
o=
, TOTAL HOURS| 600
SUBTOTAL $21,600.00| $48,000 $69,600.00
2019 FICA RATE Social Security & Medicare (6.2% +1.45%) 7.65% $3,672
Worker's Compensation Insurance 6.00% $2,880
ate Unemployment Insurance (SUI) Rates range from 1.5% to 6.2% for 2019 6.20% $2,976
g Estimated Health Benefits 45% $21,600
f \° Contigency 20% $9,600
\ W TOTAL $88,728
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THE, CORALINE, EXPERI JNCQ(@

PRODUCTION INSTALLATION ACQUISITION

Company Name: 2nd Story Studios Project No.: 023
Project Name: The Coraline Experience Client ars, Roebuck and Co.
Location: South Coast Plaza, Sears, 3333 Bristol St, Costa Mesa, CA 92626
Department: Management @
Bid Date: 5/21/2019
Estimated Installation Acquisition Expen
Item Description ltem Amount Total Bid
Liability Insurance
- Worker's Compensation $10,000
- Business Interruption $2,500 Q
- Commercial Property Coverage $469
- Commercial Property Coverage $469 (limit $50,000, covers equipment breakdox@ts of
terrorism) .
- Commercial General Liability Coverage $2996 (general aggregate limit o K illion, each
occurrence limit of $1 million, damage to rented premises of $300,000)A
- Commercial Auto Coverage $1341 \ 1 $19,220.00 $19,220.00
- Commercial Inland Marine Coverage $704 (this covers equipmentt\ leased or borrowed -
like our 4Wall rental. Limit $50,000)
- Commercial Liability Umbrella Coverage $750 (addition million umbrella coverage)
- Liquor Liability Coverage $460
*NOTE- This liability insurance is just an estimated proj&gtiony 2nd Story Studios is not an
entertainment insurance agency and rate/plans wil%\ge.
RestaurantInitial License for New Construction e 1 $1,500.00 $1,500.00
TOTAL BID BASE $ 20,720.00
TAX 8.5% $ 1,761.20
) CONTIGENCY 20% $ 4,144.00
TOTAL BID AMOUNT $ 26,625.20

Q®
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THE. CORALINE. EXP]

OPERATIONS

2N STORY STUDRIOS

EXPEN SES

The following chart below indicates an estimation of 1 year operation expenses.

RIEIN

ESTIMATED PROJECTED EMPLOYEE EXPENSES FOR YEARLY OPERATIONS

Company Name: 2nd Story Studios Project No. 023
Project Name: The Coraline Experience C@ Sears, Roebuck and Co.
Location: South Coast Plaza, Sears, 3333 Bristol St, Costa Mesa, CA 926
Department: Management
Date: 6/3/2019
Exclusions: 2 weeks not accounted for - Vacation
Labor Title No. of Laborers % Hours/ Week | Wee P%é Total Hours| Est. Benefits |  Earnings Total Earnings
Mar '
Director of Marketing 1 Full-Time $75.00( 2000 $6,750.00| $150,000.00 $156,750.00
Marketing Assistant 1 Full-Time $23.00( 2000 $2,070.00 $46,000.00 $48,070.00
Social Media Specialist 1 Full-Time $26.00| 2000 $2,340.00 $52,000.00 $54,340.00
Graphics Coordinator 1 Full-Time $29.00( 2000 $2,610.00 $58,000.00 $60,610.00
Facilties Operations Manager 1 Full-Ti $48.001 2000 $43,200.00 $96,000.00 $139,200.00
Janitor 4 Time $20.00 2080 $18,720.00 $41,600.00 $60,320.00
General Staff 10 ull-Time | $20.00 0 $0.00 $0.00 $0.00
Performers
Traditonal Walk-Around Performers (5 / shift) 1 ull-Time 40 50 $20.00( 2000 $18,000.00 $40,000.00 $58,000.00
Articulated Head Walk-Around )
Performers (2 / shift) Full-Time 40 50 $2000] 2000 | ¢1q00000|  $40,000.00]  $58,000.00
Face Characters (2 / shift) Full-Time 40 50 $20.00| 2000 $18,000.00 $40,000.00 $58,000.00
Puppeteers for Cat Puppet (2 / shift) Full-Time 40 50 $23.00f 2000 $20,700.00 $46,000.00 $66,700.00
Piano player/performer - .

OW grandfather piano (weekends only) ! Part-time 20 50 $38.00| 1000 | o7 40000 $38,00000]  $55,100.00
Stage Manager 2 Full-Time 40 50 $23.00| 2000 $20,700.00 $46,000.00 $66,700.00
Scenic Department
Technical Director - Maintenance 1 Full-Time 40 52 $65.00( 2080 $60,840.00| $135,200.00 $196,040.00
Maintenance Carpentry 1 Full-Time 40 52 $30.00| 2080 $28,080.00 $62,400.00 $90,480.00

Pag@f 33
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OPERATIONS continued...

2NP STORY STUDIOS

RIES

Company Name:
Project Name:

Location:
Department: Management
Date: 6/3/2019

2nd Story Studios
The Coraline Experience
South Coast Plaza, Sears, 3333 Bristol St, Costa Mesa, CA 92626

Exclusions: 2 weeks not accounted for - Vacation

Labor Title No. of Laborers 7F;!;Il_lr_?:1:r Hours/ Week | Weeks of Year P*XL:OL;; Hours | Est. Benefits Earnings Total Earnings
Lighting Departme
Master Electrician 1 Full-Time 40 52 $30.00 2080 $28,080.00 $62,400.00 $90,480.00
Assistant Master Electrician Full-Time 40 52 .00 2080 $16,848.00 $37,440.00 $54,288.00
Sound Depar t
Mixer 2 Full-Time 40 50 $21.00 2100 $19,845.00 $44,100.00 $63,945.00
Audio Lead 1 Full-Time 40 :@ $24.00 2080 $22,464.00 $49,920.00 $72,384.00
Audio Crew 1 Full-Time 40 $47.00 2080 $43,992.00 $97,760.00 $141,752.00
Costu nimatronic Department
Animatronics Technician 1 Full-Time 40 52 $35.00 2080 $32,760.00 $72,800.00 $105,560.00
Wardrobe Technician 1 Full-Time 52 $27.00 2080 $25,272.00 $56,160.00 $81,432.00
Assistant Wardrobe Technicar] 1 Full-Time 40 ’ 52 $18.00 2080 $16,848.00 $37,440.00 $54,288.00
Liability Insurance ~ $19,220.00
Liquor License $15,835.00
TOTALHOURS 8320

SUBTOTAL $373,599.00 | $1,105,620.00 | $1,479,219.00

2019 EICA RATE Social Security & Medicare (6.2% +1.45%)| 7.65% $84,579.93

Worker's Compensation Insurance| 6.00% $11,056.20

Worker's Compensation Insurance for Performers| 10.23% $25,575.00

P State Unemployment Insurance (SUI) 6.25% $69,101.25

Estimated Health Benefits 45% $373,599.00

Contigency 20% $221,124.00

TOTAL $1,704,586
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EXAMPLE EVENT FEES & CHARGES \
COMPOSED BY 2ND STORY STUDIOS

FEES AND CHARGES Q
Facility Use per Performance \

(use of the theatre for up to eight hours inclusive of load-in, set-up, rehearsal, performance lo
$1,800 or 15% of ticket sales, whichever is greater

If the leasee surpasses eight hours an hourly fee of $100 will be applied
Facility Preservation Fee

(to be paid by individual or organization)
$250 for partial or full day

Security Fee Cleaning Fee
$275 per performance or event, per officier ~ $250 if facility is Ieft in derly conduct

Non-Refundable Deposit

$450 . Q
age Personnel Charges (per hour !\

$44 Stage Manager
$38 Lead rate (lighting, sound, deck, wardrobe, c&
$33 Stagehand

Note: for all rates for Stage Personnel daily overtime applies. Time-and-one-half after 8 hours worked and double
time after 12 hours worked.

Merchandising Fee
A 15% merchandising fee will wf y merchandise that is sold; 20% if The Coraline Experience is to sell the
product.

Equipment Rental
The rental of equipment&sts vary and are incurred when the Individual/Organization requires sound, lighting,

projection, etc. \'

tion is required to provide a certificate of insurance to The Coraline Experience.
If the Indi rganization is an employer, the Individual/Organization must provide proof of Worker's
Com and Employer's Liability Insurance

Pag&¢y pf 33 * subject to change *
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POTENTIAL EXPENSE SAVING OPTIONS

POTENTIAL OPPORTUNITIES - VENDORS OR SPONSORS R Q@
N

The following companies/organizations have some opportunities for the client as they are local within area&

similar values, or are high in their domain of the themed entertainment industry Q
1. Ganahl Lumber *

2. Kinetic Lighting Inc. \

3. QSC Audio

4. Alcorn McBride Inc.

5. Batch Craft Soda @

THE GAIMAN FOUNDATION
There is a Gaiman Foundation that is ran by the Neil Gaiman family. There ¢ some opportunities here that
you might want to explore. &

Mission Statement
The Gaiman Foundation, supporting freedom of speech, the wri@wo , and popular culture, and generally doing

good where it can.

4
ABOUT Q

Founded in 2012, the Gaiman Foundation supports e of causes, particularly those to do with free speech and
the arts.

|on,b/1r. Gaiman's wife and three adult children also sit on the board
Id purpose: to support freedom of speech, the written word, popular
causes supported by the board.

The Gaiman Foundation is a family foun
of trustees. The foundation serves a t
culture, and the arts, and to benefit oth

The Gaiman Foundation was created to provide grants to selected charitable and educational organizations that
have demonstrated dedicationsand, excellence in their respective missions. Designed to continue in perpetuity, the
foundation was seeded with‘oney won in a court case against Todd McFarlane and Image Comics.

The Gaiman Foundatién,iS.in a financial capacity building process, and is currently only accepting grant applications
by invitation.

The Gaiman F@ation is a 501(c)3 registered in California.

The GG undation is a member of Exponent Philanthropy, formerly The Association of Small Foundations.

<
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2" STORY STUDIOS

PROJECTED INSTALLATION SCHEDULE
For more detailed information refer to the "Bids of Installation Labor" documents.

CO
ONICS
INSTALLATION

STUDIOS

November 1st

A A A .
DEPARTMENT WEEK # DATES TOTAL LABOR HRS,
C tly 10 dt
BUILDING July 1st - September _u,rren A _ ,e °
10 N/A building renovatio is includes
RENOVATIONS 6th :
revi roposals.
rrent eks allotted to
SCENIC / BUILDING 5 September 9th - 31 200h installation with 1 week of
rs.
INSTALLATION November 1st OIS %gency. (Week 10/21 - 10/25
s dark, except for sound).
PAINTING & SET 4 November 18th - 880hrs < E Currently 3 weeks allotted with 1
DRESSING December 13th ' week of contingency.
Installation will begin in the 4th
LIGHTING 7 September 16th - ) A week of the Scenic Installation.
INSTALLATION November 8th ) (Week 10/21 - 10/25 is dark,
@ except for sound).
¢ Installation will begin two week
SOUND 3 October 7th4 1320h before Scenic Installation has been
INSTALLATION Octobe & s completed. (Week 10/21 - 10/45
o~ is reserved for sound only).
‘ ’ Currently 8 weeks allotted to
Oober 14th - content creat|on.& installation wi
PROJECTIONS 9 ber 20th 5680hrs. week of contingency. (Week
INSTALLATION cember 10/21 - 10/25 is dark, except for
sound).
Installation for Show Control will
begin bef th
SHOW CONTROL September 16th - egin betore any omer
S o October 18th 600hrs. departments finish installation.
INSTALLATI ctober 18t (Weeks 09/30 - 10/11 are dark for
Show Control).
Currently 1 weeks allotted to
5 October 14th - 192hrs. installation with 1 week of

contingency. (Week 10/21 - 10/25
is dark, except for sound).

PROJECTED INSTALLATION SCHEDULE (continued in next page)

13

Doc. Created by Jesus Lépez
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@ A ATIO ®
DEPARTMENT WEEK # DATES NOTES
ADMINISTRATIVE D ber 16th C tly 1 k allotted t
ecember -
OFFICES 1 December 20th 1200t % T laton,
INSTALLATION ecember { '
GIFT SHOP 5 December 16th - 40 ] tiutr.rentl):/ E We,ets allott(.edd to}r'
. {ela]
|NSTA|_|_AT|ON January 3rd rs INnstallation, ta |ng INTO consiaera
holidays.
*
OVERALL 4 January 6th - Janu N/A
CONTIGENCY 24th E

INSTALLATION OVERVIEW / PHASES

PHASE ‘ DATES NOTES
PHASE 1 | Building Renovatio July 1st - September 6th, 2019
PHASE 2 | Initial Installa‘ion September 9th - December 20th NUA
PHASE 3 | Miscellanou N\tion December 16th - January 24th
PHASE 4 Iéﬁ' J January 27th - February 29th
STUDIOS Doc. Created by Jesus Lépez

22 * subject to change *
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2NP STORY STUDIOS

THE CORALINE EXPERIENCE
Standards Guidebook N Qg
N

The intention of this document is to standardize the creation of all park dr@
documents and media for all designers. These standards allow for the ex of
information between designers to be clear and concise. If at any time y /e a
question about the standards outlined in this document, please refer t Technical

Director for clarification. @,

2ND Story Studios Group Network Directo re 3
Design Department Folders 4
Vectorworks File Naming Standards @ 5
Location Specific A‘\Q 5
Room Specific K 5
Discipline Specific Files \ 6
Layer Naming Standar C) 7
Design Layers 6 7
Sheet Layers 8
Class Naming St rds 9
Discipli cific Naming Scheme for Classes 9
Pare I&D pendent Classes 10
ketchUp Symbols 11
ing up the SketchUp Model 12
ﬁe ing up a Drawing: Workgroup Reference (WR) 14
Q Initial Workgroup Reference Setup 14
To Update Workgroup Reference 14
Resource Browser Standards 15
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Organization 15
Favorites 15
Vectorworks Libraries 16

Document Formatting 17 g
Drafting Title Block 17 Q

Drafting Scale \
Document Header 8
PDF Packages

PDF File Naming Standards V 20

Presentation Expectations

Document Peer Review @ 21

Presentation Folder

Audio Media Assets d 22

Digital Renderings 23
Costume Renderings @ 24
*
Scenic/Lighting Renderings :\Q 24
Updated | 5/12/19 2 | Page

314



Page 3 of 24

The 2ND Story Studios server is a network folder that all designers, project managers and other
employees have access to. It can be accessed by any computer in DesignLand as well as other machines g

like personal computers. R Q
. . ’ Q
* Global folders are top level folders that contain all Projects, Standar&

Global Folders

Venue files y
e TEMPLATES FOLDER: Contains templates to start from icrosoft, Pages

and Vectorworks documents. Also contains the logo erwork header
images.
e BUDGET FOLDER: Contains all pertinent infor about budgeting for

the event.

e PRODUCTION DEPT FOLDER: Containinformation, schedules
agendas and notes.

e NARRATIVE DEPT FOLDER: Contain@information about the narrative
story for the park. . Q

e |LOGISTICS DEPT FOLDER: C \ the standards handbook, venue

drawing, and useful buildi es to follow.
e CREATIVE DEPT FOLDER: tains the style guide and any concept

information < ’
e DESIGN DEP@ * Contains folders for all areas of design to contain
SF

Property of UCI

research, dra s and PDF packages
e RENDERI DER: Contains folders for all areas of design to contain
final ren to be displayed.

e PRESEN ON FOLDER: Contains a PDF copy of the presentation
ivered to client as well as any print outs.
<

e File utside the Project Folder will be deleted

Q\

Updated | 5/12/19 3| Page
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Design Department Folders

e DESIGN DEPARTMENT Folders contain the specific areas of Design
* AREA FOLDERS can be found via: 2SS > 08. Design Dept*
e Standard file structure to access ROOM Folders

e 2SS Coraline %Qg

® Design Dept*

e Costumes (COS) . Q
e Lighting (LTG) V\

e Scenic (SET)

¢ Show Control (SHC)
e Sound (SND) @'
* Video (VID) @
* Inside each Design folder there are sub folders % earch, Drawings, and
PDF.

e FEach Designer should create a folder wi@ Initials to house all of their

project documents.

Property of UCI
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Location Specific

Real World Garden RWG

Real World House RWH

Tunnels TUN

Other World House OWH

Other World Garden OWG

Disintegrating House DST @

Q)

Other Spink and Forcible Venue SFV

Room Specific

Porch PO
Hall ¢

L\
Spink and Forcible Flat Q SFF
Parent’s Flat PNT
Coraline's Flat COF
Drawing Room DWG
Kitchen & KIT
Rest t 0 RRT

estauran N

Rest Rooms RRM
Gift Sho GFT

%,
S

Q\
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Discipline Specific Files

File Naming Syntax:
PROJECT - LOCATION - ROOM - DISCIPLINE.vwx

e Example: Coraline in the Abandoned Sears Building at South Coast Plaaao b

* Project: Coraline
e Location: Other World House

¢ Room: Drawing Room . Q
* Discipline: Scenic (SET) V\

Lighting (LTG)

Sound (SND)
Projections (VID) @
COR-OWH-SE@
COR-OWH% -LTG.vwx
-DWG-SND.vwx

CO @ -DWG-VID.vwx
e For all Lighting files, also include at the endof the filename:
e -2D (Lighting Plot)

e -3D (3D Section Work)+ Q
e -REND (Rendering F

e
e -REDLINE (Redli @ngs
* Ex. Cf N DWG-LTG-2D.vwx

Property of UCI
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Design Layers

Design Layers are where you ‘draft.” Everything should be drawn at full
scale; you choose the scale at which you’d like to print when you create a g
Viewport which places your drawing on a Sheet Layer S

Architectural Layers (Brought in when you Workgroup Reference. DO @raft
on these.) .

e ARCH-GP (2D/3D model of the Venue)

e ARCH-SECT (2D Section of the Venue) V

Discipline Specific Layers @b
e Scenic: SET-RWH-PNT-GP, SET—RWH-PNT—S@ET—RWH-PNT—

ELEVATIONS, SET-RWH-PNT-DETAILS, @,
e Lighting: LTG-RWH-ONT-GP, LTG- PNT-SECT, etc.
e Sound: SND-RWH-PNT-GP, SN PNT-SECT, etc.

discipline the layer belongs tor
In order to reference all docu
must also be used.

Stack Layers together in anorder that makes sense for your workflow by
dragging and drogpinggthe “#"” column in the Navigation Palette. (ie. Put all

the GP layers t@ all the Section Layers together.)

All Design Layers must begin w@é@iscipline code to determine what

together, the location and room code

Property of UCI
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Sheet Layers
* Sheet Layers are where you export your drawings and renderings from
Vectorworks, typically PDF’s (JPEG for Renderings) which you can then print.

* Viewports, Sheet Borders/TitleBlocks, Notes and any other items used solely g

for printing purposes live on Sheet Borders. . Q
*  We use 24" x 36" (ARCH D size) drafting packages

* You should have one Sheet Layer for each piece of paper you'd i Qint.
The “Sheet Number” correlates to the Plate Number within yo ng
package. The “Sheet Title” is the name of your drawing. Fofexample:

¢ 1 Garden Lighting Groundplan
* 2 Garden Lighting Section @'
e 3 Garden Scenic Front Elevation @

e |f your sheet Layer is being used to Render a 3 el, or if it contains
raster graphics such as pictures, logos, or @5, the DPI of the Sheet
Layer should be increased from the def@. se 150 for Sheet Layers that
will only be displayed digitally and 300 for'Sheet Layers that will be printed.
Higher DPI requires more memory. @

O
&
Ke
Q
Q)
&
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R

Q\
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Discipline Specific Naming Scheme for Classes

¢ Classes should be developed as needed but kept to a minimum
e Classes should begin with the following category:

e Architecture: ARCH- . Qq
e Scenic: SET- \\
o Lighting: LTG- \Q
e Projection: VID- . q
e Sound: SND-
e Each category should have a stock set of classes to work from tM the
number of classes to a reasonable number @»

e SET-01 Arch
-02 Furn @
-03 Entourage @,
-04 Figures K
-05 Camera Q

e [TG-01 Lights @

-02 Positions 4 Q

-03 Position Labels !\

-04 Camera \K

* SND-01 Speakers < ,
-02 Positions

-03 Po@els
e VID-01 P rs

Positions

-Q2
\%Position Labels
é Camera

Q\

Property of UCI

Updated | 5/12/19 9| Page

321



Page 10 of 24

Parent and Dependent Classes

e All objects within stock symbols (symbols to be used [NOT referenced] in more than
one drawing) MUST be placed on proper Line Weight classes on the 2D side, and
on the None class for the 3D side.
* Symbols used in only one drawing should be created on the appropriate cIang
and utilize parent and dependent classes:
e Example: An object that is sometimes seen with parts A, B,%
and sometimes with only parts A and C, but not B. Usirf@7 and
dependent classes allows you to turn off the entire sym ce,
or selectively choose which parts of the symbol are &a :
* Parent and dependent classes also pertain to gr?ﬁ;

¢ Class naming example:
e SET-SYMBOLNAME (where t?;@ie symbol resides)

e SET-SYMBOLNAME-PART,

. SETSYMBOLNAM -A
e SET-SYMBOLNA

Property of UCI
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Google

SketchUp Symbols

e Attimes it may be more appropriate to use a symbol found from the Google
Sketchup 3D Warehouse. If a symbol is used from 3D Warehouse, it MUST be
cleaned up before it can be used in a 2SS file. Use the following instructions to

properly clean up your symbol.

>
The first step is to find a model you want to import \\Q
Go to https://3dwarehouse.sketchup.com/ Q
Enter a search term at the top. You may need to try multiple s§&' s to
find the object you want. While the library is vast, it doesn't hav hing.
When you see an object that looks like it has potential, click'en i
thumbnail. You will be taken to a page for that object W%shows a larger

picture along with more information on the right (you ve to expand
“More Info.”) &

Click the “3D model button to preview the objm 3D right in your
browser. This is one way to double check aQ odel looks like before
downloading it.

Another thing to check is the number of palygons that make up the model,
listed on the right hand side. The lo e better.

e Tens, hundreds, and the of polys are generally fine. If the
number is hundreds of ands, make sure there's actually a reason
for the complexi gﬁb;object. If the geometry seems uneecessarily
overbuilt, try to fi etter model. More polygons will slow down
your file an@er times. Note you can also filter complexity on the

arch results.

left side
e When you've four@del you want, click the Download button, which opens

a flyout menu.&
e Download a@r rted version (not 2018)

e DO NOT M

this file directly into your Vectorworks project file. Instead,

start @i{le, then go to File < Import < Import Sketchup.
. Choﬁe} ile you download and click OK.

©

R

op-up, the defaults are usually correct, but overview all the options

o
re hitting OK.

the import worked properly, you should end up with the object in your file.

Updated | 5/12/19 11| Page
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Cleaning up the SketchUp Model

Once the SketchUp model has been imported save your scratch Vectorworks file

and check the overall file size by going to File > File Info

¢ |f the Size of the file is over 20 Mb, Do not continue with this process. Delete
the file and locate a new SketchUp model or model the element yourself.
This large of a SketchUp model will slow down the rendering process for
everyone referencing it.

Go to the Classes tab of the Navigation Palette. Select all the classesgthat aren’t

‘None’ or ‘Dimension” and right click, choose Delete, and reassign al\thé sbjects

to ‘None’

Next, go to the Resource Manager and make sure the currerfile is selected.

Look to see how many Symbols imported. If there are nogte, §oU can skip the

next step.

If there are Symbols, you usually want to de-symbolize’them (assuming they're not

helpful). Because SketchUp files often import with‘Symbols nested multiple levels

deep inside of other Symbols. Follow the stégs bélow to reliably de-symbolize
everything:

1. Select All. If the OIP says ‘3D Symbol#skip to step 3.

2. Modify < Create Symbol, ClickeOK.

3. With your temporary Symbol selégted, Modify < Convert to Group.

4. Choose "Convert nested symbols and Plug-In Objects.” This searches
inside all the nested symbals*and groups and turns everything into raw
geometry (meshes(in this case). Ensure all symbols and groups have been
broken down so the¥inél product will only be one symbol.

Examine the modélto make sure everything is built correctly. You can ungroup

things as needéd, modify or delete geometry and modify textures.

All textures thatiare brought in must be renamed to something intuitive relating

to the model.

Double thack that the model was built at the right size. Sometimes SketchUp

users,dor'tUse real-world dimensions and you have to manually scale the object

(Mdédify < Scale Objects).

When the object is ready, convert it into a symbol (unrelated to our temporary

symbol mentioned above). Select All, the Create Symbol and give it a proper

name with your initials at the end. Note the insertion point, especially on Z axis.

If the object needs to be a Hybrid Symbol, a quick way is to go inside the 3D

component, Select All, then Convert Copy to Lines (Hidden Line Render Mode)

while in Top View. Ungroup the resulting lines and set them to Screen Plane.

Add a heavier line weight outline using the lasso mode of the 2D Polygon tool.

Updated | 5/12/19 12 | Page
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* Once you believe the symbol is cleaned up, check the file size again. It should
be at least half the file size you began with, if not more.
¢ Copy and paste the symbol into your project file. If you've done all the steps

correctly, you shouldn’t end up with extra Symbols/Classes.
Sk
.\Q‘(\

Property of UCI
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Initial Workgroup Reference Setup

In Vectorworks, select File < New, or hit CTRL + N

From the templates dropdown box, choose the appropriate standardize
template. 3
Double click the last tab (References) in the Navigation Palette to open the \\
Organization dialogue box. In the reference tab of the Orginization dialegu

box, click ‘Settings’ then select ‘Layer Import’ under ‘Use this meth
reference VW files’. Hit OK to set Layer Import as the default ip tha ng.
(This should already be done in the template) V

In the References tab, Right Click and select ‘New’

Locate the file you wish to reference on the server. If usin %pany computer,
it is advisable to reference the document directly form@wen rather than
making a local copy on your drive. @,

Place a CHECKMARK next to the layers to be,i (
need):

e ARCH-GP (2D/3D)

Create appropriate classes and layers for@r discipline.

based on discipline and

L 2
To Update Workgroup Reference !\

Q\

Go to the References ta 'n&avigation palette. If files are red then they are
out of date. Right clicklon the reference and select ‘Update’ or select ‘Update
All' to update all refe at once.

&

%,
R
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Organization

e All resources in your Resource Browser MUST be organized into folders.

e To create a new folder, double click a blank area in the Resource Browsa\Q b

and select the proper folder type for the resource to be sorted. \
e Folders should use the same naming standards as classes and layers. Aftér
workgroup referencing in any file, move all of the symbols into a fold d
ARCH. Set-Related symbols go in a SET folder, Lighting in LTG,an in
SND.

subfolders
tely allows other

e Further organization can be achieved by creating additi
e ALL Resources must be named. Naming your symbols a

designers to organize their Resource Browser when re ing your file.

* Symbol names don't require the use of dashes @5 spaces to avoid

naming conflicts
e All symbols must include your initials at@d to allow other designers to

identify the creator if a problem arise
e EX:SET Wall A JPB @

. Q
Favorites A\
e Favorites are library fol@}c&ontain often-used symbols in an easily-

accessible place. They(can Be found in the first dropdown box in the Resource
Browser and include:

e 3D People,C ion of 3D figures

e Fixtures - Callection of lighting symbols with default information

Property of UCI

. e ollection of sample symbols for creating 3D pipes
-VW Symbols - Collection of 2D and 3D symbols for speakers in

vaentory
N
Q\
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Vectorworks Libraries

e Vectorworks comes with many remade symbols and other resources.
* To access these, click the Files dropdown list in the Resource Browser, then

select Vectorworks Libraries.
e This will allow you to browse the files and choose resources to import. . Q

e Make sure to RENAME all resources that you bring in. \
.\Q‘(\

Property of UCI
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Drafting Title Block

e All official 2SS drafting should use the standard title block. g
* The title block will be included in all 2SS templates. It can also be imported too
the Sheet Border Components folder in the Resource Browser (see above).
Import the resource into the Resource Browser by choosing ‘Browse a Q

Document’ from the VW Resource Browser (see above).
e The title block may be found on the company server, under 01. Te
e The title block is ‘smart” meaning it will update fields for each d r and each

e AYELLOW rectangle with a BLACK borders, at 30% tr rency, should be
placed over the map in the title block to show lo {t% the attraction in the

main park. Q
Drafting Scale
e All draftings should be produced iﬁ@ale
e For drawings that are too large Q e plate, they should be presented in

multiple plates x&
e Plate 1: Full Draftiréflic that it is not to scale)

attraction.
* Plate numbers should start at 1 [one] for each designef@ e.

e Plate 1.1: One section of the attraction that is in 4" scale
e Plate 1.2: Anothe on of the attraction that is %" scale
* Repeat unw ire Attraction is produced to %" scale

6
@Q

Property of UCI
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Document Header

ALL PROJECTS will have a standardize header for all documentation
* File Path: 2SS Coraline > 01. Templates > 04. Header > Image for All Titles’
The Header Banner should be inserted onto all documentation before

distribution. . Q
The font for the header is Escoffier Capitaux, and Avenir. \\
ALL Paperwork must be created using either one of these two fonts.

The header banner is pictured below: . §

NP STORY STUDIOS

THE CORALINE 191 ENCE ©
S
3 :
O 5
O
o
&
&
O
Q\
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PDF Packages

ALL files must be converted into PDF for sharing and printing purposes.
A PDF package shall be created when multiple files can be bundled together for
ease of distribution.

©
In the Properties window, the Initial view should be set to: \\Q

* Navigation Tab: Bookmarks Panel and Page

e Page Layout: Single Page . §
e Magnification: Fit Page \

* Open to Page: Page One [1]

Each PDF Package should have intuitively named bookmarkiﬁball w for easy

viewing.
* The Document Header Bookmark properties shoul@t to ‘Bold and
ltalic’ and have a hex color of: AEC728 [Coralin% rtreuse]

* Header Bookmark properties should be se GQK " and have a black color.
* Sub Header Bookmark properties shoult o ‘ltalic’ and have a black
color.

e All other Bookmark properties shoul@ set to ‘Plain’ and have a black

color. . Q
&
O
&\5
O
{6
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PDF File Naming Standards

e All PDF Packages should have the prefix of either ‘2SS’ or "COR’ depending on if
the document is Company Specific or Project Specific.

* The prefix should be followed with a ’- and then what the document contains g
e Example: 3

e '2SS-R&D Interviews' - This document is specific to 2ND Story \\'
Studios and contains the interviews conducted by ProductioQ
Management regarding how 2SS is created and structure

* 'COR-LTG Redline’ - This document is specific to The Co
Experience project and contains the redline drawinggw the

package that contains the individual PDF documents t ake up the package.
e The PDF Parts should have a numeric prefix that pe@; o the order of the PDF
ontai

Package followed by a ’-" and what the docu ns.
e Example: Q

e 'COR-LTG Redline’ - PDF Package
e 01. Electrics Plan - Pa@
e (2. Deck Plan -¥
e (3. Floor Plan - Ratt Three

e etc. \K
\50

Lighting Department. %
e FEach PDF Package should have a ‘Parts’ folder saved a& e location of the
t

e

Q
%,
RS

Q\
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Document Peer Review

* All documents must be reviewed by the Tech Coordinator or the Creative Q
Director before submittal. The deadline for document review is 11:59pm 2 da
before the submittal is due.

* For example, if the submittal deadline is on May 5, the document r@
deadline is May 3 at 11:59pm PST.

.
* All Presentation Deadlines are “Hard Deadlines” and may not ke m@r late
a&%e.

as all documents must be reviewed and combined into a final p

Presentation Folder @

* All Presentation Documents should be uploaded @Presentation (PRE) folder

on the Server
¢ File Path: 2SS Coraline > 10. Presentatio pecific Presentation]

<

Property of UCI

%,
R

Q\

Updated | 5/12/19 21| Page

333



Page 22 of 24

e Audio media assets are labeled with the same syntax as a SND Vectorworks file,
with the following additions: (non-applicable elements may be omitted if
consistent with the attraction or area, with permission from the Head of Sound)

e [SAME AS VW FILE STRUCTURE]-[ROOM NAME]-[SONG NAME]- . Q
[StemOrTrackName]-[YYYYMMDD].wav \\
e Example: COR-RWH-SND-DWR-Music Box-Dry-20190510.wav Q

* Sample Rate: 48kHz . q

e Bit Depth: 24 bit

* Sample rate and bit depth may be adjusted to fit system requirws with
approval from Head of Sound. @»

Property of UCI
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All Renderings should be named with the following format:
e 2SS-[Venue]-[Character Name/View]
e Example: g
e 255-OWG-Other Mother R Q
e 255-OWG- Porch View 1 5\\
Final renderings will be submitted as a PDF. Q
In addition to the PDF format, all renderings must be saved as a PNG
clear background sans template information
Any rendering that is displayed digitally shall be set to 150 dpi.Wenderings
are meant to be printed out the dpi must be set to 300.
All photoshop renderings must be set to CMYK color mo @'
* In photoshop: &
* Image > Mode > CMYK Color @'
s

All renderings should have a 1/4"” margin on % cept the left hand side
which should have a 3/4” margin for printin es.

Property of UCI
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Costume Renderings
e All costume renderings must be placed on the ‘25S-Costume Rendering
Template’ with all title information adjusted as needed.
e Character Name
e Character Type

® Location Character Exists . Qé
e Additional Information as needed \\

e Digital Signature unique to designer
e Definition of Character types: ’Q
e Articulated Head Walk Around - Costume that covers th body
and features a large themed character head. This h&W special

mechanisms that imitate facial expressions.

e Walk Around - Costume that covers the entire %nd features a
large themed character head. &

* Audio Animatronic - Character that is opé b
pneumatics and gears. Character i
movement and audio interactionfa

* Single Motion Automated Charactew* Character that moves in one
direction to appear from beh cenery or masking.

* Operations Costumes ’P® at operate or runs the day to day
activities in the experie

y a series of
p with audio so that

* Entertainment C s*m People that perform throughout the park.
e Digital Characte& racters that will only be displayed through

either proj@ or in portrait frames throughout the experience.
to fit on a standard US Letter page size (8.5 x 11

e Renderings should b
inches) in portrait dgientation.
e All renderings must display ‘The Coraline Experience’ logo in the upper left

hand corner.Q
e All renderings'ust display the ‘2ND Story Studios’ logo in the lower left hand

Scenic/@ ng Renderings
Q scenic and lighting renderings must be placed on the '25S-Scenic Rendering
mplate’

Q& Renderings should be scaled to fit on a standard US Ledger page size (11 x 17
[ ]

inches) in landscape orientation.
All renderings must display ‘The Coraline Experience’ logo in either the lower
left or lower right hand corner.

e All renderings must display the '2ND Story Studios’ logo in the opposite corner
of ‘The Coraline Experience’ Logo

Updated | 5/12/19 24 | Page
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